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The Mark of Suceess.. 7 
But WHY? 


The man who drives a Lone Star Cadillac 
is marked instantly as a success...a 
leader in his field... for, Cadillac is 
known the world over as the “car of cars” 
...its prestige and distinction are uni- 
versal. But, there’s more to this associa- 
tion than usually meets the eye... The 
fact that a successful man insists on a 
Cadillac is indicative of his keen judg- 
ment in all business matters... for you'll 
find he exercises this same discrimination 
and evaluation in every purchase or in- 
vestment. He knows that a Lone Star 
Cadillac’s exceptional performance, de- 
pendability and high trade-in value are 


factors that make it the most economical 


of all cars to own and operate. And he 


also knows that if its a Lone Star Cadillac, 
he is assured of the finest and most cour- 


teous service anywhere. 


LONE STAR CADILLAC CO. 


Entire 2300 Block Ross Avenue, Phone: RA-7222 
Open 8 a.m. ‘til 6 p.m. — closed Sundays 
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identified with porcelain enamel 
signs made in Dallas by McAx! 


Hundreds of these attractive red, white 
and blue signs will soon make 

their appearance at Southwestern 
service stations selling the 

products of the Standard Oil Company 
of Texas .. . another proud name 

in the impressive list of national 


advertisers serviced by McAx. 


DESIGNERS MAS M AT a 


MANUFACTURERS 
628 THIRD AVENUE 
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A section of the 
McAx assembly line, 
showing work in 
progress on 

several of the 

new Chevron 


Dealer signs. 
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ARKING regulations were very lenient with horse and buggies 

facing in both directions on lower Commerce Street when the above 
photograph was made about 1905 from the Dallas News Building look- 
ing East. The Gaston Building occupies the left foreground and the 
Old Oriental Hotel looms in the right background. On the second floor 
of Old 256 Commerce, between the Padgitt Brothers Building and the 
Old Santa Fe Station on the middle right, the Hesse Envelope Company 
of St. Louis, established the first mechanical envelope plant in the South 
in 1906. The firm began with seven employees and was saved from 
damage in the big 1908 Dallas flood because of its upstairs location. 
The late Frank Love Sr. was then a salesman for the firm and later be- 
came president. The firm later moved to a larger plant on Munger Street 
near Lamar. Now in its Fiftieth Anniversary Year, the Hesse Envelope 
Company is one of the largest firms of its kind in the Southwest. It 
occupies a four story plant located at 3300 Commerce Street where its 
offices, machinery and warehouses take up 60,000 square feet of floor 
space. Frank Love Jr. is president of the firm today and Sam Hubbard 
is vice-president and sales manager. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends’ by thousands of satisfied customers in the 
Dallas Southwest. 


Established 


1893 ee 


Originally, loud 


109 


Anderson 
Furniture 


Dallas’ Oldest Furnitwy 


098 i 


The Southwest's 
Decorators, Ni 


1902 ir 


Passenger, Freight ai 
Elevators 


1903 ie 

——: 
1903 cis 
Cal mig. 


Pharmaceutical 


[904 sur 


Over 100 Kinds of Ins 


1904 ise 


Insurance Manet 
Fire— 4 


1906 ccs 


d 
Mone a pre 











STEVE LANDREGAN 
Editor 











Jai 

hy THOMAS J. McHALE 

/% Advertising Manager Washington: The Health Issue 

R Dramatic Dallas Growth Paced by pibontiiiing, wn Selling . 
| a NANCY RYNDERS 

o% Associate Editor Dallas Boasts Historical Leadership in Graphic Arts . 

“8 Agencies Selling Dallas Products for Over 50 Years 

: ED SOUZA Dallas News: Roots Deep in Texas History . 
o, Advertising Associate 





Color in Graphic Arts. . . , 
Times Herald: Dates to Pioneer ings 
The Industrial Press . . . 

Thirty-Four Years of Selling Site 





JUDY CARR 
Editorial Assistant 






MAE GRAVES 
Advertising Assistant 






Sparkme 












ship 


Advertising League Driving Force in Building Dallas . 
Public Relations Paves Way to Public Acceptance . 
Tomorrow's Editors Learn Journalism at SMU 


Inc 225 New Members Signed in February . 
rally, Loud Chamber Committeemen Named . 
ssard and hi ‘ 
Women in Business . 
Anderson Young Men Going Places . 
Fumie Data on Dallas . 
Ad _ Index 
Idest Furnitay 





Agriculture 
Anniversaries 
Anpo'niments and 


Promotions .. . 
Aris and Music .. 
(| (| _ Avigiion . . . . 
Banking and Finance 
Chamber News . 
City-County 
Civic Events 
NUMBER 3 Clubs 
Conventions . 


Education ; 
Honors and Awards 





Lang's f 

























MARCH 1956 








ESTABLISHED IN 1922 


OFFICERS 
President 
W. W. OVERTON, JR. 
Vice Presidents 
LEONARD M. GREEN 
C. A. TATUM, JR. 
ANGUS G. WYNNE, JR. 


Vice President and 
General Manager 


J. BEN CRITZ 







Treasurer 
DeWITT T. RAY 









ation. Subscription rates, $5.00 per . Single 
-00 per year. Published month! ad selina wa 
6, 1922, at the Post Office at Dallas, Texas, 

. Reprint permission on ri . 1 

Telephone PR-8451. DAL is owned and published by 
oo Its objective is to assist the ee ee 
of unity and cooperation articles which may 
informative to pearavone ben Kether DALLAS nor the Dallas 
ome ig oo came hy se views 
















CONTENTS THIS MONTH 


12 
14 
16 
19 
20 
22 
24 
26 
28 
30 
42 
48 
58 
111 
128 
133 
135 


86 Innovations 82 
62 Insurance 78 
Medicine . ‘ 66 
109 New and Expanding 
80 Business » = BE 
81 News Spotlight . . . 64 
94 ’ 
Oil ; 72 
ves Religion 4] 
52 Retaili 38 
104 etailing 
70 Shows SD cee 240 te 
7 Sports r ‘ ‘ r 98 
45 Transportation . . . 85 


32 Traffic and Highways . 34 


DIRECTORS 


RAY A. ACKER 
JAS. M. COLLINS 
JEROME K. CROSSMAN 
HAL C. DYER 
R. R. GILBERT 
S. M. GLADNEY 
ED. R. HAGGAR 
FELIX HARRIS 
ERIK JONSSON, 
JOHN J. KETTLE 
E. V. McCRIGHT 
H. N. MALLON 
STANLEY MARCUS 
ROBERT G. PAYNE 
LESTER T. POTTER 
JULIUS SCHEPPS 
JOHN M. STEMMONS 
R. L. THORNTON, JR. 


BY THE DALLAS CHAMBER OF COMMERCE IN THE INTEREST OF DALLAS AND THE SOUTHWEST 


DALLAS CHAMBER OF COMMERCE 


STAFF 


General Manager—J. Ben Critz 
et eee ag W. DeS'! 


















hong 





Sam Tobol 
Cashier—Velma Boswell 


Conventions 
Z. E. Black, John F. Spragins 


Foreign Trade—Roy Jenkins 
Highway—Tom E. Huffman 
Industrial—Themas W. Finney 
Consultant: Richard B. Johnson 
Information—Pauline Foster 
Manufacturers and Wholesalers 
Mark Hannon 
Market—Mrs. Maude Tims 
Membership—James L. Cabaniss 
Publicity—Steve Landregan 
Research—William A. Rosamond 
Retailers—Horace Ainsworth 
Transportation—Sam Goodstein 
Washington Office—Dale Miller 


n 
oRy 











“Why don’t you give the First in Dallas 





° 9°? 
an opportunity to say yes: 


ae 29 
0Se g 
eakf 
d di 
ich 
s tele 
at e 
onths 
d ela 
aS Str 
bel 
ntil s¢ 
ring 
ornin 
hal d 
senho 
Dment 
at h 
candi 
It is 

riod ¢ 
indulu: 
ng v 
e the 
infiden 
sever 
P ZeTO- 
of : 
d prof 
bm the 

Wer h 
Tse h 

d not | 
day f 

ESS CON 

en Stru, 

y befo 

dress tf 

ecision 

Conseq 

ation oO} 

Ding, 

N some 

eto, J 

urred y 

futur 

FIRST NATIONAL BANK HPAL = aan 

Member Federal Deposit Insurance Corporation : my 
Rssailab} 





Pm. 


‘* 


| 
DALLAS ¢ MARCH ig. 





MARCH, | 


By DALE MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation’s Capital 


REPORT TO 


DALLAS 


The Health Issue 


Ox Wednesday morning, Febru- 
, 29, the President of the United States 
ose at 7 o’clock, had a rare beefsteak for 
eakfast at 7:30, reached his office at 8, 
d dictated correspondence until 9, at 
ich time he began the preparation of 
s television address which was delivered 
at evening. Five 
onths and five days 
d elapsed since he 
as stricken on Sep- 
imber 24, yet not 
btil some moment 
ting those two 
orning hours of the 
hal day did Mr. 
senhower reach his 
bmentous decision 
at he would be 
candidate for reelection. 
It is true that during that memorable 
riod of five months and five days the 
ndulum of political speculation had 
ng widely from the universal accept- 
¢ that he would not run again to the 
fident prediction that he would; and 
several days, and even weeks, prior to 
zero-hour of his announcement a num- 
of seemingly omniscient politicians 
d professed to have got the word straight 
bm the horse’s mouth. But if Mr. Eisen- 
et himself is to be believed, as of 
tse he should be, the fateful decision 
d not been made in his own mind until 
day he announced it. He stated at his 
ss conference that morning that he had 
'n struggling with the decision only the 
y before, and he began his television 
uress that evening with reference to the 
‘cision I made today”. 
Consequently, since he began the prep- 
lion of the address at 9 o’clock that 
ming, he must have reached the deci- 
n Sometime during the two hours prior 
eto. Just when the precise instant 
uted will make fascinating reading in 
future, Possibly in his memoirs; but, in 
Meantime, this observer will settle for 
ae the climatic moment, on the 
grounds that nothing is more 


a 
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conducive to salubrious thoughts than a 
rare steak. 

In any event, the denouement of the 
mystery which had intrigued the electorate 
for months serve to raise the curtain on 
a dramatic political campaign which is 
without precedent in our history. Never 
before has the health of a chief executive 
been so predominantly an issue in a cam- 
paign, particularly with the issue being 
injected with such candor by the chief 
executive himself. Mr. Eisenhower set 
forth without equivocation the conditions 
under which he would accept renomina- 
tion and re-election. He asserted that if 
he were renominated he would not con- 
duct an intensive barnstorming campaign, 
and that if he were re-elected he would 
feel compelled to tailor the exacting 
requirements of the office to the regimen 
of reduced activity prescribed by his 
doctors. 

The health issue was promptly 
embraced by the Democrats, as indeed it 
would have been in any case, and one after 
another of the Democratic aspirants 
decried the prospect of a part-time Presi- 
dent. Mr. Stevenson, titular head and lead- 
ing candidate of the Democrats, asserted 
that the Presidency is a job for an execu- 
tive, not a chairman of the board, and 
other potential Democratic nominees 
joined in the chorus. The phrasemakers 
went to work with alacrity, too, coming 
up with a poetic, “Vote for me for a 
second term, a vote for Ike is a vote for 
Sherm”, and a paraphrase of General 
Sherman’s immortal utterance, “If nomi- 
nated I will not campaign, and if elected 
I will not serve — full time”. If a cam- 
paign song is adopted, consideration will 
no doubt be given to the current popular 
ditty, “You gotta have heart”. 

Though the Democrats can be expected 
to wage an aggressive campaign and to 
exude confidence, party leaders are aware 
of the possibility that the health issue can 
be a booby trap if it is not handled 
adroitly. To begin with, an offensive cam- 
paign can become too offensive, and can 
generate even more sympathetic support 


for the popular President than the con- 
siderable amount which now exists. Fur- 
thermore, they are willing to concede pri- 
vately that, irrespective of the health of 
a President, the duties of the office have 
become needlessly onerous in recent years 
and that the voters may react with 
approval to the suggestion that the Presi- 
dent should dispense with the enormous 
amount of trivia which now encumbers 
him during the discharge of his more 
important responsibilities. Nevertheless, 
the decision has been made in high party 
councils to hammer away on the health 
issue, with emphasis, too, on age, since 
during his second term Mr. Eisenhower 
would become older than any President 
in the nation’s history. 

In the Republican camp there was jubi- 
lation and vast relief in the wake of the 
President’s announcement, but some cau- 
tion and worry soon became evident, too. 
Republican leaders are more sensitive to 
the health and age factors than they care 
to admit. Many of them feel that the aver- 
age voter has been made so conscious of 
the health issue that during the campaign 
he will react in front of his television 
screen like a self-appointed diagnostician 
with a stethescope, alert for any sign of 
fatigue or indisposition in the President. 
And if Mr. Eisenhower should suffer only 
a case of indigestion or a severe cold dur- 
ing the course of the next several months, 
the consequences of such a misadventure 
could prove serious if not disastrous to 
the GOP. 





A part-time President? Demo- 
cratic tactics will stress health 
and age in the coming campaign. 





Because the health issue has focused at- 
tention on the vice presidency to a greater 
degree than ever before, the cynosure of 
political eyes during the next few months 
will be the incumbent of that office, Mr: 
Nixon. The heaviest Democratic guns will 
be brought to bear on him. Meanwhile, 
however, a few muffled salvos are being 
fired at him by his Republican colleagues, 
many of whom are convinced that he must 
be replaced on the ticket by a more experi- 
enced and less controversial figure. As 
time goes on the behind-the-scenes cam- 
paign to dislodge him will probably gain 
momentum, but the consensus in Wash- 
ington today is that the Republicans will 
end up with little alternative but to renom- 
inate him. This decision, too, will of 
course be left to the President — who 
must now examine his coattails as care- 
fully as he did his coronary. 
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TRANSPORTATION. Wide streets with intersec- 
tions laid on a 40-foot minimum radius to speed 
traffic flow. Contractual assurance of reciprocal 
rail switching. Centrally located in market area 
and convenient to residential areas. Public 
transportation. 


SITE CHARACTERISTICS. Reduced grade streets 
and railbed to minimize fill. Level land for effi- 
cient one-story construction. Flexibility of site 
to meet all requirements. Detailed plot plans 
with elevation and drainage data. 


MANAGERIAL CONVENIENCES. Beautiful, new, 
conveniently located Brook Hollow Industrial- 
ists Club for executives and guests. Combined 
dining room and lounge capacity: 175. 


INVESTMENT PROTECTION. Constructive restric- 
tions to enhance property values. Landscaping 
for perennial attractiveness. Barriers to un- 
sightly encroachment. 


UTILITIES. Equal or superior to City of Dallas 


requirements to prevent hidden costs. Looped 
water mains for minimum fire insurance rates 
and looped gas lines for production assurance. 
Dallas telephone service. Gravity flow sanitary 
sewers. 


DISTRICT SERVICES. Detailed plot plans with 
elevation and drainage data. Foundation data 
for architects and engineers. Publicity assistance 
on announcements. Aggressive area promo- 
tional program. 


PERSONNEL CONVENIENCES. Beautiful, new, 
conveniently located Brook Hollow Cafeteria 
for employees of resident industries. Environ- 
ment is spacious, well-groomed, attractive. De- 
signed to promote beneficial psychological 
effect. Employers in Brook Hollow report elimi- 
nation of labor turn-over problem. 

All of these factors have resulted in maximum 


distribution and manufacturing efficiency with 
a minimum of operational cost, labor turn-over. 


Windsor Properties, Inc., has designed and built Brook Hollow Industrial District as an asset to the Southwest and as 
a model for the nation’s inevitable industrial expansion. Industry's acceptance of Brook Hollow as an attractive value: 
protected home since the district was opened in September, 1953, has been without parallel in the annals of American 
industrial development. Today, sixty-four plants covering 1,419,540 square feet of floor space are thriving in Brook 
Hollow, the real measure of the district's success. The services of Windsor Properties are at the disposal of all indus 


trialists. Opportunities to assist in every possible way are welcome. 


WINDSOR PROPERTIES, INC. 


211 MERCANTILE COMMERCE BUILDING 


DALLAS, TEXAS 


Developers of BROOK HOLLOW 
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Brook Hollow industrial district 





SEE YOUR INDUSTRIAL REALTOR! 
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Growth problems? 


Maybe our creative 
marketing can help. 


Give us a chance to listen 


Rogers & Smith Advertising 
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king the Caribbean 
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To select smooth, direct flight paths avoiding storm areas, 
Delta Air Lines’ DC-7’s, DC-6’s and Super Convairs will 

be equipped with Collins Weather Radar. Installation of 
Collins Radar is part of Delta’s overall equipment and route 
expansion program. The Delta fleet will be completely 
equipped with Collins navigation and communication 
equipment, including Collins newly designed Selcal (Selective 
Calling System) and ADF (Automatic Direction Finder). 


= 


REATIVE LEADERSHIP IN ELECTRONICS =u 
\_4 


COLLINS RADIO COMPANY, CEDAR RAPIDS, IOWA, WASHINGTON, NEW YORK, DALLAS, BURBANK, 
COLLINS RADIO CO. OF CANADA, LTD., OTTAWA; COLLINS RADIO CO. OF ENGLAND,. LONDON 
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. by Tom 
A DVERTISING and SELLING 


have played a tremendous part in build- 
ing Dallas from the time of John Neely 
Bryan to the present day. In every decade 
of the past century the people of Dallas 
have been conscious of the value of ad- 
vertising and selling in varied forms to 
promote business and enhance the repu- 
tation of their city. Dallas has also been 
fortunate through the years in getting 
“news breaks” and advertising from out- 
side sources. Even before Dallas became 
an organized community its glowing story 
was being told in the North and East by 
the Louisville Emigration Company, 
founders of the Peters’ Colony. At the 
very end of its first century Dallas was 
featured in the largest single advertis- 
ing campaign ever scheduled by private 
industry on the opening of the new Santa 
Fe Line into Chicago. 

The pattern of Dallas civic promotion 
was set by its founder John Neely Bryan, 
an inveterate handshaker and civic sales- 
man. As far back as the 1850’s a Dallas 
County Fair was held and a charter for 
a state fair was secured from the Confed- 
eracy during the War Between the States. 


THE 


McHale 


In 1874 the Dallas Board of Trade, : 
mathe gra 


organized in order to aid buying andy 
ing in this market. In 1893, the pg 
Commercial Club with Philip Sanger, 
president, became the first group to se 
Dallas’ business promotion with egy 
offices, and in 1894 Dallas schedule 
first trade trip. In 1906 the 150,000 ¢, 
was organized to put Dallas in that poy 
lation bracket. 


ern center of advertising and selling das 
back to the founding of the Dallas Adi 
tising League in 1908. That same yearij 


came into being as a result of consolids 
agencies. 


The ill fated Peters’ 
brought much return to its backers} 


it did give Dallas its first advertising. Joy 


William Rogers in “The Lusty Texans 
Dallas,” records: “The promotion beh 
Peters’ Colony was responsible for m 
of the families who came to Bryan’ it 
settlement and its immediate neighiv: 
hood during the first decade of Dalls 
The company at Louisville which receiv 
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ae 


Trae he grant for the colony from the Repub- 
rue ic of Texas in 1841 and by further legis- 
the Dua sion in 1842 and 1843, was headed by 
Sanger Menry J. Peters, Joseph Carroll and other 
wht sentlemen of Kentucky and Philadalphia. 
ith regij The lands given the company to 
hedaled evelop — included all of what was to 
— ecome Dallas County except a ten mile 
that po Esrip on the Eastern edge.— Peter's colony 
Mwas widely advertised both in the United 


















S aS a Totes and Europe, and it drew excellent 
elling da population, especially from the states of 
Has Adie Kentucky, Illinois, Missouri and Ten- 
ne year 


Pnessee. All told, its activities were instru- 
ental in attracting some three thousand 
WP Mettlers to Texas, but by 1850, the rush 
o settle in its boundaries had fallen off.” 

The Texas & Pacific and other pioneer 
“P sailroads including the Santa Fe and Katy 
—_ Malo engaged in early day advertising 
95. B programs to attract emigrants and colo- 


Bice mists to Texas and the West. A pamphlet; 
we "Be Notes on Texas and the Texas & Pacific 
e for mo 


Railway,” published in Philadelphia in 
1873, gives the following description: 
“Dallas, County Seat of Dallas County, 
147 miles West of Marshall, the point 
here the Texas & Pacific crosses the 


ryan’ fin 
neighhit 
of Dalla 
ch recelit 





Houston and Texas Central, 315 miles 
North of Galveston and 76 miles South 
of Red River. Being in the midst of one 
of the finest agricultural sections of the 
state and the intersection of two rail- 
roads, one connecting the two oceans and 
the other the Gulf of Mexico and the 
Great Lakes, it seems destined to become 
a place of considerable importance. Its 
original location in the timbered bottoms 
of the West Fork of the Trinity was made 
years ago, but the location of the rail- 
road depots on the hill on the edge of the 
prairie, one mile East of the Trinity, is 
rapidly extending the town in that direc- 
tion. The two sections of the town are 
now connected by a horse railway. There 
is a splendid iron bridge over the Trinity, 
which cost sixty thousand dollars. The 
new court house, when completed, will be 
one of the finest in the state.” 

“The growth of Dallas has been unprec- 
edented in the history of Texas towns. In 
January, 1872, its population did not 
exceed three thousand, and it is now 
(August 1873) estimated at eight thous- 
and.— The great abundance of timber in 
the Trinity Bottoms convenient to Dallas, 


points it out as the future seat of a pros- 
perous manufacturer of furniture and 
wagons. These, even now would be very 
profitable branches of business.” 

The value which the pioneer leaders of 
Dallas attached to promotion of the trade 
area is shown by the fact that with a 
population of 500, Dallas actually pro- 
duced a fair in 1852. There is a definite 
record of a four day fair in 1859 that 
attracted 2,000 people. By 1886, Dallas 
was reaching big-city status and in that 
year, the State Fair was born. After a 
dozen years of indebtedness, refinancings, 
foreclosures, fire and bad weather and 
other assorted troubles, the fair could 
boast that it was “the largest combined 
agricultural fair, exposition and race meet 
in the United States” — and it was too. 


About the turn of the century Dallas 
Annua! Trade Excursions began to assume 
major proportions. Dallas Trade Trippers 
paraded the towns in the trade area behind 
blaring brass bands resplendent in white 
caps and linen dusters. This activity not 
only sold Dallas but brought Dallas busi- 
nessmen closer together to work out new 


ways to sell Dallas. (Continued on page 61) 
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Dallas Boasts Historical 


B sas is the hub of activity edly shared in the job of building iB stale: 
for many southwestern industries. It leads city’s reputation as a graphic arts cen n the 
in banking, insurance, construction, air Two of the earliest printing firms Mmpously f 
traffic, apparel manufacturing and numer- any size to operate in Dallas were Cm Warli 
ous other important fields. However, it is & Gibson, established in 1874 and Hy pecializ 
doubtful if Dallas’ southwestern suprem- den & Anderson who operated the Baymates ba 
acy is more complete in any field than it Publishing House. A full page ad in game. Osca 
is in the graphic arts. 1884 Dallas City Directory for Cane ji Johns 
Although early records are meager and Gibson features “Steam Book and jqmestablish 
somewhat hazy, this supremacy apparently Printing.” The firm was located at ygggn 1905. 
has existed at least fifty years. The lead Elm and its partners were Georg jfgntoane 
by Martin S. Reese article in the April, 1904, issue of The Carter, H. K. Gibson, R. B. HarvogigNorth H 
International Printer, which was published and C. E. Cummings. Other printers liga entral | 
in Philadelphia and a copy of which is in in the 1884 Directory were A. D, Aieepresident 
the archives of the Dallas Historical ridge & Co., Basye Brothers, Bollsjpmpeen wit 
Society, was entitled “The Dorsey Com- Sanderson, Bryant & Dodson and Joe (fice pres 
pany — A Concern Which Has Made _ Hart. Probal 
Dallas a Printing and Lithographic mT tee. mprint « 
Center.” PRS. ng than 
3 a5 Pwas one 
jisualize 
and illust 
ng. He 
J. M. Colville & Son was establishedgggaid the 
1890 and operated under the same mages an ad 
agement until September 15, 1940. Tye 1938. 
late William S. Henson bought the im 
and operated under the Colville bar 
until March 31, 1941, when the namew 
changed to Wm. S. Henson, Inc. Hens 
ran the firm until his death Decembe'! 
1954. The controlling interest was t 
acquired by Frank C. Erwin, who om 
tinues to operate the firm as Wm) yy 
Henson, Inc. utticle can 
The Egan Company is probably "li in the 
third oldest printing firm still in contt#@iving pio 
ous operation. It was founded by AR Wilmans, 
L. Egan in 1892. His son, W. H. Een 1882 y 
operates the plant today. ho estab! 
Etheridge Printing Co. was foustiithe same 
February 22, 1898, by Pat Ethendg@part of D 
This business is one of the few pion@™i@loday, Ro 
Dallas printing concerns to operate wtithe firm f 
the same name throughout its existesgXobert W 
Clark Etheridge, a great nephew of omen . _ 
founder, is general manager and p eae 
owner of the present day concert. pheci 
Another early day plant, Waleg, pres “4 
Eastern and Northern lithographers rnting Co., is operated by a thir ‘ ers, He be 
that the quality of commercial and tation printer, Albert T. Walraves, "AA. Dorsey 
bank lithography provided in Texas, The firm was founded by the PP EiCompany, 
emanating from Dallas as a center, is OWner’s grandfather in 1903. George , 


The story explains that the Dorsey 
Company, founded in 1884 by James A. 
Dorsey, was at the turn of the century the 
largest establishment of its kind in the 
South or the Southwest. Starting with a 
single 25 foot square second floor room 
in 1884, the company by 1904 occupied 
its own six story building and employed 
200 persons who drew wages in excess of 
$180,000 a year. A little arithmetic re- 
veals that on the average an employee 
earned about $75 a month. The company 
was producing work for banks in Texas, 
Louisiana, Mississippi, Arkansas, Colo- 
rado, Indian Territory, Oklahoma, New 
Mexico and Arizona. 


“The Dorsey Company is one of the 
greatest institutions of its kind in the 
whole country and the first in every 
essential respect in the great Southwest- 
ern empire. It is one of the newest, most 
modern in equipment and cleanest 
printing plants in the United States,” 
the article continued. 


Additional proof of Dallas’ early 
graphic arts superiority is found in The 
Texas Banker, the official journal of the 
Texas Bankers Association. It said edi- 
torially in its August, 1903, issue: 


“It is now generally conceded by 


superior to that produced in any other Padgett Printing & Lithographing >lsman, 
state in the Union.” started in 1903, is today operated by Ni 
1) aq gir 


A number of other pioneer Dallas print- and Jay D. Padgett, sons of Cyn * 


5 re A ceili Vent to 
ing firms still in existence today undoubt- gett, the founder. The company ™" 
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nstalled the only rotary mazazine press 
n the Southwest, capable of simultan- 
pously printing 64 pages in five colors. 

Warlick Law Printing Company, which 
pecializes in legal and financial printing, 
Hates back to 1894. Its present Owners are 
Oscar Hendricks and Jack Weersing. 
Johnson Printing & Advertising was 
stablished by the late Fred E. Johnston 
n 1905. This firm just recently moved 
into a new air-conditioned building at 2700 
orth Haskell, on a two-acre site just off 
entral Expressway. Bryan Snyder, Jr., is 
president and Emil L. Borak, who has 
been with the firm since 1916, is senior 
jice president. 

Probably no person has left a deeper 
mprint on Dallas advertising and print- 
ng than Fred E. Johnston. Mr. Johnston 
‘was one of the first Dallas printers to 

jisualize the need for better copy, layout 
and illustration in direct printed advertis- 
ng. He and his contemporary printers 
aid the foundations for modern Dallas 
as an advertising center. Johnston died 
in 1938. 
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Much of the background for this 
article came from three early day printers, 
all in their eighties. Probably the oldest 
ving pioneer Dallas printer is Robert 
‘ilmans, Sr., now 86. He came to Dallas 
mn 1882 with his father, Ivens Wilmans, 
ho established Wilmans’ Printing House 
he same year. The Wilmans have been a 
part of Dallas graphic arts ever since. 
oday, Robert W. Wilmans, Jr., operates 
the firm founded by his father in 1902. 
Robert Wilmans, Sr., recalls having to 
and carve large wooden letters used in 
printing posters for circuses which played 
over the southwest in the early 1900's. 
Another old-timer is Thomas C. Means, 
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-_4 afm’ WhO has spent 67 years in the graphic 
third o.. H : : 
ay ¢ began his career with the James 

ay Dorsey Company, now the Dorsey 

e Pp Ompany, in 1889, 

: George A. Ritchie, 81, is another elder 
hing, Ptesman. Like many early day Dallas 


od by eo he learned the trade in the Dorsey 
yrus Pa . t, beginning about 1890. From there 
y rece Went to the John F. Worley Co., then 
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jILeadership in Graphic Arts 


to Hargreaves Printing Co., where he 
worked 35 years, after which he spent 
26 years with the Exline-Lowdon Co., 
another firm which has been in operation 
over 50 years. Since 1950, Mr. Ritchie 
has been a salesman for Helms Printing 
Co., the successor to Hargreaves. 





Printing, the art preservative of all the 
arts, is the central trade in the graphic 
arts field. Dependent upon and interre- 
lated with many other trades, industries, 
businesses and activities, the most closely 
related are its supply sources — typog- 
raphers, photoengravers, electrotypers, 
stereotypers, type founders, paper houses, 
ink manufacturers, photographic supply 
firms, equipment companies and book- 
binders. 

Two of the largest type houses in the 
South, Jaggars-Chiles-Stovall and John A. 
Scott Company are based in Dallas. When 
J-C-S installed its first Intertype Fotoset- 
ter in April, 1954, it was the eighth instal- 
lation of its kind in a typesetting plant in 
the United States. A revolutionary step 
in the graphic arts field, the Intertype 
Fotosetter sets type on film. Further use 
of the camera in modern typography 
shows up in two other technical advances. 
Filmotype and the modification camera 
are in extensive use in both plants to in- 
crease range and type styles and cut costs 
of time for expensive artwork by preci- 
sion control of perspective in illustrations. 

Another recent innovation in the 
graphic arts is the swing to deep etch 
magnesium plates. Southwestern Engrav- 
ing Co. has installed two Dow “Rapid- 
Etch” machines which produce in 15 
minutes combination line and half tone 
plates which previously required more 
than an hour to process. 

Add to the foregoing the fact that some 
of Dallas’ graphic arts concerns have 
aggressively sold their products and serv- 
ices over the entire Southwest and beyond. 
Wilson Engraving Co. has become one of 
the country’s largest suppliers of deep 
etched plates used in making rubber 
plates for package printing. Its customers 
are all over the South and part of the 


East. Jaggers-Chiles-Stovall serves an area 
which reaches Denver on the North, El 
Paso on the West, Corpus Christi on the 
South and Birmingham on the East. 

Progress in printing has not come easy. 
Prior to 1890, Dallas printers, like their 
fellow craftsmen everywhere, faced 
serious limitations. Until 1887, all type 
had to be set by hand. In 1886, Ottmar 
Mergenthaler, a Baltimore inventor, per- 
fected his Linotype, the first practical 
typesetting machine. This device eventu- 
ally made it possible for a compositor to 
set as much type in one hour as he had 
previously set in a day. By 1890, more 
than 7,000 of these machines were in use 
in the United States. Today, approxi- 
mately 200 such machines are in use in 
Dallas alone. Invention of the Linotype 
was followed by other successful compos- 
ing machines, the Monotype and the 
Ludlow Typograph. 

Illustrations were very infrequent in 
early newspapers. Advertisers were 
limited to the use of stock wood cuts 
which printed poorly. But in the 1880’s, 
the art of photoengraving was developed 
and by 1890 had come into general use. 
This made possible the extensive use of 
illustrations. 

So great has been the growth of print- 
ing that it is the sixth largest industry in 
America. It ranks third in number of 
establishments, with 4,500 plants. It has 
an annual payroll of over two and one- 
half billion dollars and ranks eighth in 
salaries and wages paid, among the 
nation’s manufacturing industries. 

Dallas graphic arts have come a long 
way since John Neely Bryan built his log 
cabin on the banks of the Trinity in 1846 
and John W. Swindell hauled his printing 
press to Dallas from Corsicana via oxcart ¢ 
around 1850. 

During the last 100 years, Dallas has 
grown from a small settlement of wooden 
buildings, wooden sidewalks and muddy 
streets to a seam-popping metropolis of 
over a half million. Dallas graphic arts 

(Continued on Page 61) 
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Agencies Selling Dalla 


Ce 
‘yf t 
+ DVERTISING agency leader- 


ship is the key to Dallas’ dominant 
position as the advertising and graphic 
arts center of the entire South. From a 
business that was non-existent in Dallas 
a century ago and may have included 
three individuals who made a precarious 
living in 1908, the year the Dallas Adver- 
tising League was founded, advertising 
agency service has become a major force 


in Dallas business expansion. 


Dallas’ first city directory published in 
1884-1885 lists 61 saloons, 8 wagon yards 
and one advertising agent, Turner & 
Monninger. The function of that firm is 
not clear. In 1890, no advertising agents 
were listed in the city directory. In 1900, 
five advertising agents, mostly part time 
operators, show up in the columns of the 
city directory. The state of the advertis- 
ing business in Dallas at that time may 
be gauged from the fact that A. Janelli 
was listed as an advertising agent and 
cable splicer. Wyndam Robertson, pro- 
prietor of the Swiss Avenue Storage 
Warehouse was also listed as having an 
“advertising office.” George Sandell was 
listed as “The Texas Advertising Agent.” 
His bread and butter apparently came 
from his position as publisher of “Feld 
& Flur,” the program of the Dallas Opera 
House. Alex White was listed as an ad- 
vertising agent with offices at 358 Main. 
Alva J. Cady, listed as an “advertising 
writer” with offices in the North Texas 
Building, may have been the first man in 
Dallas who came close to offering some- 
thing akin to modern agency service. 


Today, Dallas has more than 90 adver- 
tising agencies ranging from completely 
departmentalized organizations serving 
national and regional accounts to one 
man operations. This group includes more 
than 500 people and its actual payroll is 
more than $1,500,000 a year. Its im- 
portance, however, is far in excess of the 
relatively small numbers on its payrolls. 
The actual billing figures will run in 
excess of ten times this amount and the 










business it brings in Dallas graphic ; 
channels accounts for millions more} 





greatest value of this group is intangif 
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During the years since World Wij 
one of the most significant develope 
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in the Dallas Advertising Agency piu 






has been the influx of major nation 






agencies who have established office 






Dallas. At least eight of these top agen 





now maintain offices here and onh 






the case of one organization does tii 






represent the absorption of a Southwsl 






Agency. Another of these firms repre 






a world-wide organization that started 






Dallas about two decades ago as a whe 






man operation. 






While this has been going on, eth. 









lished Dallas agencies have been growit 





and expanding by leaps and bounds. Tif” 
quality of Dallas agency service is % { 
flected in the fact that over a period 
years in a highly competitive busin 
the box score on holding major accout’ ; 
is definitely in favor of Dallas basj 
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agencies. Very few big accounts in ti etic 


Dallas Southwest have shifted their bu 
ness to the big name agencies who recht! 








an just 
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their billing in millions. 

For the most part, major agencies m0 
ing into Dallas, have set up regional « bata 
fices to serve their national accounts. Th seal ; 
trend reflects the fact that Dallas has . lective 
since come of age as a metropolitan“ 
vertising center. It also points up the fi 
that national sales managers and diel 
tising executives are more and mt 
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awroducts for Over 50 Years 


graphic eaking down their merchandising, sales 
> More. Ty d advertising approach to fit the needs 
S intangi regional markets. Dallas agencies for 
lance she: 5 


2 most part have based their expansion 
their intimate knowledge of the South- 
®es:—and from this have expanded many 
their clients into national markets. 
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ivertising agency center apparently be- 
an just before World War I. The 1917 
iy Directory listed ten advertising 


pencies. Most prominent of these was 


encies mo : : 

__ dmwcorge McBlair who advertised the fol- 
regional (i. : si : ee 

is T Wing services: “Productive advertising, 

sounts. 115 
slaiil ginal constructive sales programs and 
as NaS 2B. eae . 
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illas and also secured national publicity 
br the Presbyterian General Assembly 
at came to Dallas about that same time 
3 a featured William Jennings Bryan as 
est main ai 
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? return to Dallas 
nil 1940. Other agencies listed that 
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1918. This was the first of the present 
agencies that trace their origins back to 
this period. Headquarters of this firm 
were then in Oklahoma City under the 
of Ray Locke, Shelley 
Tracy and Joe Dawson. In 1920 the 


management 


Mid-Continent Advertising Agency ap- 
pears in the Dallas Directory under the 
management of W. T. Pickering. Asso- 
ciated with him in that same period were 
Otto Bruck and John Peyton Dewey. The 
Wynne Agency was also operating in Dal- 
las at that time. 

The name of Joe M. Dawson first ap- 
pears in the City Directory of 1921 as 
vice-president of the Southwestern Adver- 
tising Company. Wynne & McMains are 
listed that same year with F. A. and 
W. R. Wynne and Harry McMains. In 
1922, the Crook Advertising Agency be- 
gan operating on Elm Street over the 
Gus Roos store. This is the oldest agency 
still operating in Dallas under the same 
name and the same management. In 
1924, the Hope-Mills Agency came into 
the Dallas picture with D. E. Hope and 
C. D. Mills. The 1925 Directory shows 
J. Richard Brown operating an agency in 
the Santa Fe Building. In 1927, Morelle 
Ratcliffe opened for business in the Mer- 
cantile Bank Building and 1928 shows 
Irene Scott Dicklow operating an agency 
in the Construction Industries Building. 


The 1929 Directory shows Morelle 
Ratcliffe and John Peyton Dewey oper- 
ating as partners in the Ratcliffe & Dewey 
Agency. The name of Tracy-Locke-Daw- 
son first appears in this Dallas Directory 
as successors to the Southwest Advertis- 
ing Company. This pioneer agency moved 
its headquarters from Oklahoma City to 
Dallas and shows Shelley E. Tracy as 
president and Raymond B. Locke and 
Joe Dawson as vice-presidents. 

In 1944 the name of the firm was 
changed to Tracy-Locke Company, Inc., 
and in 1950, Morris Hite became presi- 
dent of the organization. 

In 1936 Howard Smith came to Dallas 





and became associated with Herbert 
Rogers. They set up their own advertising 
business under the name of Rogers & 
Smith which had no connection of the 
Chicago firm of the same name, founded 
by Howard Smith’s father in 1917. In 
1944, they broke up the partnership and 
Howard Smith joined his business with 
the Chicago Rogers & Smith. Rogers later 
merged with Rogers & Smith of Dallas, 
Chicago and Kansas City—and Randall 
Brooks is executive vice-president in 
charge of the Dallas office. 

In 1931, Don L. Baxter entered the 
advertising business in Dallas as adver- 
tising manager for Dreyfuss & Son. He 
founded the Dallas office of Laughlin, 
Wilson, Baxter and Persons in 1946 and 
became executive vice-president of the 
firm. In 1953, he bought out his asso- 
ciates and the firm operates today under 
the name of Don L. Baxter, Inc. In 1945 
Jack Taylor opened a Dallas office for 
the McCarty Company which he bought ° 
out in 1947 and operated under the name 
of J. B. Taylor, Inc. In 1951 this firm was 
again reorganized as Taylor-Norsworthy, 
Inc., with Jack Taylor and Tom Nors- 
worthy as partners. 

Another pioneer Dallas Agency is the 
Ira E. De Jernette Agency, founded in 
1931. Other advertising men who have 
been engaged in the business in Dallas 
and Texas over the years and now oper- 
ating agencies in Dallas include: Orrin 
Auld of Auld Advertising; Sam Bloom, 


former advertising director of the Times- 
(Continued on Page 57) 
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nyDallas News: 
Roots Deep in Texas History 


ED 


The Dallas Morning News, oldest 
pewspaper in Dallas, has roots that reach 
Geep into the past of both the state and its 
home community. Its growth has been 
ommensurate with that of the city itself, 
nd the newspaper has made a number of 
major contributions of its own to that 
ame phenomenal development. 
| The company which publishes The 
Dallas News has long been known as the 
bidest business institution in Texas. It 
as founded in Galveston on April 11, 
842 while Texas was a Republic. 
} In its 114 years of existence, the guid- 
ing hands of the company have used a 
ariety of media of information to pro- 
mote the growth and prosperity of Texas. 
rom its original Galveston News and its 
Texas Almanac founded in 1857 to its 
Houngest associated enterprises — Radio 
Station WFAA and Television Station 
WFAA-TV —it has been the pioneer, 
epeatedly, in applying the latest technical 
and mechanical advances in its field. 
» Thus The News was among the first 
in America to substitute steam power for 
hand-operated or animal-powered print- 
ng presses. One end of the first telephone 
dine in Texas was in its office at Galveston, 
ind it used the telegraph to collect news 
eports from the introduction of that serv- 
acc in Texas. It was the first paper in 
America to charter railroad trains to 
leliver its papers out of town. 
In the same way, The News was the 
St in Texas to use stereotype plates in 
mproving the number and quality of 
pressions from hand-set type. And, 
tier The Dallas News began life under 
hat name in 1885, it was the first to sub- 
tlute Merganthaler’s newly-devised type- 
ning machines to eliminate the slow, 
aborious and costly process of setting 
‘ch letter of type by hand. 
barr in advance in journalistic 
' 9d ~ Personnel and organization, 
a — Institution has been a leader 
nai “ : century. Since 1940 its 
ined the sia Saati pyr or 
he latent ee of The News in 1915. He 
ves have our men whose overlapping 
Provided a continuous direction 
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by Sam Acheson 


Dallas News Editorial Staff 


of The News and its associated enter- 
prises since 1842. The other three domi- 
nant personalities who preceded him in 
the chief responsibility were Willard 
Richardson, founder, who was chief pro- 
prietor until his death in 1875; Col. A. H. 
Belo, who joined in the organization in 
1865 and was president at his death in 
1901, and G. B. Dealey, who began as 
office boy in 1874 and was chairman of the 
board at his death in 1946. 

The Dallas Morning News first ap- 
peared under that name on Oct. 1, 1885. 
It was a continuation in fact, however, of 
the Dallas (Morning) Herald, pioneer 
newspaper of the city which had been 
started 36 years before. This continuity 
was assured on Nov. 30, 1885 when The 
News bought the old Herald and com- 
bined it with its latest enterprise at Dallas. 

The founder of the Dallas Herald was 
J. W. Latimer, notable pioneer editor of 
North Texas. He had published the Cedar 
Snag at Paris, Lamar County, before 
removing his hand press and fonts of type 
to Dallas to start the Herald in 1849. 

Latimer rapidly made his Dallas paper 
an outstanding voice of the frontier settle- 
ments of North Texas. In spite of his acci- 
dental death, his paper played a leading 
role in the political discussions leading up 
to the Civil War, and it was a bulwark of 
Texan rights under Reconstruction when 
John Henry Brown, noted legislator and 
historian, served for’a time as its editor. 

With the coming of the first two rail- 
roads in the 1870’s and the break through 
of Dallas into the ranks of Texas cities, 
the old Herald became a daily newspaper. 
It was owned by the firm of Pfouts, Elliott 
& Hall at the time of its purchase by 
The News. 

For its first home, The Dallas News 
occupied a specially constructed building 
on the north side of Commerce between 
Lamar and Austin Streets. There its origi- 
nal steam-powered Bullock press was in- 
stalled, to be succeeded in the 1890’s by a 
larger, electrically-powered rotary presses. 
Over the years the growth of The News 
necessitated one addition after another to 
the original plant until its office and 






































mechanical buildings finally covered the 
south half of the block bounded by Lamar, 
Commerce and Austin. There it remained 
until March, 1949, when The News moved 
into its present home at Houston, Young 
and Record Streets. 

Here The News is quartered in one of 
the outstanding newspaper plants of the 
entire nation. Its modern building con- 
tains 4.8 acres of floor space and accomo- 
dates the more than 1,100 employees on 
its payroll. A notable focus of interest is 
the high-speed in-line presses equipped 
for the latest developments in color and 
black-and-white printing. They are being 
matched at this time by another line of 
presses designed to double the existing 
capacity of the plant. 

Radio Station WFAA began broadcast- 
ing as a 150-watt station in 1922. Since 
1930 it has been a 50,000-watt station, the 
first superpower station in the South and 
the first owned by any newspaper in 
America. 





(Continued on Page 61) 


THE FIRST ISSUE of the Dallas Morning News 

October 1, 1885, featured front page coverage of 

politics, crime and tragedy... with page one ads 

for Sanger Brothers and Clarke & Courts...two 

pioneer Dallas firms whose growth has paralleled 
Dallas. 
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COLOR 


Graphic Arts’ 
Magic Wand | 


by Steve Landregan 


Bill Davis 


ONLY FULL COLOR can do justice to the historic Alamo, sacred 
symbol of Texas’ fight for independence. 


Y 

N OT long ago a friend was scan- 
ning an early issue of DALLAS pulled 
from a dust covered shelf in the basement 
of the Chamber of Commerce Building. 
After picking up the magazine and flip- 
ping hurriedly from back to front, as 
most of us are prone to do, his first com- 
ment was “it sure was dead looking in 


those days, wasn’t it?... Look! the only 
color in the book was on the cover.” | 
guess color just hadn’t come of age.” 

It hadn't. 

DALLAS is only one example of how 
color has come of age in the past fifty 
years. In 1906 the Saturday Evening Post 


was featuring two color covers... but no 


VIVID RED, WHITE AND PINK azeleas line Dallas’ Turtle Creek each spring. Only the magic of color 
can reproduce the striking beauty of blossoms, trees and sky reflected in the peaceful water. 


Bud Biggs 


color was found on the inside. And of; | 
terest is the fact that there was almos; 
advertising space larger than % pup 
Today ...all Post Covers are in fj : 
colors with most advertisments runs 
one, two or four pages in full color. 

The magazine reader of today fa 
the same disappointment at picking y 
magazine, or flipping to an article with 
color that he does when he discov sth 
a much heralded movie is in black: 
white. 

Color has really come of age... iti 
longer a gimmick ...a fad... today! 
a way of life. This revolution . . . or rai 
evolution has taken place largely wilt 
the past 20 years. The reasons are seven 

One of the principle causes of the svi 
to color lies in the development of nev 
cheaper and more practical methods! 
color reproduction. 

Introduction of two and three o 
rotary presses which will print two! 
three colors in one press run has mit 
possible the lavish use of color at am 
reasonable price. The saving, of cour 
in press time, with only 2 or % thepr 
time required with the multi-color 1 
presses as with conventional pz2sses Wi 
each color means a separate run. Sev! 
two color presses and one three 
press are now in use in Dallas. 

Another development which redv 
the number of press runs required! 
color work is the fountain divider " 
with the fountain separator, makes! 
sible to print a number of different o™ 
at the same time with a conventional kt 
press or offset press. The fountain on 
keeps the inks completely apatt ” 
fountain and the color separator keeps" 
colors separated as they go on the Pf 
The only disadvantage is that each 7 
can only be printed on one section 0 
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— GLAMOR OF DALLAS 
T NIGHT is captured by the 


color camera. 


heet and an inch of space must be left 
etween colors. 

If reproduction of a natural color 
otograph or piece of art work is de- 
red...many times a satisfactory print 
an be obtained by using a process known 
s short run color. This consists of print- 
g only three of the four colors usually 
quired for full color work ... thus saving 
complete press run. Only red, yellow and 
ue are used, with no black run. Instead 
he blue ink is run about 20% darker 
ban normal, which gives fairly strong 
ue-black tones. 

Much of the full color work in your 
uily newspapers is really three color re- 
oduction. A recent color photograph of 
esident Eisenhower on Page 1 of the 
allas Morning News and a special auto- 
obile section of the Dallas Times Herald 
ere both produced with short run color. 
fewspaper use of short run color is not 

economy move, since the black must 
trun on the page anyhow, but it does 
ake the color run free of the type run 
d climinate the necessity of keeping 
ee black plate in register with the color 
ates, 

Commercial short run color gives a 
vasing rendition of a color transparency 
art work, but is not capable of produc- 
i color work where matching of a ma- 
nal or swatch is necessary. The short 
color process is adaptable to both the 
*t and letterpress method. 

are _ means of providing 
md a €ss money depend on the 
wn on are money saving meth- 

€ used by the color photo- 

apher or commercial artists. 

The prize winning Texas & Pacific Rail- 
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road’s employee publication, T&P Topics 
has produced a series of four color covers 
by one of these methods. The system calls 
for a commercial photographer to separate 
the four color transparency into black, 
yellow, red and blue transparencies by use 
of color lenses. Four black plates are then 
made from the color separations .. . each 
with the proper screen angle for four color 
reproduction. 


A similar method can be used by com- 
mercial artists who merely provide sep- 
parations for each color to be used. 

One of the other big reasons why color 
has come of age can be summed up in two 
words . . . quality control. The importance 
of quality control in color printing can 
best be seen when one considers the num- 
ber of variable factors which effect the 
end product. Humidity, ink, water, elec- 
tric current, and press work are only a 


few. Any one of these variables can ruin 
a color job... thus quality control is all 
important. An appetizing picture of a 
thick steak becomes anything but appetiz- 
ing when the color comes out purple in- 
stead of juicy red. 

Quality control is the backstop protect- 
ing printers from such tragedies... and 
I use the word tragedies purposely since a 
slight difference in color can readily cause 
a backfire so far as an advertiser is con- 
cerned. But this will be discussed later. 


Getting back to quality control, it ex- 
tends from the originator of the color art 
to the finished product. Needless to say, 
no printer, engraver and pressman can 
take a poor color transparency and make 
a good color reproduction from it. The 
proverb “you can’t make a silk purse from 
a sow’s ear” holds true in color printing 

(Continued on Page 91) 


FAIR PARK LAGOON reflects the delicate blue of the sky as two small boys watch a quartet of 
ducks ruffle the surface. This picture has been reproduced in three colors, red, yellow and blue. 


Bill Davis 


Clint Grant 
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Times Herald: 
Dates to Pioneer Days 


Whuen the first of the two fore- 
runners of The Times Herald was estab- 
lished, Dallas was but little more than a 
flourishing pioneer town. When the sec- 
ond came into being ten years later, 
Dallas had become one of the major 
urban centers of the Southwest. 

The Times, an afternoon daily, was 
founded in 1876. The Herald, another 
afternoon newspaper, was born in 1886. 
After two years of strenuous competition 
for circulation in their field, the two lit- 
tle dailies merged, and their names are 
perpetuated in the title of the newspape1 
today. 

Even though Dallas was growing in 
the years before the turn of the century, 
occasional slumps in prosperity made the 
going rough for The Times Herald. The 
owners, being short of capital, were un- 
able to purchase the equipment they 
needed to meet the demands of popula- 
tion growth. 


WHEN EDWIN J. KIEST bought the Times 

Herald in 1896 it occupied a narrow three-story 

building near the present site of the Adolphus 

Hotel on Commerce street. Next door was the 
police station. 
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by B.C. Jefferson 


Editor-in-Chief 
Dallas Times Herald 


The Times had never been secure finan- 
cially and its obsolete equipment had 
been scrapped after the merger. The Her- 
ald’s plant, though comparatively new, 
was too small. But under the management 
of C. E. Gilbert, who had edited the 
Herald, The Times Herald retained pub- 
lic goodwill and carried on in spite of its 
mechanical handicaps. 

Meanwhile Edwin J. Kiest, who came 
to Dallas in 1890 from Chicago as Texas 
representative of the Western Newspaper 
Union, had The Times Herald as one of 
the clients of his agency. He had always 
been ambitious to own a newspaper. Rec- 
ognizing that Dallas had a great future, 
he decided that it was the place for him 
to achieve his ambition. 

Mr. Kiest was aware of the difficulties 
of The Times Herald and knew that he 
could buy if he could raise the necessary 
money. He consulted Dallas friends, in- 
cluding Frank P. Holland and Louis Blay- 
lock and they agreed to back him as 
silent partners. 

Mr. Kiest took over as new owner on 
January 1, 1896. The future of the news- 
paper seemed bleak and the circulation 
had dropped to but little more than 2,000. 
But Mr. Kiest was resolute and indus- 
trious and managed to meet his payroll. 
By 1903 he was on solid financial ground 
and was planning a new building. Mr. 
Kiest had bought his silent partners. 

The Times Herald, when Mr. Kiest 
bought it, was published on the first floor 
of a narrow, three-story building on Com- 
merce Street, a site now occupied by the 
Adolphus Hotel. As a new home, Mr. 
Kiest bought a two-story structure on Elm 
Street just east of where Field Street has 
been opened. 

Mr. Kiest was one of the founding 
members of the Associated Press, and 
as other news services were offered he 
subscribed to them. Four years after he 
became owner, he began publishing a 
Sunday edition. He made The Times Her- 
ald a force in civic and political affairs 


and gained prestige himself as q , 
leader. The State Fair of Texas wa 
of his chief interests and he served 
terms as its president. 

The Elm Street location of The 1; 
Herald soon became inadequate. pj 
was growing with increasing momen) 
This was increasing the circulatin 
The Times Herald and calling for 
departments and new services. To: 
more room, Mr. Kiest leased spi 
adjoining structures and added new» 
units. But he saw that a new buildingy 
the only solution for his problem. 

Mr. Kiest purchased the presen; 
of The Times Herald and in Noveny 
1928, erection of a new building by 
On August 28, 1929, The Times He 
was moved to its new three-story 
without missing a single edition. la 
two additional stories were added. Pi 
are being completed now for an adii 
next door, fronting Pacific Avenv ‘ 
running through to Patterson, that’ 
virtually double the size of the plan 

When radio emerged, Mr. Kies‘ 
Tom C. Gooch his chief lieutenant in 
mangement of The Times Herald, qué 
recognized the importance of the nev 
dium. Mr. Kiest bought KRLD, 3% 
broadcasting station, and soon bull 
into one of the most powerful bn 
casting stations in this country av 
filated it with the Columbia Broadcis 
System. 

The executives and employees t0 . 
Mr. Kiest left control of The Times 
ald when he died in 1941, inherit 
pioneering spirit. Under the leadersi 
Mr. Gooch, they established KRLD! 
in 1949, affiliated it also with CBS: 
nurtured it into one of the most pee 
stations in the nation, now telecastil 
a huge North and East Texas arté . 
1,521-foot Hill Tower, the second (2 
man-made structure in the world. 

Mr. Gooch, who came to The y 
Herald as a cartoonist and had sen 
almost every editorial capacity a7 
newspaper, was its president from’ 


until his death on June 13, 195 
(Continued on Pot 
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Unchanding Chandes 


Locomotion has changed a lot but the wheel 
is fundamentally the same as during the Bronze 
Age. 


Advertising and Marketing—any motivation— 
according to this shop, must be geared to the 
changing actions of the times, but always based 
on the unchanging foundation of sound trade. 


That’s why the Southwest’s oldest Agency, 


under the same management, growing and ex- 
panding, moves back to more ample quarters at 
Main and Akard —the center of Southwestern 
business activities, on which corner it has based 


29 of these 34 changing years. 


cag ee 


ADOLPHUS TOWER e MAIN AND AKARD mae 


e DALLAS 








MEMBER: American Association of Advertising Agencies 
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Recentiy Braniff Interna- 
tional Airways presented a new catastro- 
phe insurance plan to its employees. The 
plan, which picked up where their regu- 
lar group insurance left off, needed a ma- 
jority vote of all Braniff employees to be 
put into effect. A booklet explaining the 
plan was sent to each employee, together 
with a ballot to be marked and returned 
by a certain date. The plan was talked up 
and mentioned in meetings, but as the 
deadline neared it became obvious that 
nowhere near a majority of the employees 
were interested enough to send back their 
ballots. To them it was just another de- 
duction from their already deduction- 
ridden paychecks. 

At this point the Braniff employee 
publication, The B-Liner, took over. 
Editor Pat Zahrt wrote a page | editorial 
which did far more than urge the readers 
to vote for the new insurance. It dug right 
in to tell them why. 

The editorial projected a hypothetical 
accident in which an employee was in- 


volved on the way home from work. It. 


followed through and tabulated all the 
hospital fees, doctor bills, medicine bills 
and lost time expenses that would be in- 
curred by the employee as the result of 
the accident. It pointed out how the regu- 
lar group insurance, which incidentally is 
very good, just wasn’t designed to go all 
the way with the employee when a real 
personal or family catastrophe was in- 
volved. Finally, the employee was urged to 
sit down and talk the situation over with 
his wife and family and discuss just what 


2& 


would happen if a serious accident or 
catastrophic disease were to strike the 
home. 

The results were immediate and tremen- 
dous. Within a few days a whopping ma- 
jority of Braniff employees voted for the 
insurance plan. The trick was turned by 
the editorial in the B-Liner. This is a case 
where a house organ was definitely “on 
key.” 

The evolution of house organs, or in- 
dustrial publications as they are increas- 
ingly being called, dates all the way back 
to 1840. Their rise was very gradual until 
World War I when a covey of then ay 
peared only to die out after armistice. 
In 1928 there were 575 in the nation, but 
the depression thinned the ranks to 280 
by 1933. Then the lowly houge organ got 
the boost it needed to soar into the key 
place in industry that it holds today. That 
boost came from, of all places, organized 
labor. 

This is not as strange as at first 
The belief that the uninformed employee 
was the good employee had becom} a time 
honored principle. Management believed 
one of two things, either that (1) the em- 
ployee wasn’t interested in the company’s 
business and economics or (2) they*?€re 
none of his business. 

As Morgan S. A. Reichner, Executive 
Director of the American Economic 
Foundation told the Indiana Industrial 
Editors Conference last year: “This immi- 
grant worker of the 19th Century had little 
interest in the problems of management— 
an attitude which, coupled with the high 


rate of illiteracy, precluded very mucha 
tivity of any kind in the field of empl 
communications.” 

But two developments ushered in by 
20th Century completely changed i 
picture ... compulsory education andi 
organization of employees into i 
unions. 

When the labor unions began their) 
growth in the 1930's, union ogg 
were quick to pick up comgpeffiicati 
a tool to win the prim#® 
employee from saanagement atx 


Management reflized that the lol 
of employees whith had always } 
taken for granted wAs being challengt 
the unions. Recognidng the unions’ ¢i 
tive use of communitation to woo lj 
management decided \o fight firg 
and turned to the neafest 
house organ. 

Thus in the 1930's th 
existing publications e 
began taking a real in 
umns. Other compani 
house organs or whosg 
faded oufs 

y days of the depres ‘ 
and pumped new blood veils 

By 1941 there werebMearly 400)! 
dustrial publications, today they ‘* 
6,000 and have a readership of over’ 
000,000. They range in size and 
from one page mimeographed news : 
distributed to 25 employees (0 larg 
ishly printed magazines whose circulli! 
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ould make many a metropolitan news- 
aper publisher envious. 
Today the employee journals have 
oint and purpose. They dis 
business — rot mecessa 
xact income — but rathe 
hat’s going on. As industrial 
Robert Newcomb puts it “the progressive 
anagement now acknowledges the natu- 
al, healthy interest of an employee in the 
oncern for which he works.” 
Modern employee publications discuss 
Ms, quality control, payroll deduc- 
ons and competition. They make em- 
suces feel they belong, that they’re part 
Hy... more important, they can 


Last year the Inte 
industrial Editors 


ake a profit? 
eaders earn better and 
hecks? 
The survey answered both questions 
ith a resounding “yes.” 
Some of the examples cited by the sur- 
ty are worth repeating... nearly all in- 
trial editors are familiar with them but 
iiortunately management is not. 
In the safety field one of the best ex- 
mples is of a company publication which 
linched a safety glasses campaign and 
‘pt pounding home the point. The use 
safety glasses went up 30%. As part 
the campaign the editor kept track of 
we eye accident record. “All accidents 
hich might have threatened eyesight loss 
the employee had not been wearing 
ufety glasses were recorded. The editor 
‘und that compensation costs of these 
cidents that didn’t happen would have 
ounted to $59,000 in one year.” The 
wa were even greater for the em- 
nee and their families who would 
‘Ve been the victims of these accidents. 
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Manufacturing losses can be cut con- 
siderably by an alert company publica- 
tion. One railroad’s employee journal ran 

eature article explaining how thousands 

; in revenue was lost each year by 
e of employees to double check the 
weights specified by shippers. One em- 
ployee found errors which brought in 
$2,000 in revenue that might have been 
lost. Many employees_f errors total- 
ing more th d qualified 
for a‘ agazine 
formed. 
railroad 
additional 

In the sales field an article in an auto- 

tlesmanutacturer’s dealer publication 


an almost immediate saving 
|. By the end of a year he gave 


. ~ the article credit for increasing his volu 
by $500,000. 


Industrial publications ha 
multitude of jobs to do and for the 
part have done them well . . . but let’s look 
back to the 1930’s when the upsurge in 
company publications came about in an 
effort to win back the loyalty of em- 
ployees. 

John S. Bugas, vice president of Indus- 
trial Relations for the Ford Motor Com- 
pany once said that he felt the labor un- 
ions owed whatever success they have had 
as much to their ability to satisfy the work- 
er’s “craving to belong” as to any eco- 
nomic benefits they claim to have won for 
their members. 
belonging is one of the six 

aceds, the other five are 
recognition, a feeling 
set Surroundings. 


basic human 
attention, affectid 
of achievement and phe 


Company publications took on the job 
of helping management satisfy these basic 
human needs... for they must be satis- 


fied before any worker’s complete loyalty 
is won. 

The personalizing of stories, dealing 
with service to the company, service to 
the community and hobbies of employees, 
brought attention, recognition and a feel- 
ing of achievement to the persons about 
whom the stories were written. A feeling 
of affection and a sense of belonging natu- 
rally followed. As the other needs were 
gratified the need for pleasant surround- 
ings became less . . . and the company pub- 
lications did a great deal towards building 
up an awareness of good working condi- 
tions among employees. 

The industrial press stepped in and filled 
the gap. Just as the era of large businesses 
brought with it the loss of personal recog- 
nition of the worker by the employer, it 
also provided the employee publication to 
bridge the chasm. 

Today the word “family” is being in- 

ingly used by all businesses. The 

is basic to the American way 

; a community of in- 

of sacrifice of sharing and 

Operation in order that every member 

has the chance to grow and develop his 

talents and be recognized for his achieve- 
ments. 

Employee publications are showing 
workers that a genuine mutuality of in- 
terests exists between him and the com- 
pany. They are making workers aware 
that they belong to the company “family” 
and that their fortunes are tied up with 
these fortunes of management and the 
company and that they personally can do 
something about improving th 
tunes. 

The industrial press is signally 
eqWpped to acquaint the worker with t 
Econgic Facts of Life as they apply to 
American business in general and to his 
own company in particular. It can get 
across to the worker the fact that compe- 
tition has brought to him the highest stan- 

(Continued on Page 57) 
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Thirty-Four Years of Selling Salesmanshi 


A was 1932 and the depression 
was on. The topic most under discussion 
was how to bring business out of the 
doldrums. 

Better salesmanship, of course, was one 
of the most obvious answers. Sell your- 
self out of the depression. 

A good way to promote better sales- 
manship would be to organize the coun- 
try’s sales executives. Get them to work 
together for a better understanding of 
themselves and their jobs. Get them to 
foster better salesmanship through inspi- 
ration and training. 

But, nearly everybody agreed: “You 
can’t organize sales executives — they’re 
a bunch of prima donnas.” And there was 
evidence to support this view. Every time 
it had been tried, the effort had failed. 

In Dallas, however, there was a group 
that refused to quit trying. W. V. (Smoke) 
Ballew was among the most outspoken of 
that group. He insisted that sales execu- 
tives MUST organize themselves, to real- 
ize their full potentialities. 

So the Dallas Sales Managers Club 
came into being, with 113 members and 
Smoke Ballew as its first president. The 
late E. F. Anderson was_ secretary- 
treasurer. 

The club had its difficulties, but it suc- 
ceeded in striking some pretty good blows 
for better salesmanship. Its members be- 
gan to realize they’d sorely miss the club’s 
help and inspiration if it should die. 

The Dallas success caught the attention 
of sales executives all over the country. 


Hope for a national organization was re- 
vived. Smoke Ballew and others from the 
Dallas club made numerous trips to New 
York to help sell the idea and show how 
to accomplish it. ; 

In 1936 the National Sales Executives 
Club became a reality. The veterans of 
the Dallas experiment were leaders from 
the first in the formation of the national 
group, and Smoke Ballew served as its 
second president. 

In 1944 the Dallas organization 
changed its name to the Dallas Sales Ex- 
ecutives Club, and Guy Draper became 
its secretary. Mr. Draper served until his 
death last Feb. 26, saw the membership 
climb to 375. 

Today there are sales executives organ- 
izations in the principal cities all over the 
United States. Cooperation among them 
has become one of their greatest sources 
of strength. (What was that about “you 
can’t organize sales executives”?) 

Cooperation among clubs in the South- 
west is exemplified by the annual South- 
western Sales Executives Conference—a 
gathering at which top men in manage- 
ment and sales reveal their methods and 
conduct panel discussions at which ideas 
pop out all over the place. The first con- 
ference was held in 1932, the same year 
the Dallas club was organized, and there’s 
been one every year since. 

The twenty-sixth will be held in the 
Adolphus Hotel in Dallas April 5-7. 

Sales executives clubs of six Southwest- 
ern cities cooperate now in putting on 


EARLE CABELL, left, chairman of the Sales Executives Club's advisory committee for the 26th Annual 
Southwestern Sales Executives Conference, shown with Gorden Duren, general chairman of the conference. 


the Southwestern Sales Executives ( 
ference. These are the Dallas, Fort Woq 
San Antonio, Houston, Oklahoma ¢ 
and Baton Rouge clubs. 

Chairman of the advisory comniy 
for this year’s conference is Earle (hs 
president of the Dallas Sales Execyij 
Club. Gordon Durden of the Dallas ¢ 
is general chairman, and W. H. (ji 
Pierce of the Dallas group is vice. 
man. More than a score of nations 
known sales executives will come to) 
las for the conference. 

For example, there’s Moorhead Wr 
who will address the conference on 
subject, “Getting and Building Mx 
Mr. Wright is management consi: 
with General Electric in New York, a 
has done some brilliant pioneering int 
field of management development. ki 
not only a great salesman, but alw 
practical engineer, with a degree in Ey 
trical Engineering from Cornell. 

Another is Robert A. Whitney, it 
has given the word “consumerism” fori 
ful meanings as the name of his phils 
phy of the use of persuasion as an «i 
nomic force.” 

A psychologist with a national rep! 
tion will take up the subject of moivgy 
tion. He is Dr. A. Q. Sartain, profi 
of psychology at Southern Methodist li 
versity and chairman of the departm 
of personnel administration in SM 
school of administration. Dr. Sartain' 
served as management consultanl | 
supervisory and executive training ! 
such firms as Braniff International 4’ 
ways, Shell Oil, Blue Cross, Cities 
ice, Greyhound and North Amen 
Aviation. He also has co-authored \ 
books on human behavior. 

Dr. Sartain will be joined in ap 
discussion by Leo L. Shoemaker, Di4 
branch manager for National Cash Rep 
ter Company; C. A. Tatum, Jr., presié 
of Dallas Power & Light Compaty, ® 
John Shirley, vice-president and direct 
of Baron Distributing Company of Ns 
neapolis and chairman of the Comm 
cations Institute of America, Chi 
Dallas. 

There are signs that the | 
western Sales Executives Conferenc™ 
draw the heaviest attendance in the o 
ty-six-year history of the conference.“ 
tainly its program will be one of the™ 
interesting. 

Maybe you can organize sales 
tives, after all. 


956 Soul 
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Advertising League Drivin 


©) T was a time much like today. 
There was a heady tang of growth in the 
air. Plans for the first million-dollar hotel; 
talk of a Trinity viaduct; start of the first 
steel skyscraper — and Dallas was reach- 
ing for a hundred thousand population 
count! 

Now occurred an amazing event engi- 
neered by a lusty new organization bent on 
shaping destiny. Boldly, the two-year old 
Dallas Advertising Club set out to secure 
the International convention of the Asso- 
ciated Advertising Clubs of the world! 
The time was 1910-1912. 

The Ad Club, later called “league,” was 
founded on June 17, 1908 with these three 
objectives: (1) To publicize Dallas; (2) 
To promote truth in advertising; (3) To 
improve by study and education. It was 
the pioneer luncheon club of the city. 

Though barely out of its cradle, the 
league plunged into an astounding cam- 
paign to bring Dallas her first international 
conclave. A $500 fund was raised to run 
a full page ad in the Chicago Record- 
Herald proclaiming the advantages of 
Dallas. Shortly thereafter, a Dallas dele- 
gation swarmed into Omaha, Neb. for 
the ad convention of 1910. With daunt- 
less zeal they trumpeted Dallas, and sup- 
ported Boston, Mass. for the 1911 gather- 


by Will C. Grant 


ing on Boston’s promise to back Dallas 
the next year. 

From that moment the slogan was “On 
To Boston; Back to Dallas.” The trip to 
the Boston convention of 1911 on a 
special train was a triumph for the vigor- 
ous Texans, who were considered brash 
in demanding such a big convention for 
their “way-out-West” town. 

A band and an orchestra accompanied 
the 137 delegates and wives. All along 
the way reporters filed stories about the 
Texas train. Women on board tied pink 
and blue ribbons on 10,000 cotton bolls, 
presenting them as “Texas Roses.” This 
was said to be an early manifestation of 
a peculiar type of advertising called 
“Texas Brag,” which can turn cotton 
bolls into roses. 


At the convention, Dallas people were 
everywhere. From the very start they had 
the meeting “hog-tied” and branded. High 
point was an eloquent speech by a young 
attorney, later the noted Federal Judge, 
William Hawley Atwell, who led the en- 
tire convention in singing “I Am Gwine 
Back To Dixie.” Dallas won. 

Preparations for the thrilling event 
united all elements. The city was asked to 
install arc lights along Main and Elm 
streets. The State Fair Coliseum was 
leased for a 1,500-plate banquet. The 
world’s longest motorcade and the biggest 
barbecue were arranged. The whole city 
was afire with spirit. 

Thousands of visitors from 70 cities 
and six countries found Dallas aglow with 
brilliant decorations and warm hospitality. 
It was the birth of the Dallas Spirit, which 
has never been quenched. 


" This accomplished, the league rededi- 
cated itself to its main objectives. Fore- 
most in the goal of ethical advertising was 
the club’s own famous slogan, “Truth In 
Advertising,” adopted by the convention. 
A Vigilance Committee compiled a list 
of legitimate advertising media and wrote 
a code of ethics. Out of this work grew 
the Better Business Bureau, which today, 
is doing such a good job for legitimate 
advertising. 


’ 


The league was the breeding grow 
for most civic enterprises of the ex) 
days. Other clubs drew their charter men, 
bers from the ad group. Later the by: 
ness men gradually relinquished the rey 
to the advertising craftsmen. 

The record of almost a half-centyy 
cannot be crammed into a capsule; bd 
a bare sampling may give the general ity 

About 1910 the motion picture x) 
possible advertising medium was 
cussed. Newspapers increased page witl 
to seven columns. A minstrel show, foe 
runner of the gridiron, was planned. Visi 
to local factories were inaugurated. 

In 1914 the league volunteered to po 
mote the State Fair, and one leagu 
announced he had run the first full py 
ad in the Galveston News. By this 
they felt strong enough to clamp a bufe 
on unapproved advertising schemes. Me: 
chants cooperated by referring solicits 
to the Viligance Committee. 

A state Good Roads tour was promotti 
in 1916, the auto being “here to stay. 
Next year the Viligance Committe 
became the Central Censor Commit, 
with other organizations participati, R 
Standards of media and advertising wet 
adopted. Soon fakers were avoidit 
Dallas. 

Calls for civic work were numerots 
In 1917 the Pastors’ Association asked tt 
league to promote a Go-To-Church catt 
paign. Next year members assisted 
raising the record sum of $86,000 fa 
local charity. Year after year the gry 
has handled the Community Che 
promotion. 

For more than 25 years the 0 ganide 
tion had a study division or ini 
which was turned over to the 1M 
School of Business Administration ® 
1933. =. 

As the battle for ethical advertising? 
ceeded, another battle arose. -ON = 
suggested that women be admitted 0! " 
ranks, and the fight was on. Opposit 
prevailed, so the women formed thet 
own ad club. In 1933 opposition crumble 
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infforce in Building Dallas 


d women were admitted with more or toward a $500,000 campaign to advertise 

ss open arms. Dallas, headed by R. L. Thornton, Dallas’ 

gy 1919 the membership was 400. The Present mayor. The oe was “Put 
 ocidents’ Club composed of heads of Dallas On Your Payroll.” A 1932 slogan 
rious clubs in the city, was organized contest selected the phrase, “Partners In 

y amember, J. Howard Payne, who later Building Business With Better Advertis- 

came postmaster. The Better Business ing,” as the winner. 

reau was formed May 18, 1920. A The boys got up enough spunk in 1935 
beaker that year said with pride that to roast leading citizens in the gridiron, 
alas business was spending $5,000,000 which was repeated for several years. 

year on advertising. Deep in war work, they found time in 

In April 1921 the membership was 1944 to stage an advertising exhibit at 

stricted to professional advertising men the Museum of Fine Arts, and created 

d advertising supervisors. Use of adver- further interest by running an ad in 
sing photographs attracted attention and EDITOR & PUBLISHER inviting speak- 

ere was a new device called the inter- ers to come to Dallas. A little later, 6,000 

ce phone. A Ku Klux Klan bed-sheet entries were received in a high school 
arade down main street was denounced essay contest on advertising. 

s a “slander.” The Better Business Bureau and the 
: Big event of 1922 was the opening of league in 1947 joined for a weekly broad- the Kudos College honoring those who 
ihe first radio broadcasting station. About cast on truth in advertising. The Advertis- fave brought favorable publicity to Dallas; 

is time a Dallas newspaper astounded _ ing Federation of America sent the scripts the Most Valuable Member Award for 

convention delegation by taking their of the series to all clubs in the country. outstanding service — these are typical of 
icture at Union Station and delivering Such projects as the Linz Medal of endless activities through which the league 
‘Pe print by air as the delegates arrived Valor for any one in Dallas county who, has brought favorable attention to Dallas 
“here to sti Washington. at the risk of his life, saves another; and prestige to advertising. 


ce Committ In 1928 the group raised $31,000 annual awards for prize advertisements; 
sor Committe. 
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Now, as the organization begins to 
think of its 50th birthday two years hence, 
HIRTY-FIVE HUNDRED PEOPLE took port in the gigantic motor parade pictured below during the when the National Convention of the 


__ f!2 Convention of the Associated Advertising Clubs of the World. The publicity Dallas gained from this Advertising Federation of America will 
were avOidilt Efonvention was tremendous. It helped make Dallas advertising and publicity conscious. In 1958, the 


aati ; : : be held in Dallas, the words of a speaker 
vertising Federation of America convention returns to Dallas on the 50th Anniversary of the founding 





of the Dallas Ad League. at the 40th anniversary in June 1944, are 
vere Mme ~ - _— a an apt summation. It was a time like these 
iation asked tt ‘ ‘if es times, and the man said: 
'0-Church OM age Ee ie A “The league has played a gigantic role 

: : "ed lo DALLAS, TEXAS TUESDAY, MAY 3, WIR—TWENTY FOVs daameiieeec os Eee 7 we tte wax i . 

ers assisted 8 o Great Automobile Parade, Viewed irom Main, Near Ervay TYPICAL TEXAS WELCOME in raising the public’s opinion of advertis- 
yf $86,000 ta it 0 aes ; OPENING AD MEN'S CONVENE ing and advertising mea. !t is wel) known 
year the gro > 5 oe i I | seccccx 1 paaous con we that the league has done its bit to help 
munity Ches ix a )) _ ny oe the world to gain confidence in advertis- 


OHS ing through its Truth-In-Advertising 
THREE GENERA. has me slogans and drives, and through the estab- 


lishment of its Vigilance Committee and 
the Better Business Bureau.” 


s the 0 ganide 
yn oF institut 
to the LOE %, a. bs CS 5 : 
sainistration # NTA Oe ey ee erg pe oes ee Looking backward from the eminence 

S| : of her 100th birthday, this strong and 
bounteous city can see that the Ad League 
and its great convention of 1912 were 
decisive forces in placing her on the path 
to ultimate glory! 
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Public Relations Paves Wa 


by Leo W. Allman 


A Texas manufacturer makes a 
new widget. He’s sure it fills a real need 
and that the public will clamor for it. But 
for some reason the buying public is 
indifferent and the new product dies 
a-borning. 

An employee undertakes a new job. 
He’s keen about the work and extends 
himself to succeed and to advance. But 
for some reason his associates are cool to 
him and the boss is lackadaisical. Within 
a couple of months he’s fired. 

What happened, or failed to happen, in 
these and uncounted thousands of similar 
cases? Whatever it was must have brought 
the persons concerned face to face with a 
realization that something was lacking, 
that success in such instances is not auto- 
matic, that it depends greatly upon people 
— other people. 

A famed psychiatrist says that eight out 
of every ten persons fired from their jobs 
are dismissed because they don’t know 
how to get along with the people with 
whom, or for whom, they work. Same 
answer for the product — people didn’t 
“take to it.” 

In Dallas and elsewhere, one of the less 


arguable aspects of Public Relations is its 
power to pave the way to public accept- 
ance and good will. Here’s the rationale: 

Where competitive conditions exist, the 
stakes are high in the struggle for favor- 
able opinion. Skill in judging human re- 
sponse can make the difference between 
bonanza and bankruptcy. In this country 
where people normally are able to “pick 
and choose,” their favor is fantastically 
valuable. With it comes success and pros- 
perity; without it comes failure and ruin. 

And what men have made, men can 
destroy. So gaining and keeping their fa- 
vorable opinion is a never-ending process 
for those firms and institutions and indi- 
viduals whose success, in the final analysis, 
depends upon public acceptance of, and 
good will toward, their goods and services. 

For 150 years in this country it was 
widely assumed that two factors — qual- 
ity and price — generally determined the 
acceptance and sale of such goods and 
services. Most public offerings were di- 
rected toward one or both of those ideals. 
Everyone realizes that such solid factors 
still are potent considerations in the field 
of consumer choice. 


FIFTY YEARS AGO nearly all businessmen called all their customers by their first names... the sphere 


of business relations was small... 











it was the age of personal relations. 


But standardization and the great my 
larity of trade-marked goods haye 
down the advantage of those wh 
pended upon quality, and competitio, 
tended to level the price structure, §); 
day the outstanding difference ij 
marks the successful man’s efforts js ng 
likely to be found in the relationship 
maintains. 

There’s no need to guess about the 
portance of that factor. Recent cons 
surveys, for example, show that peniy 
interest in customers outweighs quality 
merchandise by 20 to 1, style by {i 
1 and value and selection by 7 to |. hk 
is what consumers themselves say a 
the factors which determine their chi 
of the goods and services offered them 

On a broad basis, almost everything! 
public says and does about an institute 
firm, product, or service has direct ¢f 
on all the people associated with it. fi 
the basis of personal action has been ii 
cated, and the basis for national and si 
legislation and policy is informed a 
active public opinion. 

So whether one realizes it or noi 
money he receives and the security of! 
job depend in great measure upon ¥ 
the public thinks of him and says a 
him (or his concern) and the type 
service (or goods) which he (or it) f 
vides. Good public relations, thert 
becomes a matter of vital concern for 

Oddly enough, and fortunately t00," 
thread of common interest binds tot’ 
the public, the institution, and the 
ployee. What is good for the publé 
good for the institution which provide 
and whatever profits the institution 3 
fits the employee. From the other 54 
the employee who truly aids his inst 
tion makes that institution better a! 
serve the public, and so to win and to lel 
its all-important approval. 

Realization of such now-simpl ° 
cepts has not occurred quickly oF wi 
cavil. It’s a long road from “let the pe™ 
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Vato Public Acceptance 


aware” and “the public be damned” to: 


Bthe customer is always right.” Many fail- 
the great plies and pains have been suffered along 
Oods have 


those who ; 















e way. 
Nevertheless, the way is becoming in- 
competition\fimreasingly clear. For it must seem ridicu- 
tructure, SoifiMpys that men should know exactly how to 
everse the propellors of a giant airplane 
nd not how to reverse the opinions of a 
riend. Or how to destroy their neighbors 


ut not how to make customers or friends 


fference 
s efforts is mg 


relationships 


ss about the 
ecent consun 


f them. 
Many of the laws of the physical uni- 


w that penoiilierse noware known to mankind. The laws 
eighs qualiy@™pf human behavior, long neglected, are 
style by \)mbeing discovered with almost equal en- 
by 7 to |. M@fhusiasm. Not too many of great weight 
elves say ahigim@re in the books yet. But significant strides 
ine their chore being made, day by day. If the process 


offered then #@ontinues, the laws of the behavior 


t everything itfciences soon may be much better under- 
it an institut 
has direct ef 
ted with it. fi 
n has beea ini 


ood and more widely applied — to the 
rofit of all. 

Just as the unfolding of the physical 
iences ended much that was erroneous, 


ational and si@@§peculative, or unwarranted, and turned 


, informed will eyes toward the prospects of a brighter 
morrow, so the development of the be- 
2s it or noi MPavior sciences promises similar needed 


e security of Miorrections and an equally enchanting 
sure upon Ww ista. 


and says a For two hundred years or more, in 


nd the typ’ @@Material matters, mankind has turned to 
he (or it) phe methods of science to solve his riddles. 
tions, therell@MDi this Business Week says “It’s been a 


concern forg@Powerful technique, the most character- 
unately too.t lic intellectual device of modern civiliza- 
st binds togel jon, So it’s small wonder that in the years 
n, and the eqmence the war, more and more practical 
or the public #9 in business and government have 
nich provid looking hopefully at the sciences of 
institution }P'"2n behavior . . . for usable ways of 
the other s vedicting or controlling people’s choices.” 


aids his in% Already much has been accomplished. 
vn better abl Me field of public relations in business, 
, win and t0l*@r example, now is infinitely more mature 
l. a it was 12 or 20 years ago. From a 
row-simple RNG earlier tendency to rely on soft 
ickly oF wi Strong drink, hot music, and 


m “let the PP *C0us thighs, it has progressed all the 
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An employee 








can best advance 





his own interests by 







helping to advance 










those of his firm 


or institution. 


The firm can 
best promote its 
own interest by help- 
ing to promote the 


public interest. 


The firm that 








best serves the 








public interest best 





advances its self, and 





so is best able to 






advance its 











employees. 


ON A BROAD BASIS, almost everything the public says and does about an institution, firm, product 

or service has direct effect on all the people associated with it. Thus the money and job security of both 

management and labor depend upon what the public thinks of a concern and the type of service which 
it provides. Good public relations, therefore becomes a matter of vital concern to all. 


way to scientific research and objective 
analysis. 

From an earlier tendency to sink up to 
the hip in jargon and generalities, it has 
developed the blessed relief of firm facts 
and concrete evidence. And where it 
once was reluctant to tell its techniques, 
for fear of squandering a good thing, it 
now has journals and quarterlies by which 
to merchandise its methods. 

Besides Southern Methodist University, 
more than a hundred other colleges are 
offering courses in Public Relations and 
related subjects. Two professional asso- 
ciations with 4 combined membership of 
some 2,000 are on the national scene. In 
Dallas and many other metropolitan 
centers there are local organiaztions of 


public relations workers who are tending 
gradually toward common purposes, 
standards, and goals. Besides, there are 
specialized national and local organiza- 
tions to serve such diverse fields as finance, 
health, and libraries. The Dallas telephone 
directory lists more than a score of indi- 
viduals and firms as Public Relations 
Counselors. 

Public Relations is coming to be recog- 
nized in Dallas, as almost everywhere else, 
as a powerful force. It borrows freely from 
the graphic arts and uses all other tools 
available. But its primary concern is to 
serve the public interest. Used skillfully, it 
can add much to the harmony and happi- 
ness, peace and prosperity, of men and 
nations. 


IN 1956, the evolution of corporate business has made it physically impossible for many businesses to 
know all their employees by their first names ... much less their thousands of customers. Corporate public 


relations had to step in and fill the gap left by the decline of the personal relations area. 
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Atiach Attractive Gummed 
Go!d Foil Anniversary Labels 
To Your Correspondence 


* 
Net Price 
- $ 5.00 
8.00 
10.00 
18.00 
24.00 
35.00 


Quantity 
250. 
500. ° 

1,000 . . 

2,000 . ° 

3,000 . 5 ee 

5,000 . . 


THE EGAN COMPANY 
1006 ROSS AVENUE 
DALLAS - - - TEXAS 


PR-6321 





Telephone 
Orders: 
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INVESTMENT 
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AUTOMATIC, GAS-FIRED 


Hanitrol 
fe UNIT HEATERS 


Get full details at 


CATLETT ENGINEERS, INC. 
9020 Garland Road 


FA-2683 














Dallas 
HONORS and AWARDS 











Brotherhood Group Honors Banker. 


At the annual brotherhood dinner of the 
National Conference of Christians and 


| Jews, Ben H. Wooten, president of the 


First National Bank in Dallas, was the 
recipient of a special citation from the 
national organization. 

Dr. Everett R. Clinchy of New York 
City, who along with the late Tom Braniff 
of Dallas helped found the conference, 
presented the national award, a plaque, to 
Mr. Wooten as “a civic leader, staunch 
churchman, stalwart American, champion 
of justice, good will and understanding 
among men.” 

+ 


Sheriff Decker Named Most Out- 
standing. Dallas County Sheriff Bill 
Decker has been named one of Texas’ 
most outstanding sheriffs. 

The award was made by the Texas 
Law Enforcement Foundation, at the 
opening of the sixth annual Attorney Gen- 
eral’s Conference in Austin. 

Decker was born in Dallas and grew 
up here. One of his first jobs as a youth 
was elevator operator at the courthouse. 
Later, he became chief deputy under 
Smoot Schmid, who was elected sheriff in 
1933. In the years that followed Decker 
was recognized as one of the state’s top 
Officers. In 1949 Dallas County elected 
Decker sheriff. 

Besides Decker, four other sheriffs were 
named as outstanding and awarded 
plaques. They were C. V. Kern of Har- 
ris County, Charlie Meyer of Beaumont, 
Woody Blanton of Sherman and Hugh 
Anderson of Borger. 


+ 
Times Herald Section Wins Award. 
The Home Furnishings Festival Section of 
The Dallas Times Herald, published on 


' Septemebr 11, 1955, won second place in 


the best special sections division of the 
Fourth Western Retail Home Furnishings 


| Advertising Exhibit at the Western Furni- 
| ture Mart in San Francisco. 


Before being cited at the San Francisco 


| exhibit, the Times Herald section already 


had received compliments from furniture 


| manufacturers and dealers and from other 
| newspapers. There were over 800 entries 
| in the exhibit from eleven states, Canada, 
| Hawaii and Alaska. 


Home Builders Honored ) 
builders who recently won national iy 
try awards were honored at the Feh 
meeting of the Home Builders 
tion of Dallas County at the Greate) 
las Club. 

Joe F. Maberry was cited for his 
in the association’s project of building 
Pacesetter Home at the State Fair of} 
Arnold Weil was honored for the} 
he built at 7707 Midbury Drive. HJ, 
Hill won for his “Cliff May” homes} 
in Dallas. 

Gordon Nichols was winner in thep 
test for designs sponsored by Amen 
Builder Magazine. 

The Vernon & James Smith Com 
won in the land planning and archi ' 
design contest s.onsored by the Nal 
Association of Home Builders Dey 
ment Award. 

Horace B. Williams was one of fix 
tional winners in the Acapulco Deny 
contest sponsored in older hometi 


* 
Cotton Man of Year Named, 


L. Dixon, pioneer Dallas cotton mer 

has received the Cotton Digests 19556 
ton’s Man of the Year award. Mr.Di 
is the second Dallas cotton man tors 
this award, called “the cotton trade's 
est honor.” He is one of the organit 
and a past president of the Dallas ( 
ton Exchange. 


‘* 


"Rookie of the Year” Named. \ 
Young, sales manager of the Aver) M 
Company, has been named “Roolt 
the Year” by the Dallas Junior Chath 
of Commerce. 

The annual recognition wen 
Young for his participation in mati ' 
ferent Jaycee activities during * 
year of membership. He is 4 gradust 
East Texas State Teachers Collet 
former executive secretary of that sci 
alumni association. 


t 10 
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nored. DM Honors and Awards 


| national i Banker Honored at Dinner. Mr. and 
Meal Mrs. Fred F. Florence were honored at a 
he Grea dinner saluting Mr. Florence’s election as 
president of the American Bankers Asso- 
ed for his ciation. Under Mr. Florence’s guidance 
t of building the Republic National Bank, of which he 
ate Fair of} a 7. %. . { is president, has grown into one of the 
d for the h Cc  —- \ 2 | ey nation’s leading banks. 
Drive. H. ls . 
ay” homes " 
= Linz Award Goes to Dean Storey. 
aa pies The 1955 Linz Award for outsanding civic 
0 a service has been presented to Robert G. 
Smith Com Storey, Dean of Southern Methodist Uni- 
and aa a i versity Law School. Dean Storey was se- 
by the Nal _ : \ lected for the honor by a special 25-mem- 
tilders Dew : . ts j ter committe of judges from a list of 27 
nominees proposed by the Dallas public. 
s one of five 4 ; Jerome K. Crossman, 1954 Linz Award 
apulco Der winner and chairman of the 1955 Linz 
r home traded ; Committee, made the presentation. 
+ 
Named, ! ei , 
cotton ¢ ine “s Grant Gets Advertising Award. The 
eee fe oe" W. T. Grant Company has been given the 


n man to re Gold Award for the best chain store ad- 
tton trade's hi vertising of 1955 by the National Retail 
f the organi Dry Goods Association. Recognized ad- 
the Dallas ( , : vertising authorities form the committee 


AWARD WINNERS STOREY AND FLORENCE that judges advertisements submitted by 
stores from all over the country. 








Successful business executives are known by their associate 


Publicity 
Campaigns 
Publications 
Special Events 
Motion Pictures 


Employee Relations 


7 Convention Planning 
mel Stockholder Relations 
ae Surveys, Opinion Polls 
mn e Institutional Advertising 
tion in man 
| during his 
e is a gradu! 


hers Colles? 


f that P 
git Ayres Compton Associates @ Public Relations Counsel @ Since 1945 @ Kirby Bldg., Dallas 
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Clarke & Courts Wi bam 


A Texas Pioneer In Office Equipment 1957 
announces the most ’ 


complete seewce tn 


tts long history 


3946 NORTH CENTRAL EXPRESSWAY 


new Dallas facility to serve you 


Now in its 99th year of 
service to Texas — and its 
30th year in Dallas, Clarke 
& Courts again has ex- 
panded its Dallas facilities 
to better serve this area. 


Complete furniture suites 
are grouped in typical 
office areas for your selec- 
tion in the new, unique 
Clarke & Courts show- 
rooms. Experienced deco- 
rators, plus the services of 
the Executive Furniture 
Guild of America, will help 
you plan efficient, inspir- 
ing new offices that reflect 
your own good taste. 


New Dallas Facility 
3946 N. Central Expressway 





Dallas—A. A. Hopkins, vice 
president and manager. 
Other offices — Houston, Galveston, 


Harlingen and Lafayette, La. 


Me 


Complete 
furnishing 
and deco- 
rating of ex- 
ecutive of- 
fices. 


Complete 
office equip- 
ment from a 
typewriter 
ribbon to an 
office suite. 


Complete 
printing and 
lithograph- 
ing services 
for all busi- 
ness firms. 











Honors and Awards 


Dallas Firms Win Retail Aw. 
The Good Housekeeping Shop, Ine, 3) 
Knox, and A&A Liquor Stores, y 
Ross, have been selected from thous 
of entries as the nation’s Brand Name}, 
tailers-of-the-Year in the appliance i 
alcoholic beverage store Categories » 
spectively. 

The winners were cited for their 
standing presentation of manufactur: 
brands to the public during 1955, Prey 
tations will be made before 1,700 
and business leaders attending the Br 
Names Day Dinner in the Grand }g 
room of the Waldorf-Astoria Hy 
April 18. 

Sam Hagy is president, and P. W. 


| lop is general manager of The Goodhow 
| keeping Shop. John Nelms is secrets 
| treasurer of A&A Liquor Stores. 


* 


Music Man Honored. E. G. Cou: 
who for 45 years owned and operate! 
music store in Dallas, has been given 
honorary life membership in the Dd 
Federation of Music Clubs. The memi 
ship was presented by Mrs. O. G. Sate 
lee, federation president in Whit 
auditorium. : 

Mr. Council came to Dallas fg 
Topeka, Kansas in 1910. He was gv 
the name, the Music Man, by Mrs. Mé 
Folsom Wynne, a past president of 
Dallas Federation of Music Clubs asi 
the Dallas Federation of Women's (iis 
Through the years he has watched the« 
tural growth of music in Dallas ani’ 
given his talents to that growth. : 

He organized the Mother Sings # 
the Dallas Public Schools. He gav¢# 
tures on Grand Opera and Music 2 
ciation in general at the YWCA, at 
ern Methodist University, over WF 
radio service of The Dallas Mos 
News, and before women’s cubs! 
donated music to orphanages in an ® 
the city and led sing-songs for child 
the Buckner Orphans Home. 


+ 


Dallas Ford Plant Wins Honor. ® 
and hourly employees of the Ford # 
bly plant on East Grand now have # 
trophy — won for the first time bf 
Ford system plant — for outstandint? 
ticipation in both the company’s Empins 
Suggestion Plan and the Managemen!’ 
posal Plan. 

The employee plan, started in th’ 
las plant in 1948, developed 977 « 
able suggestions for cash awards 
$28,680 in 1955. 
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1d Music 29? 
WCA, at 
y, over WEA Produced in Dallas...the Graphie Arts 
Dallas Mot Center of the Southwest 

’s clubs ! : ae ; : , 
eas © : Litho-Krome® produced in Dallas, Southwest graphic arts center, by Southwest 
ages “om Printing Company is now serving printing buyers in all sections of the Southwest. 
S chilaret . nh P 
poo Litho-Krome® is one of the finest controlled methods for the production of color 
ome. in lithography you have ever had the pleasure to investigate. Come by the plant 

sometime. Investigate personally. 

, Out-of-town visitors ... with wide experience in color quality, after a plant tour 
ns Honor. here have been often heard to remark something like this, “I have never seen better 
the Ford “7 color anywhere ...They don’t do it better in New York or Chicago... Nicest setup 
now have 25 in the Southwest... I didn’t know Dallas had such a modern color plant.” 
irst time ok See for yourself. When in doubt about our claims and the experience of our large 
outstanditt clientele, get the facts by personal investigation. We invite comparison and we 
pany’s Emp never stop improving our methods... Southwest Printing Company keeps one 
fanagemes! step ahead of competition, the kind of progress which makes more satisfied 


printing buyers. 


oulhuvesl PRTG COMPAVY 


L Established 1921-—Letterpress and Offset Lithography 


917 Camp Street RAndolph 9224 . Dallas, Texas 


3 by the Litho Krome Com pany 
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Res i pail e- 


Everybody’s got relations... 


You've got ’em too, Mr. Executive—Public Rela- 
tions, that is. 

The question is whether they are the good kind 
or the poor kind. Your cash register knows which 
kind you have; do you? 

Its our business to make sure that our clients 
enjoy good relations with all their publics. Our 
oa of more than a score of experts possesses the 
ideas, creative skill and executive ability to handle 
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the multiple facets of public relations. We operate 
as an important department of each of our clients’ 


businesses. 


% 


ous 





IN DALLAS © 421 Fidelity Union Life Bidg. ¢ Phone PR-3988 ¢ Teletype DL409 
IN FORT WORTH e 212 Burnet Street © Phone ED-1373 © Teletype FT8193 























Service, Ability, 
Experience 

Meet Paul Albright, an Account 
Executive with Kenneth-Murchi- 
son and a graduate of the United 
States Fidelity & Guaranty Com- 
pany training school. Paul was 
previously associated with the 
Annuity and Insurance Depart- 
ment of the Magnolia Petroleum 
Company and operated his own 


insurance agency. 


The most complete 
facilities, whatever 
your insurance 
requirements. 


KENNETH MURCHISON & CO. 


1305 PACIFIC AVENUE e DALLAS, FEXAS © Rigas 


SE SLES LL TE a EE CE IN RRM 
OUR COMPLETE AND MODERN FACILITIES 


INCLUDE 


Merchandise and Household Goods Storage 
Pool Car — Pool Truck Distribution 
Office, Display and Loft Space 
Local and Long Distance Moving 
Crating, Packing, Shipping 
Heavy Hauling — Machinery Setting 
Safe and Secure Storage for Office Records 


Home of the Santa Fe Building Merchandise Mart 


Each is a complete service properly equipped with.expert supervision by experienced person- 
nel. Call RA-7111 for details! 


ESTABLISHED 1875 


Dicllles Teanee 


G. K. Weatherred 
President 


C. E. Bradley 
Vice-President 


R. M. Waskom 
Secy-Treas. 


WAREHOUSE co. 


2ND UNIT SANTA FE BLDC. 
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Dallas 
RETAILING 








A. Harris Oak Cliff Center Ope 
With a Helix Air Transport helicoyy 
cutting a red ribbon suspended 100 fg 
in the air, the A. Harris Oak Cliff Cen 
was Officially opened with the biggest c; 
bration of its kind in the history ¥ 
Dallas. 

The 28-acre, $5,000,000 Center hou 
A. Harris & Company’s first suburb 
store and five other buildings. The Hen 
S. Miller Company has selectively Tea 
the shops and stores in these other built 
ings to 32 tenants whose services woul 
best meet all the needs of suburbanits 

Among the “firsts” in the Center a 
subterranean truckways to permit deli. 
eries without snarling customer trafic 
and temperature controlled simul. 
neously in the A. Harris & Compay 
building and in each of the other }! 
stores. The parking area provides spat 
for 3,500 cars—the largest in Dallas. 

Original plans for the Center wee 
drawn by Welton Becket and Associit 
of Los Angeles. Smith and Mills, Dal 
architects, developed the designs imi 
working plans. General contractor Wi 
the Henry G. Beck Company of Dalla 
And the interior decorator was James| 
Hodge, director of store planning for A 
Harris & Company, with Miss Melané 
Kahane, nationally famous interior & 
signer, as his consultant. 

The prizes given away during the Cet 
ter’s gala opening ranged from merchit 
dise gift certificates to a 1956 Plymout 
Deluxe Suburban station wagon, wor fi 
Mrs. Jess Calhoun, and a Paddock , 
California full size glass swimming po 
won by Mr. and Mrs. T. V. Phillips 


+ 


Dallas County Mayors Meet. Ai 
invitation of Mayor R. L. Thortlt 
mayors and city managers of 24 Dal 
County cities and towns met in Dal 
for a luncheon at the Baker Hotel to 
cuss problems of mutual interest. 

Mayor Thornton explained that : 
893 square miles in the county, 48 
56 per cent now formed the city Jim's 
of the 24 towns or were in the prom 
of annexation. He emphasized that 
county had grown into an area of muni 
palities and that a co-operative progr 
appeared the best solution for mul 
benefits. 


f the 
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Retailing — 
Dallas Unlimited Attracts National 
Attention. Nation-wide interest in Dal- 
las’ downtown promotion program, Dallas 


Unlimited, keeps inquiries pouring into : 


the office of the Dallas Retail Merchants 
Association which is sponsor ing the pro- 
motion. 

When the program was first introduced 
in June of 1955, it aroused quite a bit of 
regional interest, being the first down- 
town promotion in Texas. Now, with two 
very successful special events behind it, 
national interest is rapidly increasing. 

“Dallas Unlimited has been unusually 
quick to win national acclaim,” said 
George F. Pierce, executive chairman of 
Dallas Unlimited. “The Mayor of Los An- 
eles recently called and wanted to know 
about our program’s success, and we’ve 

ad requests for speakers from national 
organizations in New York, Memphis and 
other towns.” 

In the last month, Pierce and Horace 
Ainsworth, manager of the Dallas Retail 
Merchants Association, have spoken in 

ort Worth, Midland and Austin. Local 
igh schools and women’s clubs have also 
ad speeches on the program. 

Nationwide trade publications like 
‘Women’s Wear Daily,” “Stores,” “Sport- 
ng Goods News,” and others have car- 
ied stories about Dallas Unlimited. 

Besides many others, inquiries have 
ome from: Buffalo, Rochester, Syracuse 
ind New York City, N. Y.; Los Angeles, 

ong Beach and Pomona, Calif.; Pitts- 
burgh, Franklin and York, Pa.; Jackson- 
ille and Orlando, Fla.; Salina and Wich- 
la, Kan.; Toledo and Columbus, Ohio; 
‘lintonville and Racine, Wis.; Nashville, 
Henn.; Little Rock, Ark.; Spokane, Wash.; 
Umaha, Neb.; Chicago, Ill.; St. Paul, 
linn.; Shreveport, La.; Huntington, W. 
4; Washington, D. C. 

vs 
kichardson Center Planned. Tom 
ackson, Richardson realtor, has an- 
bounced plans for a multi-million dollar 

‘gional shopping center at Coit Road 

nd Spring Valley Road in Southwest 
Richardson, 

The block of land will be known as 

"Pham ae Shopping Center and 
te ee shopping center in 
Fr aan approximately 100 acres. 
eady Mi ison and Associates have al- 

ased 60 acres at the northeast 
orner of the intersection. 

Hy ot Panning is to start immedi- 

™ he +g and construction will 

em Rext fall. It will serve all of the 


lure North ¢ 
; entral E " 
mice, xpressway ex 
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Sanger's Plans Shopping Center. 


Sanger’s department store has launched 
plans for a vast regional shopping center 
to serve East and Northeast Dallas and its 
suburban areas. 


The $10,000,000 center, to be known 
as “Big Town, a City of Shops,” will fea- 
ture a $3,000,000 Sanger’s department 
store. Located on an 80-acre site adjacent 
to the Buckner Home at Loop 12 and the 
intersection of eastbound highways U. S. 
67 and U. S. 80, Henry X. Salzberger, 
president of Sanger’s said that “Big Town” 
will be Dallas’ finest and most complete 
suburban department store and Texas’ 
greatest shopping center. 


Developer of the project is Gerri Von 
Frellick. Sanger’s has signed a 25-year 
lease with Mr. Von Frellick, and leases 
are now being negotiated with other lead- 
ing Texas companies and nationwide or- 
ganizations which have suburban stores. 


Sa 


Stein's Opens New Store. The tra- 
ditional ribbon-cutting officially opened 
the new and larger quarters of Stein’s 
Stores, Inc., at 1516 Main Street. Those 
present for the ceremonies included N. H. 
Blinken, president, and Don Blinken, 
vice-president of Stein’s; Charles Libby, 
store manager; Maurice Leon, merchan- 
dise and production manager for the firm; 
and Ben Critz, vice-president and gen- 
eral manager of the Dallas Chamber of 
Commerce. 


4+ 


New Shop Opens. Mr. and Mrs. Bill 
Inman, Sr., have opened a new radio-tele- 
vision shop at 217 Lake Park Shopping 
Center. The Inmans have been in busi- 
ness for 20 years and their son, Bill In- 
man, Jr., now is active in management of 
the company. 

Another Inman store is located at 325 
Inwood Village. 


+ 


Clothier Urges Efforts to Aid Down- 
town Area. M. H. Blinken, president of 
Stein’s, New York, one of the nation‘s 
largest clothing firms, has urged the 
united eflorts of businessmen throughout 
the country to solve the problems fac- 
ing stores in down areas of most cities. 

Mr. Blinken was in Dallas for the open- 
ing of his firm’s new store at 1516 Main. 

Noting that downtown sales have re- 
mained constant or even declined across 
the nation, while those in the suburbs 
have risen, Mr. Blinken said there is a 
need to recognize the problems and to set 
about correcting them. 


CET savincs ano pon | 





New Fashion Shop Opens. Fashion 
Post Casuals, specializing in ladies ready- 
to wear, has opened a new store at 152 A. 
Harris Oak Cliff Center. Miss Pat Bowers 
is the store manager. 








































































4+ 


Shopping Center Planned. Construc- 
tion will start in July on the $10,500,000 
Bachman Center located at Northwest 
Highway and Bachman Lake, between 
Denton Drive and Lemmon. The project, 
slated for 1957 completion, includes a 
$2,000,000 luxury hotel, department store, 
retail shops, supermarket, drive-in stores, 
service station, and parking space for 
3,000 cars. 





FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 


Phone RA-4341 Dallas 














SAM Ross MCELREATH Co. 
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‘APPRAISALS 


Over 20 years of successful 


REAL ESTATE 
APPRAISAL SERVICE 


For Life Insurance Companies, 
Banks, Attorneys, Individuals 


H. W. DUNHAM 
& Associate 


Member—American Institute of Real Estate Appraisers, 
Society of Residential Appraisers, Dallas Real Estate , 
Board 


~\ 623 Wilson Bldg. 








Phone RA-SOll 
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CURRENT 
DIVIDEND 
PER ANNUM 


COMPOUNDED SEMI-ANNUALLY 


Invest your surplus funds 
or savings at Metropolitan. 
You earn liberal dividends 
and your account is insured 
up to $10,000. 








1400 Main Street * Dallas ° RI-5103 
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Southwestern 


oo 


Insurance in Force December 31, 1955 . . . $1,340,519,627 
An increase of $128,918,969 in 1955. Southwestern 
Life’s insurance in force has increased by a greater 
amount during the past eight years than it did 
during the preceding 45 years of the Company’s history. 


greater STRENGTH 


~ Assets, December 31, 1955 . . . $369,052,237 

These assets, listed in the accompanying statement 

of condition, guarantee the security of the policy values 
belonging to the hundreds of thousands of South- 
western Life policyowners. At the end of 1955, these 
resources exceeded all present obligations to 
policyowners and all other liabilities by $41,611,905. 


greater EELS 


Policy Benefits Paid in 1955 . . . $21,645,780 

An increase of $3,200,000 over the amount paid in 1954, 
and a grand total of more than $220,000,000 paid 
since the Company was organized in 1903. Again in 1955, 
Southwestern Life distributed more than 10 per cent 

of all the life insurance benefits paid by all companies 
to policyowners and beneficiaries in its home state. 


New Paid-for Business in 1955 . . . $211,281,879 
Southwestern’s agency organization produced 
$178,419,027 of new business, a record achievement in 
agency force sales for the seventh consecutive 

year. In addition, the Company underwrote $32,862,952 
of group insurance on federal employees. 


Funds Newly Invested in 1955 . . . $59,847,038 

These funds, usefully employed in carefully selected and 
well diversified investments, contribute to the economic 
development of the Southwest by financing a great 
variety of individual, business and public undertakings. 


goutnmestern Lite Serves the Great southwest 








_INSURANC 


annual 
Statement 


Life 


: condition 


assets DECEMBER 31, 1955 


United States Government Bonds 

County and Municipal Bonds 

Public Utility and Corporation Bonds.... 
First Mortgage Loans on Real Estate. ... 
Collateral Loans 

Home Office Building 

Preferred Stocks 

Bank Stocks 

Other Common Stocks 

Cash 

Loans Against Cash Values of Policies... . 
Accrued Interest and Miscellaneous Assets 


Net Premiums to Complete Policy Years. . 
These are premiums either in process 
of collection or due to be paid during 
the current policy year. Proper offsetting 
liability is included in the policy reserves 

shown in the statement. 


TOTAL ASSETS 
liabilities 
Policy Reserves 
Premiums and Interest Paid in Advance. . 
Reserve for Taxes arid Other Liabilities. . 
Commissioners Mandatory 

Valuation Reserve 
TOTAL LIABILITIES 


surplus funds 


for protection of policyholders 
Reserve for Contingencies: 

For Investment Valuation 

For Interest and Mortality Fluctuation. . 
Capital Stock 
Surplus 
TOTAL SURPLUS FUNDS woe 
TOTAL LIABILITIES AND SURPLUS FUNDS. $369,082,2012 
Stocks in this statement are valued at closing market prices # 
December 31, 1955, and bonds at amortized values as 
by the National Association of Insurance Commissioner 


its valuation report adopted by the Insurance Depa 
most states. 
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$ 43,497,635 
25,412,086.75 
35,877,6254) 

171,953,708.18 


25,726,161. 
1,807,24941 
11,670,731.44 


$369, 052,237.25 


$306,824,542.%5 
4, 494,508.48 
4,500,802. 


_116204718 
$327,440,331.8 


12,740,338.) 
. 4,621,566. 
500 
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JAMES 


BUSINESS LIFE INSURANCE 


FAMILY PROTECTION 


ANNUITIES 


RALPH WOOD, PRESIDENT ° HOME OFFICE, DALLAS, TEXAS 


SURANCE 


¢ PENSION PLANS e GROUP LIFE IN 
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497,635. 
412,086.75 
877,625] 


253,168.95 
,700,000.00 
514,827.00 
012,511.00 
261,668.00 
364,862.70 
726,161.55 
807,249.41 
,670,731.8 


052,237.25 


824,542.95 
494,508.48 
500,802. 


620,477.50 
| 440 331.83 
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Hallas — 
RELIGION 











New Church of Christ Opens. The 
Walnut Hill Church of Christ recently 
completed its new $70,000 building, lo- 


B cated at 10550 Marsh Lane. 


The church, the first unit of a planned 


© building program, includes an auditorium 
© seating 350, and six classrooms. Expand- 
© ing class room areas and erection of an 
> auditorium with a 1,000-seating capacity 
© are planned for the future. 


Foy L. Smith is the minister. 


4 
Shiloh Terrace Church Dedicated. 


The new $110,000 home of the Shiloh 
) Terrace Baptist Church, located at Oates 
© and La Prada in the Casa View area, has 


953,708.18 E heen formally opened. 


The all-masonry structure, containing 


F 14,000 square feet of floor space, will ac- 


© commodate 500 persons. It is the first of 
© three buildings planned by the congrega- 
© tion. 

| The Rev. O. C. Robinson, Jr., has been 
3 pastor of the new congregation since its 
» founding on February 13, 1955. 


For office, 


and discuss your needs with him. 


DALLAS 


MARCH, 1956 


Buildings All Over America... 






















restaurant, church — any type of commercial or institutional 
building — it will Pay you to investigate the decorative possibilities 
of Paul Heinley Shutters. Call Dick Knight, your Macatee specialist, 


St. Thomas Has Groundbreaking. 
Ground has been broken for the first of 
a series of buildings of St. Thomas the 
Apostle Episcopal Church at Inwood and 
Mockingbird Lane. 

The first unit of the new church will 
house the Sunday school and serve for 
the time being as a chapel for church 
worship services. Cost will be around 
$75,000, with Yarbrough Construction 
Company as builder and Thomas, Jami- 
son and Merrill as architects. Douglas 
Conner is chairman of the congregation’s 
building committe. 

Land for the entire church, a three- 
acre tract, was purchased from Mr. and 
Mrs. Manning Shannon, developers of 
Shannon Estates. 

ve 

New Church Building Opened. The 
University Park Methodist Church has 
formally opened its new educational build- 
ing. In its two stories and basement, total- 
ing 45,000 square feet of floor space, the 
building has facilities for recreation as 
well as education. 

Total value of the building, including 
furnishings, is estimated at $750,000. 
George E. Christensen was the architect 
and Kaiser Construction Company, gen- 
eral contractor. 





Getting a Smart Reception in 


4703 Bengal 


MACATEE., 


Ministers Briefed on Disaster Plans. 
Ministers who attended a two-day civil 
defense school in Dallas listened to lec- 
tures and took part in discussions on a 
broad range of subjects covering prepara- 
tion for possible natural disasters as well 
as those that might be caused by war. 


Seven officials of the federal Civil De- 
fense Administration’s national office in 
Battle Creek, Michigan, including W. A. 
Ross, chief of extension activities for the 
agency’s training and education office, 
took part in the meeting planned to inter- 
est and enlist the great strength of the 
church in civil defense. 


4 


Brotherhood Week Observed. The 
23rd annual Brotherhood Week sponsored 
by the National Conference of Christians 
and Jews was observed in Dallas with a 
series of talks and three visiting speakers. 

The Jewish representative was Rabbi 
Charles B. Lesser, rabbi of Temple Rodef 
Sholom, Waco. The Protestant represen- 
tative was Dr. Joseph Q. Mayne, execu- 
tive secretary of the National Confer- 
ence’s Detroit Round Table. The Catholic 
representative was Msgr. Anthony F. 
Drozd, pastor of St. Michael’s, Weimar, 
Texas. 






PAUL HEINLEY'S movable 
SHUTTERS 


This modern reception room is an example 





of the fresh, new decorative approach 
Paul Heinley’s shutters are giving 

to all types of commercial and institutional 
buildings. They add a dramatic touch — 
a beautiful background — yet are so 
practical. No need for drapes, no frayed 
or dusty cords and tapes, fingertip 
control of light and ventilation — and 
simplicity itself to clean. Smart good 
looks that complement any decor — and 
smart business, too — Paul Heinley 
shutters last a lifetime! 





Sold Exclusively by 










ENC. 


Dallas, Texas 


Phone LO-5291 ° 
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by Pat Conner 


How many college graduates The graphic arts field needs to attract 
have a choice of at least 10 jobs upon at least ten to fifteen times more high 
entering their chosen field today? Those school graduates than it is right now. Col- 
who are entering any aréa of journalism lege graduates are demanded more and 
embracing the Graphic Arts! more by journalism employers today. 

This emphatic answer comes from E.L. They want men and women with a sound 
Callihan, journalism chairman at South- background in the arts and sciences, plus 
ern Methodist University, who says the professional training in journalism. 
ratio of journalism jobs to graduates at With the type of program set up at 
SMU will run at least 12-1 this year. SMU for journalism students, as an ex- 

The SMU journalism graduate had the ample, the graduate is qualified to step 
happy problem last year of deciding which from the classroom into one of those ten 
one of ten jobs he or she wanted to accept. OF 12 good jobs. With three-fourths of 
Jobs for the male graduates, those who his work in arts and sciences and one- 
did not have to go into military service, fourth in journalism, the graduate is able 
ranged from $60 to $75 a week, with two [© move up the journalism ladder faster 
graduates beginning at $75 a week. to the more desirable positions in the 
Women graduates started in jobs paying — field. 
an average of $55-$60 a week. In agreement with the universal theory 
that “experience is the best teacher,” the 
SMU journalism staff believes that no 
substitute will be found for “learning by 
doing.” 








Journalism graduates at SMU found a 
variety of jobs. And at least one of the 
jobs was certain to suit his or her tastes 


and capacities, because SMU journalism ; ; 
As a part of the lab requirement in the 


basic reporting classes at SMU, the stu- 
dents are required to work on the Uni- 
versity’s semi-weekly newspaper, the 
SMU Campus. The school newspaper 
and trade journals; press associations such —jgn’t the only way the journalism student 
as AP, UP and INS; radio and TV; print- at SMU “learns by doing,” for he may 
ing; and journalism teaching in high also get valuable experience on the year- 
schools and colleges. book —in writing, editing, makeup, 


graduates are prepared to enter the fol- 
lowing fields: Daily newspapers; weekly 
newspapers; advertising; public relations; 
magazines, including the industrial press 


MARTIN S. REESE, associate professor of journalism, is also in charge of SMU's modern printing plant. 
The plant prints the semi-weekly SMU Campus and nearly all the university's many publications. Mr. Reese 
is shown with two journalism students checking the press run of the Campus. 








Tomorrow’s Editors Learn Journalis 


typography, printing and engrayy 2 


processes. 


The university’s new printing plan 4 


housed in the basement of Atkins Hy 
where the school newspaper is prinij 
All journalism laboratories are in the fy 
floor of Hyer Hall, which houses the; 
partment of journalism, except the typ 
raphy and printing lab, which is locate) 
Atkins. 
















































is unlimited, since opportunities for tr 


cities and one of the greatest publishij 
centers in the country, offers many adv 


campuses. SMU students can obser 


first-hand the practices and policies (i “al 
Dallas’ two great metropolitian paper, mt 
near-by dailies and weeklies, printing a “ 
pan 


E INS; 


engraving plants, and of a number( 
general and specialized magazines. 


newspapers in the Dallas area. Duringtt 
school year, journalism students mi 


field trips to nearby Ennis and Wage 
hachie to gain reporting experience ; 


daily newspapers. 

Between 20 and 25 internships « 
part-time jobs are open to SMU journe 
ism students each year, both during t 
long session and the summer. Th 
internships enable the students to 
part of their expenses while getting 0 
the-job training. Internships have : 
set up on the Dallas newspapers, with i 
press associations, industrial publication 
public relations agencies, advertising 22 
cies and SMU publications like the N* 
tang and the SMU News-Digest. 

“©, SMU's chief contribution to Di 
“graphic arts is through the young ¥ 
and“women it trains to fill respon 
jobs in journalism. The increasing demi 
for graduates trained in these profess® 
from Dallas newspapers, advertising i) 
cies, public relations firms, retaile!s 7 
manufacturers, and company magi” 
makes it impossible for SMU’s journals 
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at SMU 


department to fill the number of job 


positions. 

Although the whole university shares 
in the education of these graduates, three 
SMU departments are primarily respon- 
sible for imparting to them the requisite 


§ professional knowledge and skills. These 


departments are journalism, marketing, 
and commercial art. The future was never 


} brighter. for the aspiring journalist, includ- 


ing the advertising men and women. The 
variety of available jobs is almost as end- 
less as the number of jobs, according to 
Martin S, Reese, assistant journalism pro- 
fessor at SMU, who assists the journalism 
director in placing grads. 





§MU is currently placing graduates in 
every phase of journalism. Journalism 
graduates are getting reporting and editing 
jobs with daily and weekly newspapers 


» and press associations like AP, UP and 
: INS; advertising jobs on newspapers, mag- 
© aines and industrial publications, and 


with advertising agencies, large com- 


panies and department stores, and in 


) public relations jobs with business firms 
| and other institutions and organizations. 


With two-thirds of the SMU journalism 


| graduates entering jobs in Dallas and 
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} Dallas County, the department of journal- 


im keeps tab on its ex-students, most of 
whom take work with one of the local 
daily newspapers, with advertising and 


| Public relations agencies, with advertis- 
| ng departments of department stores and 
) other business firms, with press associa- 


tions, with radio-TV stations, and with 
industrial publications. 


Several of the university’s woman jour- 
nalism graduates are now with the adver- 
(sing departments of the larger depart- 
ment stores in Dallas, including A. Harris 
and Neiman-Marcus. One woman is 
public telations director for Methodist 
Hospital, and still another is woman’s 
editor of the Dallas Times Herald. 

Some of the outst 
oOcupied by 
clude the City 


anding positions now 
SMU’s male graduates in- 
editor of the Dallas Times 
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E. L. CALIHAN, chairman of the Journalism Department, conducts an editing lab for journalism stu- 
dents. The classes closely approximate newspaper office conditions. Many of the students earn their 
tuition by working on Dallas newspapers and magazines. 


Herald, the editor of the Atlantic Pipe 
Liner and Producer, a press service cor- 
respondent in the foreign field, advertis- 
ing dispatcher for the Times Herald, an 
executive officer of the Crook Advertis- 
ing Agency in Dallas, and a co-owner of 
a large printing firm in Dallas. 

At least a half dozen of the Dallas high 
schools have as high school journalism 
teachers and publications advisers SMU 
journalism graduates, while another 
woman graduate is a professor of journal- 
ism at North Texas State College, another 
is head of the graphic arts department 
at Midwestern University, and still an- 


other heads the publicity staff for the 
Dallas Council on World Affairs. 


Other important positions held down 
by SMU ex-journalism students are the 
editorship of the Texas and Pacific Topics, 
co-publisher and advertising manager for 
the Oak Cliff Tribune, Public Relations 
director of Texas Power and Light, edi- 
tor of a fashion magazine published in 
Dallas, an advertising representative for 
the Charles W. Curley Co., research di- 
rector for the Tracy-Locke Advertising 
firm, and public relations director of the 
North Dallas Chamber of Commerce and 
of the Dallas Chamber of Commerce. 


STAFF MEMBERS of the SMU Campus check over an issue right off the press. Students handle all the 
editoral chores and sell all the advertising for the Campus, the Rotunda year book, and Students Directory. 




















The Remington Noiseless ; The Remington Electric 





ton Remington Rand to recommend just the right typewnlt! 


Cid: L £3 
| business needs...only we make all three... from the exquisile 
letter producing Remington Electric through the unbelievably easy 


handling Remington Standard to the amazingly quiet exclusive Noiseless: 


Memingtorn. Mtand. DIVISION OF SPERRY RAND CORPORATION 
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REMINGTON RAND, 2100 North Akard St., Dallas 1, Texas NAME 

Please send literature avout the typewriters checked: TITLE 

(J The Remington Noiseless (RN8719) FIRM 

[J The Remington Electric (RE8612) ADDRESS = eee at ee See 
[] The Remington Standard (R166) CITY ZONE STATE : | 
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School Week Observed. By procla- 
mation by Mayor Robert L. Thornton, 
March fifth to Tenth was Public Schools 
Week. The observance, inaugurated six 
years ago to encourage adults to visit local 
schools, is intended to focus attention on 
the importance of the public school sys- 
tem. 
Chamber president, W. W. Overton, Jr., 
) who is also chairman of “Public Schools 
Week” for Dallas County, visited and 
spoke at the new Thomas Jefferson High 
School, as well as the Spence school, dur- 
ing know-your-public-schools-better week. 
> The nation-wide event, beamed at estab- 
: lishing a closer relationship between pub- 
‘lic school system and the citizens of the 
community, was held this year March Sth 
Sthrough 10th. 

In a televised interview, Overton urged 
» that “at least 150,000 Dallas County citi- 
zens visit public schools” in their neighbor- 

hood. 




















* 


School Expansion Progress Re- 
ported. With 27 new schools promised 
for Dallas by the close of 1959, the bond 
program is almost completely planned and 
construction is under way. 





Three new schools are now under con- 
struction and names for them have been 
designated. Fifteen planned schools have 
sites and have been named. Ten schools 
phave sites but no names. All additions 


promised are either being planned or are 
under construction. 

Of the 360 acres needed for school sites 
under the 1954 bond issue, 257 have been 
purchased and 65 are under contract, leav- 


_ ing 38 acres yet to be bought. 


ca 


University President Gets Educa- 
tional Appointment. F. Kenneth Bras- 
ted, president of the University of Dallas, 
has been appointed to a three-year term on 
the problems and plans committee of the 
National Catholic Educational Associa- 
tion, Washington, D. C. 

The association is composed of Catho- 
lic educational institutions at all levels 
from elementary school to university. Its 
problems and plans committee meets at 
least twice a year to review significant de- 
velopments in education. 


+ 


Walnut Hill School Under Construc- 
tion. The $588,670 F. P. Caillet Elemen- 
tary School, now being built on a 10-acre 
plot at Merrell and Goodyear in the Wal- 
nut Hill area, is scheduled for completion 
by February, 1957. It was designed by 
Hidell & Denker, architects, and will ac- 
commodate from 900 to 1,000 pupils. 


ve 


Eight Schools Dedicated. Something 
of a record was set March 4th in the dedi- 
cation of four schools in a single day. They 
were John B. Hood Junior High School, 
David G. Burnet School, Lenore Kirk Hall 
School, and the William Brown Miller 
School. 

The record was tied on March 1Ith 
when four more schools — the Albert Sid- 
ney Johnston, Anson Jones, Daniel Web- 
ster and Martha Turner Reilly Schools — 
were dedicated. 


Board Votes School Spending. The 
Dallas Board of Education has authorized 
the payment of $911,161.41 worth of 
building and equipment expenses for new 
public schools. Most of this amount was 
for new furniture, fixtures, equipment and 
landscaping for the Administration Build- 
ing and Sanger, Kramer, Adams High, 
Earhart, Caillett, Truett, Longfellow, 
Pershing, Twain, Walnut Hill Addition, 
Bushman and Samuell schools. 


+ 


Ground Broken for Bryan Adams 
High. Supt. W. T. White operated the 
big drill and club, school and civic officials 
manned shovels in the largest school 
groundbreaking ever held in Dallas as 
construction of the new Bryan Adams 
High School was formally launched. 

The ceremony was sponsored by the 
White Rock Chamber of Commerce, with 
its president, Lee A. McShan as master 
of ceremonies. Mrs. Bryan Adams, for 
whom the school was named, was honor 
guest. 

The $2,393,485 school building is 
designed to accomodate up to 2,900 
students and 200 teachers. J. J. Fritch is 
the contractor and Bob Goodwin and 
L. S. Cavitt, Jr. are the architects. 


+ 


Schools Step Up Counseling Work. 
The Dallas School counseling program is 
being stepped up to meet growing 
demands. Currently there are two divi- 
sions — the senior and junior high school 
counselers. Miss Anita Patterson has been 
giving Sunset High Students advice as a 
senior counseler since 1939. Mrs. Louise 
Coleman is counseler at W. E. Greiner 
Junior High School. There is the possi- 
bility of an elementary counseler in the 
future. 
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fine color printing... 


Fine Printing 


The south’s finest printing plant con- 
veniently located at 5912 Harry 
Hines Boulevard. 


is a Habit at Padgett 
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PRINTING & LITHOGRAPHING CO. 


Catalogs e Booklets e Broadsides e Brochures e Publications e Annual Reports 


Black and White or Full Color — Letterpress or Lithography 
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Dallas 
SHOWS 











Youngsters to Exhibit Skill. The In- 
dustrial Arts Fair, to be held in the Elec- 
tric Building at Fair Park, May 16-20, 
will show the skill and ingenuity of 
youngsters from all of North and East 
Texas. 

Sponsored jointly by The Dallas Times 
Herald and the Dallas Industrial Arts 
and Vocational Association, the exposi- 
tion will offer cash prizes totaling $1,000, 
plus ribbons and certificates to winners 
in the various classifications. Current 
plans call for not only exhibits of finished 
products, but for a series of not less than 
15 displays, with students actually pro- 
ducing typical projects at the show. 

*« 

Home Show to Set Record. Indica- 
tions are that the Greater Dallas Home 
Show will be the largest in its 10-year his- 
tory. Reservations of exhibit space al- 
ready are setting a new record and at- 
tendance also is expected to hit a new 
peak. 

Produced by National Home Shows, 


Barber Shop Show to Be Given 


The ‘‘Strictly Barber Shop Show”’ of the Dallas Chapter of the Society for the hx 
servation and Encouragement of Barbershop Quartet Singing in America, Inc. willy 
held on Saturday evening, April 21, 1956. The show will feature the chorus of 
Dallas chapter, and four quartets of international renown. Proceeds of the showwi 


be shared with the Children’s Development Center of Dallas. 


Inc., the big Dallas exposition will be held 
April 22-29 at State Fair Park’s General 
Exhibits building under the sponsorship 
of the Home Builders Association of Dal- 
las County. 

Special nights will salute the Home 
Show Queen and the home building in- 
dustry, other Greater Dallas industries, 
and nearby communities. 





Serving our HOME TOWN for FIFTY 





Sports Show Builds Bigger Zoo, Ti 
eighth annual sports show will be hd 
at Fair Park Auto building Marth } 
through April 8, with all proceeds goiy 
to the Dallas Zoological Society. 
The show, sponsored by The Dali 
News and Radio-TV station WFAA, i 
the largest of its kind in the entire sou 





Y EARS 


Our Quality Service is still making new friends everyday ... just as it 


continues to please old customers of many years standing. 





Howard C. Boazman 


RENT WORK CLOTHES 








WE 


Glso COVERALLS ¢ PANTS ¢ SHOP COATS 
SHIRTS * WIPING TOWELS ¢ FENDER CLOTHS 











Let us serve YOUR work clothing requirements 
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70% OF THE WORLD IS A POTENTIAL BASE FOR YOUR NEW NAVY 





a 


| Long-range striking punch of Regulus 
guided missiles strengthens your new 


7 
Bold, advanced concepts—atomic power and guided 
missiles like Vought’s pin-point accurate Regulus— 
Ul Wuerchen 
a Sod ded , -- o a gg So 
Submarines capable of cruising around the world without sur- 
facing or refueling now can serve also as aircraft carriers, with 


potent, dependable guided missiles giving wings to their deadly 
striking power. 


Regulus thus brings Air Power to the Underwater Fleet—another 
example of how Vought engineering ability results in weapons that 


® 
help strengthen the U. S. Navy in its vital mission, control of the 
seas that cover 70 per cent of the world. 


SCIENTISTS AND ENGINEERS: There is a challenging place 


* 
for you on Vought’s creative technical team now. For details 
a rrier write: Engineering Personnel, P. O. Box 5907, Dallas, Texas. 
eee [ 
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UGHT AIRCRArFT 


INCORPORATED :+: DALLAS, TEXAS 


DESIGNER AND BUILDER OF HIGH PERFORMANCE MILITARY AIRCRAFT SINCE 1917 
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225 New Members Signed in Februanj .: 


‘The Chamber’s Membership 
Committee began to operate in high gear 
in February, when a total of 225 member- 
ships were signed up for the Chamber, 
bringing the total of 298 for the year, as 
compared to 265 sponsored for the same 
period in 1955. 


Insurance 
The American Home Life Insurance 
Company, 4315-B Bryan; Jack D. Gid- 
cumb (Wantland) 


Amusement and Entertainment 

Jean Arlen Ice Skating Studio, Inc., 
3058 Mockingbird Lane; Jack Fryer (Tim 
Carroll) 

Lakewood Lanes, 6337 
Groeshow (Jack Wantland) 


Oram; Les 


Wholesale and Distribution 
Bailem, Ragsdale & Wells, 1428 Slo- 


cum; Joe L. Ballem (Admiral A. C. Olney) 

Dallas Bolt, Nut & Screw Company, 
2632 Chalk Hill Rd.; O. Weldon Gullick- 
son (Jack Hospers) 


MEMBERSHIP CHAIRMAN Les T. Potter discusses yearly plans with (left to right) associate chairman 
Arthur H. Stern and vice chairmen Jack Curtis, Ellis Watkins, Jack McKenzie, Dick Granger, Watson 
Tillman, Jim Layne, Nat Ryan, and Jim Randolph. 


National Automobile Insurance Asso- 
ciation, 408 Oil & Gas Bldg.; (Archie 
Hunter) 

Joe Beavers Insurance, 1330 S. Buck- 
ner; Joe Beavers (Jack Curtis). 

Jaffe, Mintz & Associates, 1922 Davis 
Bldg.; Joe A. Mintz (Jack Curtis) 

J. Fred Lang Agency, 1000 Corrigan 
Tower; Mrs. Gladys Lang (Jim Layne) 

The Great-West Life Assurance Com- 
pany, Mercantile Commerce Bldg.; New- 
man Long (Arthur H. Stern) 

Joe Jacobs Insurance, 633 Fidelity Un- 
ion Life Bldg.; Joe Jacobs (Jack Curtis) 

Jones-West & Johnson, Rio Grande Na- 
tional Bldg.; Bill Johnson (Jack Curtis) 

George W. McElyea Company, 215 
Empire Bank Bldg.; George W. McElyea 
(Jack Curtis) 

The Southgate Company, Gulf States 
Bldg.; Walter Southgate and Ruth Freddie 
(Charles R. Eversole) 

Thomas & Loving Insurance Agency, 
711 N. Pearl; James Thomas (Charles L. 
Dexter) 

Service Mutual Insurance Company, 
1412 Jeffries; Allen Hall Jr. (John Smith) 
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Gulf Supply Company, Inc., 504 In- 
terurban Bldg.; Paul W. Bellow (H. R. 
Adair) 

The House of Fitzgerald & Allison, Inc., 
4215-A Gaston; C. E. Fitzgerald (Watson 
Tillman) 


Dealer Equipment Company, 1605 p,, 
gon; R. L. Hill (Nat Ryan) 

Ditto, Inc., 1312 Slocum; Milton ; 
Broschat (Nat Ryan) 


sell, M. D.) 


e 


"a 
» Ryai 
Li 


© juni 
Henry Vogt Company, Life of Amer: 
Bldg.; Joe L. Massie (D. W. Mute 


W 
) Hart 


D> Host 


Lew Wenzel & Company of Noth” 


Texas, 183 Parkhouse; Steve Kauimap™ 


(Nat Ryan) 


339 S. Industrial; B. J. Hoggett (Nat Ry 
H. T. Ardinger & Son, ' 
Fe Bldg.; H. T. Ardinger, Sr. (Wats: 
Tillman) 
Brooks Paper Company, 8100 Sowe: 


Hospers) 
Chesterfield Galleries, 


Rodman-Hornburg Company, 30! \ 
Market; L. F. Rodman (John Smith) 

Talk-a-Radio Manufacturing Compay, 
4902 Greenville; John R. Young (Br: 
Robbins) 

The Woodall Cook Company, 106)-F 


2nd Unit Santa Fe Bldg.; James V. Coie 
= Bldg. ( 
Texas Sash & Door Company, 8) 
= wood; 
ePeter | 
E Rohlof 
> Alec 
»Main ( 


(I. S. Hechtman) 


Sovereign Row; Joe A. Childers (Rab 
Breum) 


Manufacturing and Processing 

Curjon Company, 338 Rio Gra 
Bldg; Donald P. Currey (Phil Franzini 

United Concrete Pipe Corporat 
4720 Fitchburg; H. F. Rule and J. R. Wi 
son (Dick Granger) 

Color Photo, Inc., 1507 Sullivan D: 
Paul K. Herson (Tim Carroll) 


TOP HAND AWARDS are being presented to committeemen Jack Hospers, Timothy Carroll, o# 
Jack Curtis by Chairman Potter. 


DALLAS © MARCH, If 





2211 Ceduie 
Springs; S. M. Schultz (Watson Tillma 

; Wil 
B Bldg. 


W 


© Bldg. 
Allied Belting & Transmission, i, p, 


Dr 


© chest 
2nd Unit Sani 


Dr 


» Lawn 


Ha 


Bon; | 
eign Row; William G. Adams (if 


Ass 
Comn 
He 
terbur 


Cecil ] 
Edw 


Pete 


JM 


pEmpire 


| Bush 
Munsell 


PCHAMB 


ALLAS 













ary 


605 Dn 


Ailton LE 


r Amerie 
N. Mur 


of Noth 
Kauinae 

: Bldg. (Watson Tillman) 
ion, KP p 
chester (Vince Rohloff) 
Snit San 


Nat Ryat 
~ (Watsn 


)0 Souver 


ams (Jai 


11 Coda 


n Tillma 
y, 301 \ 
mith) 

Compar 
ung (Brut 


yy, 1069- 
es V. Corl 


pany, S4l 
lers (Ralpt 


cessing 
io Grant 
Franzini) 
‘orporatiot 
dJ.R.Wi 


ullivan Dr 










Delco Chemicals, Inc., 600 Second 
ave.; G. L. Harbour and H. E. DeBranch 
(Admiral Olney) 

Industrial Machine & Welding Com- 
pany, 1217 S. Industrial; Dan Henrie (Nat 
Ryan) 


Willard Manufacturing Company, 7328 


S warry Hines; Frank E. Willard (Jack 


Hospers) . 
Professional 
W. R. Harris, Jr., Attorney, 904 Davis 


Dr. Lawrence M. Benzuly, 8220 West- 


Dr. Melvin R. Franklin, 2702 Oak 
Lawn (J. C. Hurlbut) 

Hal Perkinson & Associates, 2102 Jack- 
son; Hal Perkinson (Jim Layne) 

Associates in Creative Art, 201214 
Commerce; Lou Snell (Vince Rohloff) 

Heri Bartscht, Sculptor, 1125 N. Can- 
terbury Ct. (Ned Meyerson) 
* William J. Duke, Attorney, 302 Fidelity 
)Bldg. (Watson Tillman) 

§. H. Kahn, M. D., 1525 Medical Arts 
iBldg. (Vince Rohloff) 
‘ Kingway Company, 4924 Greenville; 


Cecil B. Chenoweth (W. L. Cring) 


| Edwin A. Nesbitt, Attorney, 916 Kirby 
"Bldg. (Watson Tillman) 
» Peter Wolf Associates, 1820 S. Har- 
wood; Frank Lutkus, Bernard Haines, 
“Peter Wolf, Mike Montgomery (Vince 
p Rohloff) 
| Alee Gamon Photo Service, 613-A 
= Main (Tim Carroll) 

J. M. Johnston, Consulting Engineer, 
sEmpire Bank Bldg. (Vince Rohloff) 


Real Estate 
Bush Jones, Jr., 3607 Gaston (D. W. 
‘Munsell, M. D.) 
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Lone Star Display Company, 5306 
i Junius; F. J. Byrnes (Tim Carroll) 











Pat Henry, Jr., a vice president of 
the Republic National Bank of Dal- 
las, is no stranger to the Dallas 
Chamber of Commerce or to work- 
ers in many other Dallas civic 
groups. 

As a member of the Dallas Cham- 
ber of Commerce Membership 
Committee, Pat sponsored 21 new 
members in February to earn the 
title of Committeeman of the 
Month. He is a three-year veteran 
on the Membership Committee, and 
is expected to win his Life Member- 
ship by June. In the past nine 
months he has sponsored over 70 
memberships. 

Pat joined the staff of Republic 
in 1922, was elected assistant cash- 
ier in 1945 an dassistant vice presi- 
dent the following year. He became 
a vice president in 1949. A native 
Dallasite, Pat was educated at 
Southern Methodist University and 
at the University of Texas. 





COMMITTEEMAN OF THE MONTH 





PAT HENRY 


His many civic activities include 
service as Treasurer and member of 
the Executive Committee, both of 
the Metropolitan YMCA and 
Southwest Area YMCA; as a mem- 
ber of the Junior Livestock Com- 
mittee, State Fair of Texas, and as 
a director and member of the Ex- 
ecutive Committee, Dallas Chapter, 
American Red Cross. 








Russell E. Shutt, 130 Casa Linda Plaza 
(Jack Curtis) 

A. Webb Roberts, Athletic Club Bldg. 
(Pete Hawk) 


Oil and Uranium 

Kemp Petroleum Company, 2425 Lati- 
mer; Julian D. Kemp and Mrs. Julian D. 
Kemp (Tim Carroll) 

John H. B. Roberts, 800 Republic Bank 
Bldg. (J. E. R. Chilton III) 

Jeffrey V. Miller, P.O. Box 1431 (Wat- 
son Tillman) 


HAMBER PRESIDENT W. W. Overton and Membership Chairman Les Potter congratulate Top Hand 
Award winners (left to right) Nat Ryan, Watson Tillman, Pat Henry, and Ed Souza. 
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G. E. Kadane & Sons, 1012 Adolphus 
Tower Bldg.; Jack E. Kadane (James C. 
Henderson, Jr.) 


Printing and Publishing 
Mercury Printing & Lithographing 
Company, 1408 Marilla; Nathaniel S. El- 
liott (Bob Kaspar) 
The Oil Daily, 2102 Jackson; Angus 
Macdonald (Tim Carroll) 


Construction 

Staarnar A. Bowman Building Contrac- 
tor, 10579 Denton Drive; Staarnar A. 
Bowman (J. Lowell Shield) 

Cleal T. Watts, 11252 Harry Hines; 
Cleal T. Watts, Mrs. Cleal T. Watts, T. J: 
Connelly, and Cleal T. Watts Jr. (Tim 
Carroll) 

Concrete Forms, Inc., P. O. Box 13702; 
Ken W. Hooe (Tim Carroll) 

Home Comfort Industries, Inc., 4449 
McKinney; A. V. Waldman (Jack Hos- 
pers) 

Calvert Distillers Company, 4710 Lem- 
mon Ave.; Lee R. High (Issy Hechtman) 

Chatham Electronics, 6234 Peeler; 
Lewis A. Nichols (Nat Ryan) 

The M. A. Genaro Company, 1028 
North Industrial; M. A. Genaro (Jim 
Henderson) 

General Lighting Company, 417 North 
Akard; Bert Weil (Max Goodman) 
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DALLAS’ WESTERN WELCOME 


w F Parfoct Kural Spot for 


Employee and Company Parties 


TO CONVENTION GUESTS 
AND VISITORS 
Special Rodeo Performance 


WINTER 
AND 
SUMMER 
Less than an hour’s driving 

time from the heart of 
downtown Dallas. 

Over 8,000 Happy Guests 
our first season. 

Western Atmosphere, Good 


qv LAz, 


STF 


DUDE RANCH 


AUSTIN BRAND 
SINCE 1830 


our own kitchen. New 
2,000-foot banquet hall... 
Evening Dinner and 
Dancing, Spacious Grounds,t 
Riding and Sports, 
Moonlight Hayridcs. 


GRAPEVINE, TEXAS 


For Reservations Call 
DR. AND MRS. FRANK H. AUSTIN 


DALLAS: LAkeside 2128 





STOP MANUAL HANDLING 
with the NEW 
LOW COST 
BIG JOE 
CHALLENGER 








Battery oper- 
ated hydraulic 
lift 


$387°° 


(f.0.b. factory) 


““Ask for a Demonstration” 


W. A. TAYLOE CO. 


Materials Handling Equipment 
2333 Inwood Road FL 7-7315 
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Food, Custom Barbecues from 


Grapevine: BUtler 9-2142 | 
| man (Walton McNeel) 





Major Appliance Company, 1532 Edi- 


| son; Lee H. Skillman, C. E. Rogers, Mil- 
| ton Glover (Tim Carroll) 


Mitchell Rubber of Texas, 1402 Slo- 


| cum; John J. Schafhausen (Nat Ryan) 


Eli Myers Pump Sales & Service, 5306 


| Harry Hines; Eli Myers (Nat Ryan) 


National Metal Edge Box Company, 
3139 A. Hudnall; William E. Welter 


| (Frank Adams) 


Norvell Associates, 5622 Dyer, Ken 


| Norvell (Admiral Olney) 


Office Design, Inc., 1626 HiLine Drive; 
Robert E. Boyer (Nat Ryan) 
Leo J. Schindler Company, P. O. Box 


| 12145; Leo J. Schindler (Jack Hospers) 


Automobiles: Dealers, Service, 
and Repair 
Clarence Talley Automobile Company, 
801 N. Pearl; Clarence Talley (Admiral 


| Olney) 


Auto Damage Appraiser, P. O. Box 


| 8531; Al Lunday (Nat Ryan) 


THE ““StepHenf’ DUDE RANCH | 


Hotels, Motels and Resturants 
Chateaubriand, 2515 McKinney; James 


| Vouras (Ned Meyerson) 


Ben’s Place, 904 E. Vermont; Ben Wise- 


Finance 

W. A. Green, Jr., 1301 Fidelity Union 
Life Bldg. (Jim Layne) 

Liberty Investment Company, 514 In- 
terurban Bldg.; E. B. Goff (Bob Kaspar) 

Bankers Securities Corporation, 2533 
McKinney; Joe F. Luker (Phil Franzini) 

T. C. V. Sedgwick Company, 6930 
Snider Plaza; T. C. V. Sedgwick (Tim 
Carroll) 

Tex-Mex Corporation, 600 Fidelity Un- 
ion Life Bldg.; Y. A. Yarber (Jim Layne) 

Leonard Brown Company, 922 Texas 
Bank Bldg.; Leonard Brown (Jim Layne) 


Individual and Serivce 
Organizations 


Mechanical Contractors Association of 


‘| Dallas, Inc., 516 Gibraltar Life Bldg.; 


Oliver F. Erickson (Jack E. Williams) 

R. G. Hackney, 1902-B Hervie Ft. 
Worth, Texas (staff) 

R. Allen Hickman, 212 N. St. Paul 
(John S. Smith) 


Services, Business and Personal 

Utility Rate Service Company, Inc., 
1042 National City Bldg.; Dr. David E. 
Berger and W. B. Taylor, Jr. (Harry Miles) 


Gold Bond Termite Control, 332) 
Illinois; Al B. Sanders, Jr. (Harry Mil 

Thomas and Associates, 19{7 Dari 
Bldg.; John D. Thomas (Charly [ 
Dexter) 


Retail 

Allied Glass & Mirror Company, ji 
S. Haskell; Ezess F. Fountain (Geop 
Lemmon) 

Mar-Tex Building Corporation, 17; 
Elm; M. B. Margolis (Tim Carroll) 

Executive Flyers, Inc., 8401 (ey 
Springs; Robert A. Lyle (Jack Hospen) 

Jerry’s Food Mart, 7631 Second Ay: 
E. T. “Jerry” Smith (Nat Ryan) 


Transportation, Transfer & 
Storage, Delivery 

Frank D. Scott Transportation Cf” 

pany, P. O. Box 2188; Frank D. Scott (ie 

P. Hall) 4 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber.) 


DIRECT MATTRESS 
COMPANY 

PAGE BOY COMPAN!, 
INC. 


AMERICAN AIRLINES, 
INC. 

AMERICAN OPTICAL 
COMPANY 

BILL BELL, INC. QUIGLEY HEATING 

BROWN EXPRESS SERVICE 

CENTEX CONSTRUCTIONSAMUELS & COMPAN BS 

CLASSIFIED PARKING SOUTHLAND LIFE 
SYSTEM INSURANCE 


DALLAS CERAMIC COMPANY 
COMPANY SOUTHWEST SAVING 


CHARLES DENNERY, INC. Bewoaie 
“aaa” SC TABORATORIES 
COMPANY 


LONE STAR STEEL coun 
COMPANY 


COMPANY 
NEUHOFF BROTHERS — cra a cauypcep, Pat 
ALLIED FINANCE 


KELTON, MILLER é 
COMPANY 


MARTIN 
BROWNE WINDOW __TELKAMP ELECTRIC 
MANUFACTURING COMPANY 
PLASTICS MANUFACTUR-1o mmy TUCKER 
ING COMPANY PLASTICS 
RUBY LIGHTING CORP. j.aroip G, Will 
SEARS, ROEBUCK & FIRST FEDERAL 
COMPANY SAVINGS & LOAN 
7-ELEVEN STORES, INC. Gappett BROTH, 
SOUTHERN LEAD INC. 
COMPANY GENERAL ELECTRIC 
STANDARD ACCIDENT — appARATUS SER 
INSURANCE SHOP 
COMPANY GREAT ATLANTICE 
TEMPLE MANUFACTUR- _pACIFIC TEA 
ING COMPANY COMPANY 
TEXLITE, INC. INTERSTATE LIFE 
UNITED GAS PIPELINE INSURANCE 
COMPANY COMPANY 
SAM P. WALLACE 
COMPANY 
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~ ono homes Of tomorrow... with the looks of tomorrow 


as (Charles | 


Choice materials — perfect workmanship — style individuality have been combined with modern color 

' and comfort that could only belong to the home of tomorrow — Every home built by Jones Construction 

Company, fin Richardson Highland Addition is individually designed to give you the utmost in modern comfortable 

untain (Geof. living. Before you invest in a new home, be sure and vsit Richardson Highland Addition — one visit will 
convince you they are truly designed for the future. 
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CALL ON VINSON | 


Don’t clutter up your plant | 


with steel and aluminum 


away as your telephone. 
Call one of Vinson’s eleven 
experienced and able tele- 
phone salesmen for steel 
and aluminum when you 


VINSON 


COMPANY 


4606 SINGLETON BLVD. 
P, O. Box 10211 Dallas 7, Texas 
PHONES 


DALLAS FORT WORTH 
FEderal 4311 FAnnin 5368 








Dallas 
CITY-COUNTY 








Irving Plans Downtown Expansion. 
Sponsored by the Downtown Irving As- 
sociation, a campaign is under way to 
expand the city’s downtown area with 
the methods of “Dallas Unlimited, Inc.,” 
being given particular study. Plans are 
to expand the downtown district—which 
extends from the center of Main Street 
and Irving Boulevard—outward in all di- 


| rections. 


The Association has named Leonard 
Pike chairman of a committee to push 
work on the downtown parking problem. 
| John Darby has been appointed to direct 
work of a land planning committee in a 
study of streets, parks and public 


| buildings. 
for weeks ahead production. | 
Your stock is only as far | First Tract Purchased for Widening 
| Project. City Councilmen have made the 
| first acquisition of property for the widen- 


* 


ing of Oak Lawn from Maple to Wycliff, 
including elimination of the jog at Cedar 


| Springs. The purchase of 1,048 square 


feet of land off property was made from 
C. L. Hawkins and his wife for $1,886.40. 


+ 
Jefferson to Get Fluorescent Light- 


| ing. Included in utility improvements 


planned by Dallas Power & Light Com- 
pany is the installation of 37 twin-unit 


| fluorescent lights on Jefferson Avenue 


from Cumberland to Zangs and from 
Madison to Willomet. 

This is in line with a current campaign 
by property owners and businessmen to 
revamp and modernize the street. 

+ 


Garland Chamber Names New 
President. M. C. Cole, home builder, 
has been named as the new president of 
the Garland Chamber of Commerce. 


ya 


| Coin Toss Decides Plan Group 
| Name. Members of a 2-county planning 
‘ body recently met at Irving and chose the 


name “Tarrant-Dallas County Plan 
Group” on the flip of a coin. The name 
was chosen in this manner so that neither 
Tarrant nor Dallas County people would 
have their feelings hurt or suspect the 
group of selfish interest. 

The group’s goals will be drawn up on 
a tentative basis, then explained in a let- 
ter to all the towns and cities in the two 
counties. 


Agency to Survey White Roc 
The United States Soil Conservation % 
ice will make a detailed survey of 
tion in White Rock Lake according 
L. B. Houton, park director. A Prog 
will be sought to save the lake from 
most total eventual loss from Silting a 
preserve it as a recreation area. 


The survey—first of its kind since {9 
—will be conducted with specig 
equipped boats. It will enable the Dai 
Park Board to proceed with defini 
reclamation and improvement plans { 
White Rock. 

* 


Bids Sought on Police Unit. Cons 
tion bids have been called for on bij 
ing the Southwest area center that y 
contain the city’s first district police g 
tion. The center will be located in 0, 
Cliff on Illinois at an estimated cost 
$360,000. It will serve also for watera 
public works maintenance crews as w 
as for storage yards. 


+ 


Water Financing Consultant 
lected. The Dallas City Coungil 
approved an agreement with First 
west Company, Investment Banker, 
las, to serve as financial consultantio 
City in connection with any water fin 
ing. The five-year agreement includes 
contract between Dallas and the S 
River Authority for the constructi 
a reservoir at the Iron Bridge & 
Rains and Van Zandt counties. 


+ 


Water Area Awards New 
tracts. The North Texas Muni 
Water District has awarded new conine 
totaling $555,457.75, according to H. 
Bisby of Garland, president. 

The contract to build the Gara 
Dallas pump station went to the Midve 
Construction Company of Dall.s 
low bid of $247,000. The Reeder \ 
struction Company of Dallas was awal® 
the contract to lay a 16-inch water pi 
line from the main Wylie-Garland 
to Rockwall and a 12-inch line i 
Rockwall to Royse City on a low bid ¢ 
$308,457.75. 

+ 


Retired Bonds Burned. With the™ 
“s of bonds retired by the city par . 
, 1951, to Oct. 1, 1955, some $3 
oh worth of paid and cancelled 
have been wiped off the books. The 00 
reflect the years of city progress, ™ 
senting as they do payment for ¢ eo 

municipal projects. 
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All surveys indicate that color, correctly printed, 4% 
advertisements and printed literatut 











It catches and holds the reader’s attention, 
It is a direct appeal to the visual senses, 


It ties in with merchandise for immediate salé' 
and longer term selling power . . . and, 


It promotes institutional prestige and glamou! 


COLOR is that extra touch... that plus selling power, that makes® U 


Wilson Engraving Company has the experienced craftsmen and equipment to better pi 
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ENGRAVING COMPANY 






to better /HR"Y by the letterpress process. 
2117 Commerce St. . PR-8755 ” Dallas, Texas 
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The important letter 


At the moment, the young lady is finding it diffi- 
cult to put business before pleasure. As it happens, 


that letter is the final approach toward obtaining 


a most desirable contract. Old “W. J.” is well justi- . 


fied in wanting to be dead certain it properly rep- 
resents his company. 

Actually, all business correspondence comes 
under the heading “important letter” and a prin- 


cipal factor in creating the proper impression for 
business correspondence is selecting the proper 
quality paper. A paper that is crisp in feel, bright 
in appearance with a rich cockle finish. A paper 
made with new cotton fibres for strength and sized 
to permit neat erasures. Gilbert Quality Papers 
are outstanding for these qualities. Ask your print- 
ing supplier about them. 


Gilbert Quality Papers 


Gilbert Bond, Resouree Bond. Radiance Bond, Lancaster Bond 


A GOOD LETTER 1S ALWAYS BETTER / WRITTEN ON A GILBERT BOND 


CILBERI 


PAPER COMPANY 
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LARPENTER 


PAPER COMPANY 
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“It seems he became more despondent as each year passed with nobody asking him to join the Chamber 


of Commerce." — Reprinted from the ‘‘Kansas Citian." 


— — . = ——— 








Advertising Agencies 
(Continued from Page 17) 
Herald now opertaing the Sam R. Bloom 
Advertising Agency; Al Couchman, op- 
erating the Couchman Agency; J. Neal 
Ferguson formerly on the Times-Herald 
staff, operating J. Neal Ferguson & Asso- 
ciates; Ward. Wilcox of Glenn Agency, 
Inc.; E. R. Henderson of E. R. Hender- 
son & Associates; Sam Hepworth of Hep- 
worth Advertising; Jim Huff of James W. 
Huff Advertising; Mack McKee of Mc- 
Kee-Thompson & Associates; Erle Racey, 
formerly of Tracy-Locke-Dawson, oper- 
ating Erle Racey & Associates; Jim Ran- 
dall formerly of the Dallas News, now 
with the Randle-Perry Agency; L. B. Ro- 
minger, of the Rominger Advertising 
Agency; Marvin Winsett of the Marvin 
Winsett Agency and Ted Workman of 
the Ted Workman Advertising Agency. 

Following World War II, the Dallas 
advertising agency business entered its 
period of greatest expansion. Older agen- 
cies were expanded, many new firms or- 
ganized, and the large national agencies 
began moving in. The fact that Dallas 
was also developing concurrently .as an 
art and graphic arts center also served to 
accelerate agency development. Dallas 
agencies have facilities unexcelled in the 
South for typography, art, engraving and 
printing. 

Today—the services of Dallas adver- 


tising agencies are expanding even faster 
than the agencies themselves. More and 
more Dallas agencies are getting into 
marketing functions in addition to the 
placing and billing of advertising. Agen- 
cies are getting into more product and 
market research, packaging and sales 
promotion. As Dallas begins its second 
century, the business that was non-exist- 
ent a hundred years ago provides one of 
the most powerful forces for the future 
business growth of Dallas. 
te 


Industrial Press 

(Continued from Page 25) 
dard of living the world has ever known. 
It is able to show the worker how an im- 
proved method or a better machine is help- 
ing to increase productivity ... which in 
turn strengthens the competitive position 
of his company and contributes directly to 
his own job security. 

Management now turns to the industrial 
publication to sell a new insurance plan 
or describe a modern machine. It is called 
upon to tell management’s side of a labor 
dispute or to report on the competition’s 
progress. 

The house organ has gained new stature 
and a permanent place in the American 
industrial picture...it has become the 
new voice of management...not a 
preaching voice... but a friendly voice 
that is winning new listeners every day. 
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Chamber Committeemen Named 


Trinity River Development 


JOHN W. CARPENTER, Chairman 
ANGUS WYNNE, JR., Vice Chairman 


THEO. P. BEASLEY 

W. J. BROWN 

BEN H. CARPENTER 
CARR P. COLLINS 
JOHN M. FOUTS 

W. A. GREEN, JR. 
RALEIGH HORTENSTINE 
WALLACE JENKINS 
W. W. LYNCH 

J. W. MANGELSDORF 
STANLEY MARCUS 

Z. E. MARVIN 

DR. HAL MAXWELL 
HOMER R. MITCHELL 
GEORGE F. MIXON 


W. W. OVERTON, Jr. 
L. C. PORTER 

HUGH PRATHER 

R. B. RINEHART 
WOODALL RODGERS 
GEORGE SERGEANT 
RAE E. SKILLERN 
JOHN STEMMONS 
ROBT. G. STOREY, SR. 
RODERIC THOMAS 
MARTIN WEISS 
JOHN P. WILLIAMS 
J. A. WORSHAM 
WESLEY F. WRIGHT 
DAN C. WILLIAMS 


BEN CRITZ, Secretary 


East-West Expressway 
TRAMMELL CROW, Chairman 


TED DEALEY 

ROY EASTUS 

LARRY GIBBARD 

JOHN T. 
HIGGINBOTHAM 

PHILIP L. KELTON 


ASHER LOWICH 
AVERY MAYS 
FRANK G. NEWMAN 
JOHN RUNYON 

C. G. STUBBS 


TOM HUFFMAN, Secretary 


Budget and Finance 


DeWITT T. RAY, Chairman 
J. L. LATIMER, Vice Chairman 


AUSTIN F. ALLEN 
JAMES ASTON 

W. J. BROWN 

BEN JACK CAGE 

E. O. CARTWRIGHT 
LEO. F. CORRIGAN 
JEROME K. CROSSMAN 
JOHN B. DONOVAN 
S. M. GLADNEY 

ED. R. HAGGAR 


CECIL HIGGINBOTHAM 
W. W. LYNCH 

B. F. McLAIN 

J. B. O'HARA 
LAWRENCE POLLOCK 
JULIUS SCHEPPS 

R. L. TAYLOE 

W. G. VOLLMER 

R. L. THORNTON, SR. 
BEN H. WOOTEN 


BEN CRITZ, Secretary 


ALLEN 


JOHN L. BRIGGS 


Ways and Means Committee 


RICHARD HAUGHTON, SR., Chairman 
C. L. MAY, Vice Chairman 


W. J. BROWN 
JAS. M. COLLINS 
HAL C. DYER 
BILLY GOLDSTEIN 
C. F. JESSEE 
JOHN J. KETTLE 
DeWITT T. RAY 


DR. FRANK SELECMAN 
JOHN M. STEMMONS 
R. L. THORNTON, JR. 
L. H. TRUE 

HOWELL WATSON 
GUS K. WEATHERRED 


ANDY DeSHONG, Secretary 


Convention 


LELAND S. DUPREE, Chairman 
RAY W. WILSON, Vice Chairman 


E. O. CARTWRIGHT 

JAMES O. CHERRY 

HENRY ENGLISH 

LOUIS EVANS 

WAYNE GRATIGNY 

RICHARD HAUGHTON, 
SR. 

S. J. HAY 

ELMER F. HIER 

A. CARLTON LAWLER 

W. E. McANALLY 


W. C. MILLER 

TOM H. OWENS 
MAX E. PECK 

P. J. RENO 

DR. JAMES K. ROSS 
ROBERT A. ROSS 
LEONARD G. SIMON 
LIGON SMITH 

DR. WILLIS M. TATE 
JAS. K. WILSON, SR. 


Z. E. BLACK, Secretary 


Transportation 


PAUL G. STALLINGS, Chairman 
H. B. PHILLIPS, Vice Chairman 


GEORGE CARPENTER 
PAUL CHITWOOD 
WALLACE GREEN 
ROY K. HALL 

JOHN HUNTER 


CECIL LEONARD 
L. R. PERKINSON 
R. R. RABON 

BRYON WEILER 


SAM GOODSTEIN, Secretary 


Athletic Relations 


LANK MAJORS, Chairman 
JOHN W. MILLER, Vice Chairman 


MATTY BELL 

TYREE BELL 

BEN LEE BOYNTON 
VES BOX 


CHARLES BURTON 
P. C. COBB 
LOUIS COX 
ABB CURTIS 


W. R. BURNS 


JERRY DOGGETT 

MYER M. DONOSKY 

ED FITE 

JOE GOLMAN 

RICHARD HAUGHTON, 
JR. 

JERE HAYES 

ALVIN HEROLD 

ED. R. HAGGAR 

JAMES S. HUDSON 

LESTER JORDAN 

GEORGE LEE 

ED. A. MILLICAN 


a 
q y 


PAUL G9 


RALPH NIMMONS 
GRAHAM PIERCE 
RALPH W. PULLEY, jt 
HAROLD RATLIFF 
HARLAN RAY 
WILLIAM RIVES 
J. CURTIS SANFOR 
GEORGE SCHEPPs 
FIELD SCOVELL 
C. A. TATUM, JR 
JACK C. VAUGHN 
HOWELL WATSON 
JAS. K. WILSON, $2 


BEN CRITZ, Secretary 


Pension Plan 


AUSTIN F. ALLEN, Chairman 


MILTON BROWN 
D. A. HULCY 
J. L. LATIMER 


Military Affairs 


W. W. LYNCH 
CLYDE STEWART 


LT. COL. JOHN L. BIGGS, Chairman 
BRIG. GEN. FRANK F. BELL, Vice Chairman 


LT. COL. SAM H. 
ACHESON 

CAPT. RICHARD A. 
BARRY 

LT. COL. JOHN G. 
BENNETT 

COL. GEO. A. BREWER, 
JR. 

LT. COL. JAS. B. 
BURLESON 

LT. COL. JAMES BYRNE 

COL. FORREST L. 
CANNON 

CAPT. JAMES P. 
CROWDER 

BRIG. GEN. HARRY 
CRUTCHER, JR. 

LT. COL. JOE E: 
EARLL, JR. 

CDR. J. BARRY HOLTON 

MAJ. GEN. ALBERT 
SIDNEY JOHNSON 


JOHN W. CARPENTER 


COL. EDWARD W. 
JOHNSTON 

LCDR. K. K. JONES 

BRIG. GEN, CLAYTON 
P. KERR 

C. J. McCARTHY 

COL. WM. E. McENTIté 

COL. JOHN W. MAYO 

CAPT. LEONARD S. 
MEWHINNEY 

JOE J. MURRAY 

REAR ADM. A. C. 
OLNEY, JR. 

LCDR. FRANKLIN J. 
PEABODY 

MAJ. ALBERT H. 
PERKINS 

MAJ. EDWARD H. 
PESELY 

MAJ. GEN, CARL | 
PHINNEY 

COL. JAMES O. ROS 
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B. F. McLAIN 


PAUL G.SME HAUGHTON, SR. 





LT. COL. ROBT. L. 


H NIMMONS MAJ, GEN. WM. B. 










1AM PIERCE RUGGLES THORNTON, JR. 
4 W. PULLEY, jt ME COL, JAMES D. SCOTT MAJ. ROBT. F. 
LD RATLIFF BRIG. GEN. LYLE E. WEICHSEL 
AN RAY SEEMAN BRIG. GEN. HARLEY B. 
AM RIVES CAPT, DAVID A. SOOY WEST 
RTIS SANFOR fie |, A. STEWART LCDR. MAURICE W. 
IGE SCHEPPS ZINK 
SCOVELL M. E. “MARK" HANNON, Secretary 
TATUM, JR. 
C. VAUGHN BS Postal Service 
ELL WATSON ; 
K. WILSON, St MAX CLAMPITT, Chairman 
ony SM. J. BRUSH JOE A. LUBBEN 
JOHN HIGGINBOTHAM MORELLE RATCLIFFE 
Chairman ‘Industrial and Economic Development 
/. LYNCH T. CARR FORREST, JR., Chairman 
= STEWART 


C. A. TATUM, JR., Vice President 


ROBERT McCULLOCH 
W. H. NICHOLS 
TOM H. OWENS 
LESTER T. POTTER 


L.A. BICKEL 
» LEWIS B. BLALOCK 
TRAMMELL CROW 
S, Chairman HAL DYER 














, Vice Chairmo I £. 8, GERMANY JAMES SMITH 
EDWARD W, [ye HENRY J. GRAESER MARVIN R. SPRINGER 
4NSTON i (Associate Member) JOHN STEMMONS 
KK. JONES fe WC HENGER R. L. THORNTON, JR. 
GEN, CLAYTON fae WF. HOEFLE ANDREW J. THUSS, JR. 
CERR H. N, MALLON H. GIFFORD TILL 
McCARTHY J, A. MeCAUL HOWELL H. WATSON 
WM. E. McENTIEE Re TOM FINNEY, Secretary 

HN W, MAYO ree 
goth s fe federal and State Legislation 
eo PAUL CARRINGTON, Chairman 
po A.C. PHILIP L, KELTON, Vice Chairman 
NEY, JR. JAMES W. ASTON W. H. IRONS 
Png / TD WARREN BERZETT ROBERT PAYNE 
poenai H. JOE M. DEALEY W. H. PIERCE 
KINS JAMES DYCUS ARTHUR SMITH 
EDWARD H. JOHN A, ERHARD ROBERT G. STOREY, JR. 
oe. cmt es Are R. L. TAYLOE 
NNEY ®. R. MAHER JEROME K. CROSSMAN 
JAMES 0. ROS MM ALLEN MERRIAM 
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ARTHUR KRAMER, JR. 


Federal Taxation of 
Community Income 
HYMAN PEARLSTONE, Chairman 


J. B. ADOUE, JR. BEN F. IRBY 
ROSSER J. COKE PAUL JACKSON 
O. SAM CUMMINGS J. L. LATIMER 
FRED F, FLORENCE DR. MINNIE LEE 
J. LAWSON MAFFETT 
GOGGANS, JR. E, E. SHELTON 


JAKE L. HAMON 
S. J. HAY 
D. A. HULCY 


J. W. SIMMONS 
J. RALPH WOOD 
BEN H. WOOTEN 


Electronics Industry 

J. ERIK JONSSON, Chairman 

J. G. FLYNN, Vice Chairman 
HOYT C. CRABTREE J. ¥. SCHOONMAKER 
FRED DETWEILER AUSTIN STANTON 
DEAN E. H. FLATH J. O. WELDON 
W. W. LYNCH 

TOM FINNEY, Secretary 


Relations With U.S. 
Chamber of Commerce 
B. F. McLAIN, Chairman 
NETH LEACHMAN, Vice Chairman 


R. R. GILBERT TRAVIS WALLACE 
STUART McGREGOR 
BEN CRITZ, Secretary 


Education 
JOHN E. MITCHELL, Chairman 


AUSTIN F. ALLEN EARL A. FORSYTHE 
JAS. C. ANDERSON, JR. S. J. HAY 

JAS. W. ASTON MORRIS JAFFE 

DR. CHARLES M. COLE ROLAND PELT 
JAMES M. COLLINS 


Fine Arts 


ARTHUR KRAMER, JR., Chairman 
MISS MABEL DUKE, Secretary 
JERRY BYWATERS JOHN ROSENFIELD 


MORGAN KNOTT LON TINKLE 
ALLEN MAXWELL 





TRAMMEL CROW 





LANK MAJORS 


Fire Prevention 





DR. GEORGE M. JONE: 


W. R. BURNS, Chairman 


DAN GABRYSCH 
MAURICE LEVY 
IRA L. McCOLISTER 
FRED MALLINSON 
ALLEN MERRIAM 


Market Division 


HENRY S. MILLER 
PAUL PENLAND 
HUGO SCHOELLKOPF 
HARRY C. WITHERS 


JUSTIN McCARTY, Chairman 
WILLIAM GOLDSTEIN, Vice Chairman 


ED ALLISON 

JIM BINFORD 

STEVE B. BOOKE 
GERALD CALLAWAY 
FRANK M. CYTRON 
ORVILLE DUFF 

A. M. (BOB) ELLINGTON 


SEYMOUR KURTZ 
JOE POPE 

AL POPEL 

R. EMMET PRYOR 
MICKY SHANKMAN 
L. C. WALKER 


MAUD TIMS, Secretary 


Petroleum Affairs 


R. M. CHAN, Chairman 
FRANK |. BRINEGAR, Vice Chairman 


CRESTON H. 
ALEXANDER 

RUSHTON L. ARDREY 

ROLAND BOND 

RICHARD T. BRIGHT 

EUGENE CONSTANTIN, 
JR. 

EDWIN L. COX 

R. R. GILBERT 

R. L. FOREE 

S. M. GLADNEY 

DILWORTH S. HAGER 

W. DOW HAMM 

J. E. JONSSON 

ROBERT E. KEPKE 

GERALD MANN 


M. H. MARR 

C. L. MAY 

RUSSELL S. McFARLAND 

JOHN A. McGUIRE 

E. DALE MOUNT 

EUGENE McELVANEY 

FREDERICK F. MURRAY 

CLARENCE lL. 
NORSWORTHY, JR. 

MORRIS G. SPENCER 

L. A. SUNKEL 

WM. H. WILDES 

DAN C. WILLIAMS 

R. G. WILLIAMS 

E. L. WILSON 

MALCOLM E. WILSON 


BEN CRITZ, Secretary 


Central Highway 


Cc. A. TATUM, 


JR., Chairman 


E. CARLYLE SMITH, Vice Chairman 


TYREE BELL 
ELWOOD H. BENTLEY 


LELAND S. DUPREE 


WALTER BLANTON’ 


FRANK S. BONNO 
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T. CARR FORREST, JR. 





























JUSTIN McCARTY 


W. C. BRANDES 

HENRI BROMBERG 
WINSTON H. CARSTON 
FRANK W. CAWTHON 
BEN H. CARPENTER 
H. H. CHAMBERS 
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TED R. EWART 
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DENNIS HOOVER 

R. E. KILLMER 
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JOHN D. McCALL 

E. V. McCRIGHT 

J. A. MCDOWELL 
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DONALD S. NELSON 
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ROLAND L. PELT 
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TOM SEWELL 

N. E. SHANDS 
CHARLES E. SIMONS 
JOHN STEMMONS 
H. H. STIRMAN 

M. M. STRAUS 
CHARLES G. STUBBS 
MARVIN R. SPRINGER 
R. L. TAYLOE 

D. J. TOBIN 
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CLYDE A. WHERRY 
S. H. WHITEHURST 
W. C. WINDSOR, JR. 
W. L. WYMAN 
ANGUS WYNNE, JR. 


TOM HUFFMAN, Secretary 


Honorary Members 


R. L. THORNTON, SR., 
Mayor 

JESSE K. BELL, 
Commissioner 

W. H. COYLE, 
Commissioner 


Public Health 


LYNN V. LAWTHER, 
Commissioner 

DENVER SEALE 
Commissioner 

W. L. STERRETT, 
Judge 


DR. GEORGE M. JONES, Chairman 
DR. GEORGE ALDREDGE DR. CHARLES M. COLE 


C. E. ARCHIBALD 

DR. J. W. BASS 

DR. FRED BROOKSALER 

DR. MARTIN BUEHLER 

DR. LAWRENCE C. 
CAMERON 

DR. HOWARD 
COGGESHALL 


ERIK JOHNSON 


DR. HOWARD 
CRUTCHER 

A. R. DAVIS 

DR. MILTON V. DAVIS 

DR. EVERETT C. FOX 

DR. A. J. GILL 

DR. E. R. HAYS 

MILLARD J. HEATH 


LES POTTER 


DR. HARRY B. 
McCARTHY 


LAURENCE MELTON 


ALLEN MERRIAM 
DR. J. M. PICKARD 
BOONE POWELL 
DR. M. O. ROUSE 


H, J. SILVER 

B. A. STUFFLEBEME 
EARLE W. SUDDERTH 
R. F. VOYER 

DR. EARLE WILLIAMS 
HARRY WITHERS 


JIM CABANISS, Secretary 


Hall of Fame Committee 
TED DEALEY, Chairman 


STANLEY MARCUS 


JOHN RUNYON 


Membership Committee 
L. T. POTTER, Chairman 
ARTHUR H. STERN, Associate Chairman 
JAMES L. CABANISS, Secretary 


N. W. RYAN, Vice Chairman Sec. No. 1 
NED MEYERSON, Assoc. Vice Chairman 


S. H. BAKER 


R. N. NICOUD 


EUGENE CARTWRIGHT J. LOVELL SHIELD 
HAROLD R. COFFMAN HOLMES SMITH 


MALCOLM HUNTER 
WILLIAM JOHNSON 
WALTON W. McNEEL 


HANK STARKE 
W. S. STROMER, JR. 
J. A. TWELVES 


DICK B. GRANGER, Vice Chairman Sec. No. 2 
PETE HAWK, Assoc. Vice Chairman 


H. F. ADAMS 
C. D. BRYSON 
TIMOTHY CARROLL 


ROBERT C. CONRAD 


LARRY EDENS 
JACK HARDING 
CHARLES KEFFER 


DWIGHT McANALLY 
ROLAND SWENSON 
ERNEST L. TUTT 
ANDY WILLIAMS, JR. 
EDWARD C. WISE 

R. L. MARSHALL 


JIM RANDOLPH, Vice Chairman Sec. No. 3 
RALPH BREUM, Assoc. Vice Chairman 


RUEL BARNETT 
DR. BILL BRANCH 


J. E. R. CHILTON, Ill 


FRED L. CRING 
BOB KASPAR 
BILL McCORMICK 
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JOHN E. MITCHELL, JR. 


J. T. MAYFIELD, JR. 
VERNON C. PAMPELL 
JACK WANTLAND 
LEO WILSON 

MARTY HOPKINS 
JIM STALKER 
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. A. TATUM, JR. 
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TOM J. SHEFFIELD, 


NORMAN ALWEIS 
F. C. BRANDT 
CRIS CATHCART 
JACK M, CLARK 
JOE M. FAGIN 

R. O. FLOWERS 
BRAD GIBSON 


Assoc. Vice Chairmon 
AUGUST C. HANSCH 
PAT HENRY, JR, 
RAY VIRGIN 
T. C. V. SEDGWICK 
DOAK WALKER 
KEN WHITE 
JACK E. WILLIAMS 


JIM LAYNE, Vice Chairman Sec. No, 5 
R. N. BALLOW, Assoc. Vice Chairman 


JERRY BRISCOE 
ARCHIE E. HUNTER 
C. L. MURPHY 
ROBERT G. PAYNE 
E. T. PERHAMUS 
BRUCE ROBBINS 


ED SOUZA 

WILLIAM H, TINSLEY 
JR. 

CLIFFORD WHEELER 

RAYMOND WILLIE, Jt 

LYNN WORRAILL 


WATSON TILLMAN, Vice Chairman Sec. No (ie 
JAMES C. HENDERSON, JR., Assoc. Vice Choire 


JAMES H. BOND 
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C. DOUGLAS GILL 
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COMMANDER BARRY 
HOLTON 

R. T. HUNT, JR. 
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HARRY N. MILES 
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J. L. GREEN 

BERT T. HOLDEN 
JOE WRIGHT 


JACK CURTIS, Vice Chairman Sec. No.7 
BEN HARRIS, Assoc. Vice Chairman 


A. W. BECKMAN 
CEDRIC BURGHER 


C. DOUGLAS JONES 
G. L. LONG 


CHARLES L. DEXTER, JR. FLOYD MARTIN 


CHARLES R. EVERSOLE 
PHIL FRANZINI 
EDWIN S. GREER 

J. C. HURLBUT 


DR. DON MUNSELL 
D. J. POGUE 
THOMAS E. WOODS 
H. A. MIERDING 


ELLIS WATKINS, Vice Chairman Sec. No.8 
C. PAT HALL, Assoc. Vice Chairman 
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PAUL S. ALBRIGHT 
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dvertising and Selling 
Continued from Page 13) 

In 1905 a group of boosters headed by 
Rhodes Baker, one of the towns distin- 
wished lawyers, organized the 150,000 
Club. Its avowed purpose was to see that 
Dallas reached that population in 1910, 
or as soon thereafter as it could be man- 
sed. The goal was exceeded by 8,000 
in 1920. 

The year 1908 was historic in Dallas 
Mit omotion. That year the Dallas Advertis- 
‘ ng League was organized. The Dallas 
anufacturers Association, the Dallas 
Freight Bureau, the 150,000 Club and 
other organizations were merged into the 
present Dallas Chamber of Commerce. 
Three years later the Dallas Advertis- 
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rman Sec. No.4 
Vice Chairmon 
JST C. HANSCH 









E ; ; 
ag ing League promoted a special train to 
V. SEDGWICK ME Boston and secured the 1912 Convention 
ar ‘of the Associated Advertising Clubs of 
E. WiLtiAMs feethe World for Dallas. That convention 
brought the leading advertising men of 
an Sec. No.5 z Z 
ce Chaitmon fe thenation here and focused national atten- 


OUZA Mion on Dallas and the Southwest. 

AM H. TINS, I Another important Dallas promotion 
orp water je W% the “It’s in Dallas” Campaign spon- 
OND WILLIE, fe sored by the Dallas Morning News in the 
| WORRALL = early twenties. Conceived and directed by 
airman Sec. Note Wilson Crook, this series of full page ads 
ssoc. Vice Choire sold the business and cultural advantages 
RGE R. LEMMON Hof Dallas to the trade territory and set 


YN. MILES 
MULLEN 5a pattern for future promotion. 


DON H. ROWE JL Perhaps the most successful advetris- 
page ‘ing campaign in the history of the city 


WRIGHT pwas the “Industrial Dallas” promotion. 
Beginning in 1928 and carrying through 
1929 and 1930, Dallas raised $500,000 
(0 tell the story of the Dallas Southwest 


man Sec. No.7 
ce Chairman 
OUGLAS JONES 


ee in national publications. Centering in the 
i . 

SON MUNSEL Dallas Chamber of Commerce this cam- 
POGUE paign brought Dallas returns during the 
MAS E. WOODS 


trough of the depression and set the stage 
lor Dallas modern development as the 
irman Sec. No.! HB distribution center of the Southwest. 


. MIERDING 






ice a Following the development of the air- 
Pes craft industry in Dallas during World 
JIRIK War Il, the Dallas Chamber of Commerce 
$ a “t up another successful advertising cam- 
WELCH pagn financed by $40,000 given to the 





‘ommunity by North American Aviation. 
This period also included the famous 
Dillas advertising and news break “By 
ihe Grace of God and Natural Gas,” dur- 
‘ng one of the nation’s major coal strikes. 
Dallas business men went to Connecti- 
‘ut later and sold United Aircraft on the 
largest single industrial move in the 
tation’s history to give the city its pres- 
‘at Chance-Vought Plant. 
ena With all these things Dallas 
~ oon Over the past half-century 
* foremost center of advertising 
staphic arts in the entire South. The 
‘elopment of Dallas as the South’s 
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largest advertising agency and graphic 
arts center and the expansion of Dallas 
institutions into national advertising cam- 
paigns has also played a tremendous part 
in building Dallas. Today — Dallas busi- 
ness leaders spend their own money and 
give their own time to travel long distance 
to sell Dallas — just as John Neely Bryan 
did a century ago. Dallasites are always 
ready to drop everything and “sell Dallas” 
at the drop of a hat — and today Dallas 
has all the equipment and sales tools of 
modern advertising and selling to back 
up their city — and “The Dallas Spirit.” 
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Times Herald 
(Continued from Page 22) 

He was succeeded by John W. Ruynon, 
a native of Des Moines, who joined the 
newspaper in 1910 as a member of its 
advertising staff. Other current officers 
and directors of The Times Herald are 
D. A. Greenwell, executive vice-presi- 
dent and treasurer; James F. Chambers, 
Jr., vice-president and general manager; 
Albert N. Jackson, second vice-president; 
Allen Merriam, editor-in-chief; B. C. Jef- 
ferson, editor and chief editorial writer; 
Clyde W. Rembert, president, KRLD, 
and Clyde Taber, secretary. 

The population of Dallas has increased 
more than ten fold since Mr. Kiest be- 
came publisher of The Times Herald, but 
the newspaper has much more than kept 
pace. Circulation, for instance, is approxi- 
mately 85 times what it was in 1896, and 
nearly 90% of it is still in Dallas County. 

This concentration of circulation to 
serve the primary Dallas market was one 
of the major tenets of Mr. Kiest’s news- 
paper philosophy, and it has never been 
deviated from during his or subsequent 
administrations. 

It has given The Times Herald a 
singleness of purpose, both editorially and 
in business matters. 

The Times Herald is above all else a 
Dallas newspaper. 
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Dallas News 
(Continued from Page 19) 

Television Station WFAA-TV began 
operating Sept. 17, 1949, as Station KBTV 
but changed its call letters when it was 
bought by The News on Mar. 17, 1950. 
Its telecasts are sent out from the new 
1,521-foot tower near Cedar Hill, second 
tallest man-made structure in the United 
States. It is owned jointly with the Dallas 
Times Herald, owner and operator of 
KRLD-TV. 

Under its present head and his prede- 
cessors, The News has always been com- 


mitted to an honest presentation of the 
happenings of the day and to honest com- 
ment editorially on passing events and per- 
sonalities. Its chief concern and interest 
is the advancement of the interests of its 
city, state and nation, ever looking for- 
ward to welcome and grasp the new oppor- 
tunity, and progressive step or process, 
that will help assure the bright destiny of 
those whom it serves. 


+ 
Graphic Arts History 


(Continued from Page 15) 

have kept pace. Today, Dallas is a city 
with two daily newspapers, nearly 300 
printing plants, six typographic service 
and trade composition plants, seven photo- 
engravers, six fine paper houses, more 
than 100 advertising agencies, six print- 
ing ink firms, several envelope manufac- 
turers, a number of binderies and 
hundreds of magazine and company 
publications. 
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Perhaps you 

are among those 
who feel your 
advertising has 
“water on the knee”’ 
If so, you might find 
it revitalizing to 

talk with some people 
who specialize in 
multiplying the effect 
of each 


advertising dollar! 


TED WORKMAN 


advertising 
MEMBER: A.A.A.A. 
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RICHARD R. DEUPREE 


P & G Marks 35th Anniversary. 
Proctor & Gamble’s 35th anniversary 
celebration in Dallas on April 26 will in- 
clude two major events, one at the factory 
for the employee group and one at the 
Statler Hilton for Greater Dallas business, 
industrial and civic leaders. 

Richard R. Deupree, P&G’s Chairman 
of the Board, will be the speaker at both 
events. Mr. Deupree last year celebrated 
his 50th anniversary with Proctor & 
Gamble. 

At noon on April 26 all employees and 
retired employees of the local P&G fac- 
tory will be guests at a birthday luncheon 
in the plant cafeteria, according ot J. T. 
McKinnon, superintendent. He said other 
P&G executives from the company’s 
Cincinnati headquarters will be present 
for the ceremonies, including James M. 
Ewell, vice president in charge of manu- 
facture; and Samuel P. McCalmont, divi- 
sion manufacturing superintendent in 
charge of P&G plants in Dallas, Kansas 
City, Long Beach and Sacramento. Mr. 


McCalmont was superintendent of the 
Dallas factory from 1941 to 1946. 

Beginning at 6:30 p.m. at the Statler 
Hilton that evening, P&G will be host to 
a reception and dinner for approximately 
300 business, industrial, civic and gov- 
ernmental leaders of Greater Dallas. Mr. 
Deupree will talk at the dinner beginning 
at 7:30 p.m. Dallas Mayor R. L. Thorn- 
ton will be the only other speaker on the 
informal program. 

“In planning this anniversary program, 
we’ve been conscious of the fact that our 
35th anniversary doesn’t sound so impres- 
sive in this year when Dallas is celebrating 
its 100th anniversary,” Mr. McKinnon 
said. “But we are quite proud of the fact 
that Proctor & Gamble was one of the 
industrial pioneers in Dallas so far as 
national manufacturing companies are 
concerned. In terms of industrial develop- 
ment in Dallas, then, we believe that our 
35th anniversary becomes important in 
this Dallas centennial year. 

“Certainly our 35 years in Dallas have 
been happy and successful ones. We’ve 
enjoyed them — and we are looking for- 
ward to the next 35 years. The reception 
and dinner is intended simply as an ex- 
pression of thanks to the leaders of Dal- 
las for the pleasant associations of the 
past 35 years.” 
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Bell Helicopter Now Ten Years Old. 
March marks the tenth anniversary of the 
first commercial helicopter certification. 

Born in a garage on the outskirts of 
Buffalo, N. Y., Bell Aircraft Corpora- 
tion’s Model 47 machine received the 
world’s first commercial helicopter cer- 
tificate from the Civil Aeronautics Ad- 
ministration in 1946. License NC-1H was 
given the Bell-designed craft, signifying 
the first time a helicopter was permitted 
under federal license to carry passengers 
“for hire or reward.” 

The principle of rotary-wing flight was 
first conceived in the mind of Leonardo 
da Vinci in 1500. Yet 439 years and great 
technical strides were required to physic- 





SHOPPING VILLAGE 
TENANTS 


SEE US IMMEDIATELY FOR 
NEW DESIGNS AND IDEAS 


FOR YOUR STORE 


flimist 


STORE FIXTURE MFG. CO. 
1107 JACKSON + DALLAS 2, TEXAS 


Telephone RI-6838 


Lowest Price and Fastest Delivery 
ONE OF THE LARGEST SHOWROOMS IN THE U.S.A. 


ally create the helicopter, first yj 
centuries before. 

In 1941, two years after the first » 
cessful flight of a helicopter in this oy. 
try, Bell Aircraft began work on the 
sign which became the first commer 
helicopter. Five years and three exp: 
mental models later the Bell Mode] 47 
designated NC-1H. 

Statistically, 1,700 Bell helicopters}, 
since rolled off the assembly line, 5) 
which were sold commercially and 
livered to operations in more than§ 
countries of the Free World. 
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Girl Scouts Celebrate 44th § 
day. Some 11,000 Dallas Girl Scouts, 
more than two and one-half million gi 
and adults in all parts of the country x 
celebrating their Girl Scout birthday du. 
ing Girl Scout Week. 

The general theme for the year isk 
liever, Belong, Build, but the special en: 
phasis for Girl Scout Week was “This| 
Our Town.” Programs during Girl Sc 
Week, proclaimed here by Mayor R.| 
Thornton, emphasized local traditions, « 
complishments and contributions to th 
American heritage. 

Girl Scout Sabbath was observed Satu: 
day, March 10. Days of the week wer 
designated as follows: Girl Scout Sund: 
Monday, Homemaking Day; Tuesdi, 
Citizenship Day; Wednesday, Health al 
Safety Day; Thursday, Internation 
Friendship Day; Friday, Arts and Cri 
Day, and Saturday, Out-of-Doors Day 

Dallas Girl Scouts, whose organizatit 
is a Community Chest agency, are pati 0! 
the 2% million member Girl Scouts! 
America. The national organization Wi 
founded on March 12, 1912, in Savannih 
Georgia, with a troop of 12 girls. The 
founder was Juliette Gordon Low. 

Girl Scouting is being brought to mt 
than 9,000 handicapped girls, imprison 
in braces or wheel chairs —to neal 
16,000 girls whose families are now ivi 
in 40 different foreign lands—to ™ 
daughters of migrant farm workes ! 
California, Colorado, Michigan and \# 
York — to children in homes for them 
tally retarded or the wayward —10 thoy 
sands of girls in crowded defense pla! 
areas whose only tie to their new 7 
munity is Scouting. In other words, 10 a 
girls, no matter the race, creed, of cls 

The Girl Scouts are active in all ph 
of community services, homemaki 
sports, camping and many other il 
For each field there is a set of 14 
ments which must be met before @ bi 
is earned. 


Wey 
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lients Honor Advertising Execu- 
ive, A double anniversary in the career 
of Don L. Baxter, president of Don L. 
Baxter, Inc., of Dallas, was observed by a 
testimonial lunch with nearly 30 company 
ad managers and top executives assem- 
bled to thank him for a job well done. 

The luncheon marked Mr. Baxter’s 
25th year in the advertising business, and 
the 10th year for his agency. Climaxing 
the occasion, Shirlene Long, a model, pre- 
sented the honoree with a kiss and a drum 
uitably inscribed to Mr. Baxter as an 
advertising “drum beater.” He also re- 
ceived a large “birthday” cake. 


5 


Store Marks Anniversary. Simon 
David Grocery, one of Dallas’ oldest 
ores, has celebrated its sixty-seventh 
anniversary. 

Now under management of Delmer 
David, son of the founder, and Stanley M. 
David, grandson, the store has been under 
my ownership since its founding 
] 


ve 


imp Fire Girls Observe Anniver- 
ary. Costumes suggested by clothing 
‘min the Philippines, Ceylon, Pakistan 
id Burma gave an oriental atmosphere 
* pageant held by the Camp Fire Girls 
\clebration of their forty-sixth birth- 
ay Several groups of Blue Birds, the 
Pot members, and Camp Fire Girls 
btticipated, 
fess Seeds . . Reap Friendship” was 
” ee of the birthday service project, 
... ‘mphasized the sending of vege- 
tg to needy families in the four 
Nes through the Asia Foundation. 


S © MARCH, 1956 


BUILD PROSPERITY 


PRINTING | 
_ SALESMEN’S | 





Bennett Printing Co. 
1829 Corsicana, R1-3201 

The Boyd Printing Co. 
401 S. Poydras, RI-4166 


__ ASSOCIATIO 


Wm. S. Henson, Inc. 
1725 N. St. Paul, RA-6841 
Johnston Printing & Adv. Co. 
2700 N. Haskell Ave., TE-6191 


Commercial Ptg. & Letter Sve. 
1015 N. Hawkins, RA-8168 
Eagle Printing Co. 
2644 Elm St., RA-6030 
The Egan Co. 
1006 Ross Ave., PR-6321 
Evans Ptg. and Poster Co. 
2308 Live Oak, RI-4933 
Fine Arts Litho Co. 
701 E. 15th, YU-7583 


Mayo 


917 





2700 Swiss Ave., UN-41 


Powell Printing Co. 
1608 Wood, RI-9528 


Southwest Printing Co., Inc. 
4 


E. J. Storm Printing Co. 
2230 San Jacinto, RI-1938 

John A. Williams, Printer 
1000 Munger, RA-5141 


These firms are 
qualified to put 
“SELLING 
IDEAS” into your 
better designed 
printing. 


Bros. Printers and Lithogs. 
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Camp St., RA-922 

















Over ONE BILLION 
INSURANCE IN FORCE 


* Over 500,000 POLICYOWNERS 


* Over $125,000,000 
PAID to POLICYOWNERS 
and BENEFICIARIES 


* 60 OFFICES in 15 STATES 


* 1,600 EMPLOYEES and AGENTS 


* 48 YEARS’ EXPERIENCE 


Provide you with 


STABILITY, SERVICE 
and SECURITY 


Southland Life Insurance Company was 
organized on October 3, 1908. 


Today, Southland Life is the third largest life 
insurance company in Texas and the 15th 
largest publicly-owned (stock) life insurance 
company in the United States. In December 
of 1955, Southland Life passed the One 
Billion Dollars Insurance in Force mark, 
rarely achieved by life insurance companies 
earlier than their 50th year of operation. 


The company now does business in 15 states 
and the District of Columbia. A Division 
Office is located in Washington, D. C., and 
60 Branch Offices are strategically located 
throughout the territory. 


Since organization, Southland Life has paid 
over $125,000,000 to policyowners and 
beneficiaries. One or more of its insurance 
plans now afford protection and security to 
over half a million American families. 


Southland Life is dedicated to PEOPLE in 
every walk of life — to its policyowners and 
their beneficiaries, its sales representatives, 
employees and stockholders. Nothing can 
alter this pledge we make to the PEOPLE 
we serve. 


Southland Serving | 
Ha Company | 


Home Office e Dallas 


LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 














Dallas 
NEWS SPOTLIGHT 








Dallas to Get Service Center. The 
Southwest Area Service Center for the 
City for the City of Dallas will include 
five buildings —the Police Sub-Station, 
Garage Building, Sanitation Building, 
Public Works Building and Water Depart- 
ment Building. 

The Center will have a frontage on 
Illinois Avenue of approximately 472 feet. 
It will be the first in Dallas to include a 
Police Sub-Station. A fenced automobile 
pound and parking areas for both police 
and visitors’ car is provided. The building 
contains a locker room, assembly room, 
administrative areas and a cell area. 

Grayson Gill is architect and engineer 
for the project. ; 
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Irving Paper Sold. Tom F. Nycum, 
publisher of the Irving Herald, has an- 
nounced the sale of the paper to a Dallas 
group which includes Ray Zauber and 
John Hatton, co-publishers of the Oak 
Cliff Tribune, Hugh Prather, Jr., O. D. 
Bass, Manuel DeBusk and A. Gordon 
Gault. Mr. Nycum will continue to be 
associated with the paper as a stockholder 
and a member of the executive committee. 

I. B. Cupp will become executive vice- 
president, editor and general manager of 
The Herald. J. D. Black, formerly with 
the Fort Worth Press, will be advertising 
manager, and Mrs. Bonnie Peters, will be 
office manager. 

4+ 


Cotton Bowl Expansion Week 
Planned. The new president of the Cot- 
ton Bowl Athletic Association, Robert B. 
Cullum, has announced plans to widen 
the entertainment scope of Cotton Bowl 
Week. 

Suggestions for expanding the program 
include a tennis tournament, a champion- 
ship rodeo and a downtown parade. The 
idea is to make Cotton Bowl Week a na- 
tional drawing card, which in turn would 
make Dallas the focal point for all kinds 
of sports fans from everywhere. There 
also have been suggestions that effort be 
made to secure some of the nation’s top 
professional teams for the basketball 
event. 

Aiding in the expansion effort will be 
the increased hotel capacity in Dallas, the 
new Southern Methodist University field- 
house, and the Dallas Memorial Audi- 
torium. 


64 


Easter Seal Drive Started. More than 
150,000 Easter Seal letters have been 
mailed to Dallas County residents to 
launch the 1956 drive to raise $77,000 
for the Dallas Society for Crippled Chil- 
dren’s Cerebral Palsy Treatment Center. 

Children of all races and creeds are 
examined and treated without charge at 
the Society’s treatment center at 2312 
Oak Lawn. Currently the center has a 
case load of 225 children afflicted with 
cerebral palsy or speech and _ hearing 
problems. 

Because of the expansion of the cen- 
ter’s facilities, the $77,000 goal is the 
highest in the Society’s history. 


+ 


Progress Reported on City Build- 
ings. Dan Weldon of Architect George 
Dahl’s office has reported work on the 
$8,000,000 auditorium about 50 per cent 
complete and proceeding on schedule. 
The huge dome may be poured around 
the first of April. Completion date for 
the project is set for January 22, 1957. 

Foundations for five of the buildings 
comprising the Love Field Terminal are 
about four-fifths poured. Aviation Direc- 
tor George Coker reported the $6,000,000 
project on schedule with completion ex- 
pected next spring. 

The big move from the old City Hall 
to the new $2,500,000 structure may be 
made around May 1, according to City 
Manager Elgin Crull. 


, 


Building Permits Let. Dallas issued 
permits for $12,076,357 worth of build- 
ing in February to make a total of $36,- 
230,282 for the first two months of the 
year. Two larger projects included the 
new Dallas Federal Savings & Loan 
Building to cost $2,495,000, and a $2,- 
393,000 high school building at 2101 
Millmar. 
+ 








































Heart Campaign Tops Fund Goal. 
The Dallas Heart Association has an- 
nounced that the 1956 Heart Fund Drive 
has passed its $150,000 goal and money 
still is coming in. 

Campaign Chairman N. J. DeSanders, 
Jr., said that allocation of funds now avail- 
able to the association will be made at a 
meeting of the board of directors in mid- 
April. Some of the projects on request file 
include a cardiac rehabilitation clinic, a 
laboratory to take motion pictures of the 
action of the heart, a laboratory in heart 
surgery, and rheumatic fever prevention 
program. 


Texas Construction Off to 5, 
Start. With the biggest contract ay. 
total since 1950, another record yj; 
year is predicted for 1956. The Fe} ] 
total of $122,555,950 topped Januans 
$34,000,000, and was approxima 
$11,000,000 higher than the tot , : 
February, 1955. 

Biggest contributor to the record i 
was the $30,000,000 contract to 4 
Betchel International Corporation, {J 
Francisco, to build an aluminum play 
the Corpus Christi area. 

Second largest award—$12,493 78 , 
went to the combine of C. H. Leavel » a ss 
Dan R. Ponder, both of El Paso, ix... 

: ; P : » NS ple 
housing project in Abilene. Bon 
>  ilia 
Cost of Sabine Dam Disclosed. ine” 
cost Dallas $19,536,000 to build am 
Sabine dam and reservoir, the engine Ca 
ing firm of Forrest & Cotton has Me A« 
mated. . Bot 

The lake will have an area of 380 cha 
acres that will contain 926,000 acre i Dal 
of water. Dallas will get 160,000,000 ci va; 
lons daily from the reservoir andi 7 
Sabine Authority will receive 40,000) yo, 
gallons for sale to other municipalitic, Bo... 

The cost outlined by the engineer 
firm did not include the ultimate cos (i 
a pipeline and plant. These and oth Ch 
items will cost another $17,000,000 0% (con 
$20,000,000 it has been estimated. JF Con 


+ 
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Young Visitors See the Sights. Sn yx 
150 youngsters from the North Tew ‘ou 
towns of Electra, Iowa Park, Harrold at po 
Wichita Falls have seen Dallas from 0% \ton 
Marsalis Park Zoo to the many attti ph 
tions at Fair Park. 

It was the second tour in a series of a 
that the Fort Worth & Denver Railfvt 
is bringing to Dallas. 

The group had breakfast in Dallas , 
toured the Dallas News building. 0H 
places visited by the youngsters included D 
the zoo, Highland Park, Southern Mei rae 
odist University and downtown Dill je 
They also were taken to see Cinergy ,'," 
Holiday. 
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HASK 
Jaycees Launch Major Progra IK 
The sale of Golf International tickets!" wa 
the $100,000 national professional mond 
tournament scheduled to open May 44H war 
Preston Hollow Country Club got wit om 
way with the first ticket being wet LRG 
to Mrs. A. H. Libby, of 2906 Fernwo COG 
a Dallas housewife. Mrs. Libby had 

trying for several weeks to buy on¢ of EDMUN 
tickets for her husband, a Dallas #™ rte 


W. A, ( 
CF JE 
and golf fan. 
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News Spotlight 
Living Memorial for Hospital 
Urged. A plan for establishing living me- 
morials to the loved ones of Dallas fam- 
ilies, and at the same time providing for 
the beautification of Parkland Memorial 
Hospital grounds, has been devised by the 
Plant a Tree committee of the Greater 
Dallas Planning Council. 

Under the new plan, the names of p2r- 
sons for whom the living tree memorial 


} contributions are made will be placed in 
: memory book which will be permanently 
» placed in the hospital chapel. 


An estimated $2,500 is needed to com- 
plete the beautification project. Checks 
and donations may be sent to the Aux- 
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A carnival atmosphere will be the theme | 





chandise show which will be sponsored in 
Dallas, by the National Association of | 
| 

The show will be held at the Baker | 
Hotel and admission is restricted to retail- | 


» ers and wholesalers. 
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Dallas Extends "Red Carpet" and 
Citizenship to New York Mayor as 
official representative of the City of Dal- 
las on the recent Braniff Airways inaug- 
ural flight from Texas to New York (Feb. 
15), W. W. Overton, Jr., President of the 
Dallas Chamber of Commerce, carried 
two important scrolls with him to present 
to the Mayor of New York. They were 
sent by Dallas Mayor R. L. Thornton, Sr., 
giving the Texas city’s hospitable “Red 
Carpet” invitation and honorary Dallas 
citizenship to New York’s Mayor Robert 
F, Wagner. 


Lodge Meets Here. Some 3,000 of the 
Odd Fellows and the Rebekah Assembly 
of Texas were in Dallas recently for a 
four-day annual meeting of the groups. 

The Odd Fellows Grand Lodge of 
Texas had their headquarters in the Hotel 
Adolphus. The Rebekahs registered in the 
Baker Hotel. 

Grand Master Earl P. Vaughn of Bay 
City and Assembly President Lily Alex- 
ander of Lubbock presided at the business 
sessions. 
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Medical Society Opens Auditorium. 
The Dallas County Medical Society has 
opened a new auditorium on the fourth 
floor of the Medical Arts Building, and 
will hold its regular meetings there in the 
future. The membership now exceeds 
1,000. 

The new auditorium also will be used 
by the Dallas Dental Society, the Dallas 
County Medical Assistants Society and 
groups of nurses. 

*« 
Woodlawn Hospital Given Medical 
Books. The Dallas Tuberculosis Associa- 
tion has donated 18 medical books to 
Woodlawn Hospital to help the hospital 
staff and the medical students who are 
being trained there. 

The new volumes, purchased with 
Christmas seal funds, were accepted by 
Dr. Lynn Christianson, staff physician at 
the hospital, and John David Miller, sen- 
ior medical student from the University 
of Texas Southwestern Medical School. 


Support For Cancer Research 
Promised. The executive director and 
members of the scientific board of the 
Damon Runyon Memorial Cancer Fund 
have promised to do everything in their 
power to help launch a sound cancer re- 
search program in Dallas. 

Dr. John H. Teeter, executive secre- 
tary, Dr. James A. Reyniers, director of 
the famed Lobund Institute at Notre 
Dame University, and six other eminent 
cancer specialists who make up the scien- 
tific board, visited Dallas medical institu- 
tions to learn more about existing cancer 
research and determine where the Run- 
yon fund might best supply grants in the 
future. 

Jerome K. Crossman, one of the spon- 
sors of the Runyon fund visit, said he was 
certain that something could be done to 
improve cancer research facilities here. 

*« 
New Instruments Offer Heart Aid. 
The Baylor Hospital cardiac laboratory is 
one of the newest and most important 
projects of the Dallas Heart Association. 
The latest-type instruments being used by 
the scientists in this laboratory may help 
put Dallas on the map as one of the 
nation’s major centers for diagnosing and 
treating heart disease. 





a 
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Deaf Pupils Using Group Heg; 
Aid. Pupils at the Pilot Institute for 4, 
Deaf are now using a new group heariy 
aid, a complex $1,000 instrument doug 
for the school by the Mothers Club 
the Institute. 

The new aid amplifies sound my 
powerfully than any individual heariy 
aid. The children can hear each othe; 
voices, too, when they recite into th; 
individual microphones. An addition; 
microphone at the blackboard allow ,— 
pupil to demonstrate with chalk af 
speak in front of the class without ay 
interruption of the amplification. —F 


*« 


Surgeons Learning Blue Baby 0) — 
eration. Dallas surgeons, working ina 
old laboratory building on Oak Lan & 
near Maple, are learning how to perfom 
a new blue-baby operation inside tk 
heart itself. 

The Dallas Heart Association bougi ) 
the equipment for the University of Tew fF 
Southwestern Medical School’s surgery & 
partment, headed by Dr. Ben Wilw. 
Here in this experimental laboratory, D: 
Wilson and a group of the college's cli & 
cal faculty members are learning the ope- 
ation on anesthetized dogs. 
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New Film Presented to Chamber 

“Big D, USA,” a 15-minute sound and 
color motion picture designed to tell the 
story of Dallas from the viewpoint of 
typical Dallasites, became one of the 
working tools of the Dallas Chamber of 
Commerce this month. 

The motion picture was a gift from th2 
Southwestern Bell Telephone Company 
to the Chamber of Commerc2. The only 
condition which the company attached to 
its gift was that “this movie be used in 
every way possible to promote the growth 
and welfare of Dallas.” 

R. A. Acker, Division Manager of 
Southwestern Bell and a director of the 
Chamber of Commerce, presented the 
surprise gift after a “preview” showing of 
the movie at the Chamber’s regular board 
of directors meeting. 

“It is a privilege to make this additional 
contribution to the effective work the 
Chamber of Commerce is doing for all of 
Dallas,” Mr. Acker said. “All of us in 
Southwestern Bell Telephone Company 
have been amazed at the Dallas story, as 
we reviewed it in making this movie. We 
were already thoroughly sold on Dallas, 
but we were more sold than ever when we 
found out what a job it is to tell the 
Dallas story.” 

Chamber President W. W. Overton, Jr., 
described the gift of the movie as “a mag- 
nificent gesture” and said that the film 
will meet a big need — at the Chamber 
of Commerce. The board of directors 
unanimously adopted a resolution thank- 
ing Mr. Acker and his associates at South- 
western Bell for the gift of the movie. 

General Manager J. Ben Critz pointed 
out that Big D, USA will be an invaluable 
addition to the Chamber’s material on 
Dallas. He said that it can be used in in- 
dustrial development work, in extending 
invitations to important organizations to 
hold their conventions in Dallas, and in 
educational programs for schools and 
business groups. He indicated that it will 
be made available to luncheon clubs and 
other organizations. 

The importance of such a tool to the 
Chamber of Commerce is incalculable. 
Some idea of the interest generated by 
such a film can be gleaned from the fact 
that the Chamber’s color film “Hitch Your 
Wagon” has been shown over more than 
20 television stations all over the coun- 


68 


“BIG-D U. S. A." is the title of the new color movie presented to the Chamber by Southwestern te! 
Telephone Company. Chamber President W. W. Overton, Jr., is shown xamining the new 15-minute fis 
as Southwestern Bell Division Manager R. A. Acker looks on. 


try, and has been viewed by well over 
1,000,000 persons in some 30 states. In 
addition, nearly 100,000 Dallasites have 
viewed the film in showings before civic 
groups and clubs. 

Mr. Acker said that Southwestern Bell 
had awarded a contract to a Dallas motion 
picture laboratory in mid-1955, to pro- 
duce the film. The finished job was re- 
ceived this week, after some 8 months of 
work. 

“The Chamber’s staff was called in to 
help us with our factual information,” 
Mr. Acker said. “They advised us as to 
the type of movie which would be most 
helpful to the Chamber of Commerce, 
and which they felt would be most accept- 
able to non-Dallas as well as Dallas 
audiences.” 

“Big D, U.S.A.” tells the story of Dal- 
las through the eyes of a businessman, a 
housewife, a college boy and a pretty 
coed. 

The businessman points out the reasons 
his firm chose Dallas as the site of a new 
Southwestern plant. He tells, from a busi- 
ness point of view, why Big-D has so 
much more to offer new industries than 
other competing Southwestern cities. 

Through the eyes of the housewife, the 


film plays up the features of Dallas whi! 
make it an ideal spot to rear children. Th 
color camera takes the viewer through tht 
city’s beautiful residential areas, and is 
many parks. In adition, the housewife tli 
of the importance of fine schools, and 
flight newspapers, radio and television si 
tions to a community. 

The college boy and girl speak of the 
many things which make Dallas a wondet 
ful city for youths and young adults: i 
famous museums, lakes and play ares 
dude ranches, night clubs and of court 
the State Fair of Texas. The boy talks 
fishing and the girl of fashion... . both 
which are part of the story of “Big! 
U.S.A.” 

The film is available without chat 
from the Chamber’s Publicity Dep 
ment. 

+ 


Overtons Fete Committee Wirt. 
Mr. and Mrs. W. W. Overton, Jr. ¥ 
hosts at a noon luncheon in the Tithe 
Goettinger Tearoom. The affair was 
for the wives of members of the Dalls 
Chamber of Commerce membership 
mittee who have so far this year brough! 
in at least one new member to the org 
zation. On hand to greet the guess 
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|. T. Potter, chairman of the membership 
committee, Mrs. Potter, Arthur H. Stern, 
associate chairman, and Mrs. Stern. The 


luncheon was an expression of apprecia- 


tion for work done so far on the mem-' 


bership drive. 
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Record Keeping System in Use 

by Chamber 

Once again the Dallas Chamber of 
Commerce is setting the pace among the 
nation’s chambers... this time with the 
introduction of an electronic central rec- 
ords keeping system. 

The system will eliminate any duplica- 
tion in record keeping by the Chamber's 
various departments, and will mean a sav- 
ing of both time and monzy in addition 
to making readily available information 
which heretofore has been impossible to 
compile. 

In cooperation with Remington Rand, 
Inc. the Chamber has begun conversion 
of all its records on individual business 
firms to electronic business machine 
cards, The conversion of all records will 
be complete within a year. 

To provide up-to-date, uniform and 
complete data on all member firms, the 
Chamber's Research and Central Rec- 
ords department is sending out detailed 
questionnaires to the entire membership. 
To date more than half the questionnaires 
have been mailed out and the remainder 
will be sent out shortly. 

Among the advantages which will result 
irom the establishment of the new system 
will be: more rapid compilation on cur- 
rat information in the annual buyers 
wide “Key to Buying in Dallas;” the 
‘imination of much time consuming and 
‘sly hand processing of special reports 
n Dallas industries required by the vari- 
Ws staff departments within the Chamber; 
and greater flexibility, speed and accuracy 
1 the compilation of community wide 
‘cial reports on Dallas business firms. 

‘San experiment to prove that an elec- 
‘onie business machine system is practi- 
‘al and feasible for a Chamber of Com- 
ete type operation, Remington Rand, 
he, tas donated the services of its tech- 
“ats and machines in the carrying out 
"the Dallas Chamber program. 

Other metropolitan Chambers of Com- 
ny electronic card account- 

‘ ted and specialized purposes, 
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CHAMBER APPOINTS VERN LEMON 


Vernon T. Lemon, Jr., has re- 
cently been appointed assistant 
manager of the Industrial Depart- 
ment of the Dallas Chamber of 
Commerce. 

Mr. Lemon will assist Tom Fin- 
ney, manager of the Industrial De- 
partment, in contacting and counsel- 
ing industrial prospects and in aid- 
ing Dallas firms with expansion 
plans. 

Born in Kansas City, Missouri, 
Mr. Lemon graduated from the Uni- 
versity of Kansas with a degree in 
industrial geography. 

Prior to his recent appointment, 
the new chamber officer was an in- 
dustrial development analyst for the 
Texas Electric Service Company in 
Fort Worth for two years. 








but the Dallas operation is the first where 
a chamber’s complete central record sys- 
tem has been converted to business ma- 
chine cards. 


Chamber Manager J. Ben Critz expects 
the new system to add invaluable facts 
and information to the Chamber’s central 


files on Dallas business firms, and envi- 
sions many new applications of the 
system. 

The change over is the result of over a 
year of planning and preparation on the 
part of Remington Rand and the Chamber 
staff. 
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Gun Club Nears Completion. Dallas 
may boast one of the finest shooting lay- 
outs in the country when the $200,000 
Dallas Gun Club facilities are completed 
in April. 

Located two miles west of the traffic 
circle north of highway 183, the new 
club facilities will include a clubhouse, 
eight skeet fields, with two adaptable for 
trapshooting, a landing strip for private 
aircraft, and smaller locker and lounge 
accommodations adjacent to a rifle and 
pistol range. 

The club was designed by Architect 
Jon Carsey, and P. C. Zipper is general 
contractor. Ty Catron is club president, 
Fred Alford, Sr., treasurer, and Logan 
Ford, secretary. 

+ 


Home Builders Elect Vice-Presi- 
dent. Wilson H. Brown has been elected 
regional vice-president of the National 
Association of Home Builders to serve the 
Texas-Oklahoma area. Mr. Brown has 
been a director for the national group for 
the past ten years. 
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World Neighbors Elect Officers. 
L. R. Van Landingham has been elected 
president of the Dallas Chapter of World 
Neighbors, Inc. Other officers elected are 
William J. Hilseweck, vice-president; Hu- 
bert E. Bale, treasurer; and Mrs. Grace 
Potter, secretary. 


SERVING BUSINESS and 





Transportation Club Installs Offi- 
cers. Newly elected officers of the Trans- 
portation Club of Dallas, installed at the 
club’s annual dinner dance, are Paul J. 
Chitwood, traffic manager of Ford’s Dal- 
las assembly plant, president; O. B. San- 
didge, general agent, Fort Worth and 
Denver Railroad, first vice-president; M. 
E. Cookston, vice-president, C & H Trans- 
portation Company, second vice-presi- 
dent; and Henry G. Nelson, traveling 
freight agent with the Wabash Railroad, 
secretary-treasurer. 

New directors elected are S. D. Sparkes, 
Jr., R. J. Frisbee, C. R. Williams, C. W. 
Peterson, S. D. Swann, G. D. Allman, 
B. M. Busby, F. J. Jarrell and R. A. Har- 
rington. 

+ 
Health Club Adds Directors. Four 
new directors have been elected to the 
board of Texas Health Clubs, 
Dallas. They are C. R. Leatherwood, 
Keith R. Evans, D.D.S., Harry Logan 
and Raymond Adams. 


Inc. of 


The addition of a modern physical 


culture studio to expand the present 
facilities of the club at 1519 Commerce 
Street is planned. 


Ss 


Appraisers Name New President. 
Dewitt L. Knapp is the new president of 
the North Texas chapter of the American 
Institute of Real Estate Appraisers. The 
new vice-president is Arlington Helbing, 
Jr., and Arthur L. Wolf is secretary- 


treasurer. 


PELE? HARRIS & CO. 
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Named Head of Dental Group, ), 
Bibb Ballard has been named Presiden 
elect of the Dallas Dental Society for 4, 
year of 1956-57. 

Dr. Ballard will take office ip May 
1956, as president-elect and will succg 
to the presidency in May, 1957. Dr, Ry 
ert M. Brumage, current president-ely, 
becomes president in May, 1956, 

+ 


Optometrists Elect Officers, p, 
Jack T. May has been elected presidey 
of the North Texas Optometric Soci 
and will assume office in May. Elected « 
vice-president was Dr. Robert Day of Gu. 
land, and Dr. S. C. Scarbrough of Kay 
man was named secretary. The organin. 
tion is a member of the Texas Optometi f 
Association. 


4 


Dallasite Heads Salesmen's Grow 
E. R. Slaughter, Jr., partner in Slaughe fy 
Lumber Sales Company of Dallas, b 
been elected president of the Nation 
Association of Commission Lumber Sale 
men. Mr. Slaughter is the first Texan 
serve as president of the group in fo 
years. 
+ 


Toastmasters Club Elects Presider, > 
John M. Dillon has been elevted preside: fF 
of the Casa Linda Toastmasters Clit 
which has for its purpose self-improef 
ment in the art of speech and leadership 
Mr. Dillon is an assistant cashier at th 
Mercantile National Bank and has sensi 
as treasurer and vice-president of the clit 
Other officers elected are Carl Pi 
and Bud Linton, vice-presidents: Jai 
Cook, treasurer; Walter Bent, secretay iy 
and Ken Terrell, sergeant at arms. 


INDUSTRY 
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For 50 YEARS 
Capacity 


to Serve a Growing Dallas 


For half of Dallas’ First Century Johnston’s presses 
have been rolling out a dynamic history in printing 
that recorded our city’s progress from day to day. Now, 
in Dallas’ Centennial Year, we have again expanded to 
keep pace with Dallas’ growing needs for fine printing. 


Carefully designed for maximum production effi- 
ciency, the company’s new building at 2700 North 
Haskell Avenue provides double the former shop space 
to accommodate new presses and bindery equipment. 
More spacious work areas, carefully planned lighting 
and complete air conditioning make the best possible 


working conditions for fine craftsmanship and effi- 
cient service. 


Johnston’s is proud of the service and quality we 
have been privileged to give our customers in the past 
half century. It is our aim and our pledge to continue 
Improving both through the years to come. 


Johnston 


Ample light and working space permit maximum effi- 
ciency in the new Johnston pressroom. Across the aisle 
from this row of two-color and single color cylinder presses 
a complete bindery finishes the work for fast delivery. 


Careful planning for production line efficiency includes 
the addition of new machines like this Johne three-way 
trimmer in the foreground. It trims three sides of a stack 
of magazines and delivers it on a conveyor belt for mailing. 


PRINTING AND ADVERTISING COMPANY 


New Location: 2700 NORTH HASKELL 
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Del Murry Associates 


ADVERTISING AND PUBLIC RELATIONS 


415 S. ZANGS WH 3-9171 


SUITE 209 WH 3-9887 


DALLAS, TEXAS 


Dallas 

















AMERICAN Bank & IRusr Co. 
| 


Zangs and Twelfth Street 
MODERN BANKING FACILITIES TO SERVE YOGU BEST 


CONVENIENT DRIVE-IN BANKING WINDOWS 
(Open 9 A. M. to 8 P. M. Monday Through Friday) 











10 AM to 12 AM 
aay 


5616 E, MOCKING Bil 
TE-4445 
FREE EVENING PARKING 











FOR MORE EFFECTIVE MEETINGS 
Use 


AUDIO VISUAL AIDS 


All Types Available 


4 * Sales Meetings * Conventions 


- BN 
v:. . * Exhibits 
aD COMPLETE RENTAL SERVICE — EXPERIENCED OPERATORS 


Bauer audio video 


eater] 2911 N. Haskell JU-7725 
EXCLUSIVE REPRESENTATIVES NATIONAL RENTAL & PROJECTION SERVICE 


Leagan, 1) 
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| Landa Oil Picks Officers, Land: 


Company stockholders have elected Wil 


| liam F. Lynch, Louis A. Watson, Cref 
| Thompson, Frank Pool and Beau 


Eatmon as officers of the company, whic 


| operates in 11 states, including Califomi, 


Directors elected were Nathan Adam 


| J. W. Bateman, Roy C. Coffee, Frank 


Heller, Felix Harris, J. Macon Gardner 
Justin McCarty, H. L. Lynch, Willian 
F. Lynch, and Louis A. Watson. 


Sa 


Oil Industry's Message Gettin 
Across. Two national public relation 
leaders are of the opinion that public ap 
preciation of the oil industry is higher to 
day than ever before. 

Speaking before a North Texas chapier 
meeting of the Public Relations Society of 
America in the Statler Hilton Hotel, P. 
C. Humphrey of New York, American Pe- 
troleum Institute assistant information 
director, said he felt that the oil industy 
was getting its message across to th 
public. 

Richard Rollins of Philadelphia, secre- 
tary of Atlantic Refining Company, pr: 
dicted greater than ever public relation 
activity within the oil industry this year 


4 


Oil and Gas Properties Change 
Hands. Producing Properties, Inc., ha 
announced the acquisition of substantiall 
all of the oil and gas properties formerly 
owned by Witco Oil and Gas Company, ! 
wholly-owned subsidiary of Witco Chem! 
cal Company. The properties are located 
in Moore, Hutchinson and Carson cout 
ties of Texas, and Rio Arriba Coutll, 
New Mexico. 

Included in the transaction are 13 
wells and two oil wells. According to tht 
announcement by Robert J. Bradle 
president of San Juan Exploration Com 
pany, which manages Producing Proper 
ties, Inc., the total consideration is 
proximately $1,750,000 and the deal 
added about 41 billion cubic feet of 
to the firm’s reserves. 

This is the tenth purchase of proper 
made by Producing Properties, Inc., sinté 


| it was created a little over a year ago. The 
| president of the company is A. Ka 
| Tyson of Houston. 
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Most direct mail failures are traceable to the false idea that anyone can prepare 

direct mail. Surveys have indicated that less than 12% of all direct mail is prepared 

by professionals, while the reverse is true of other mediums such as newspapers and 
magazines. It is not surprising, then, that much direct mail fails to do the desired job. 
Place the responsibility of your direct mail in the hands of a professional to enjoy a 
satisfactory return for every direct mail dollar you expend. ... Do not limit your chances 


for success by placing it in the hands of a novice! A powerful medium is at the 


command of any advertiser who is convinced of giving direct mail professional treatment. 


DIRECT MAIL ....4 


and traceable results as basic advantages. It is§ 





and is the best medium for pum 


2 


Because circulation is controlled completely by the advertiser, direct 
mail can be as effective for the small as the large budget. 


Whether circular, glossy sales brochure or gilt-edged statement 

to directors and stockholders, your Direct Mail, specifically pointed to 
pre-selected prospects, delivers your “sales story” with telling effect 
where you want it, when you want it, and in the mood and 

style you desire. With proper planning, skillful production and selective 
distribution, Direct Mail accomplishes your objective. 


Lost motion is lost time, and lost time means lost dollars. Here at 
Dowdell-Merrill, one organization in a single, centralized location, we 
offer the finest array of talent and equipment for the creation and 
production of effective Direct Mail. No more rushing hither and yon to 
meet deadlines for each process involved. We handle each step, 

from idea conception to placing in postal delivery, planning with you 
for the wise investment of your sales promotion dollar in Direct Mail. 


At Dowdell-Merrill “proper planning” means “pre-planning” each step 
in advance for maximum benefits to you. This pre-planning includes 
consideration of ideas and decisions regarding art, layout, photography, 
printing, binding and mailing. Emphasis on each phase of the 

process is keyed to your specific needs. Perhaps you are equipped to 
produce everything except printing and binding; let us figure with 

you on that phase. Or, perhaps you need professional art and layout 
assistance, or hard-hitting copy that sells; we can supply those needs. 


Dowdell-Merrill, Inc., is prepared to give you all or any part of 
these services, coordinated to speed your advertising dollar 
to its ultimate goal. We are interested only in your selling success. 
Why not take advantage of our experience? 

DESIGN, ART, LAYOu! 
Layout, illustrations, typography, desig. 
techniques which create attention-compelling 
are constant stimulants to Dowdell-Mertll 
viduality of each Dowdell-Merrill design * 
appeal. The right “mood” or Lepr! 
) () WD f L | * M f R R | L L | N ( ticular product or service is carried Pr mA 

’ ° and design. Our professional artists gv@ ™ 


to your Direct Mail for increased sales effet 


i 


Advertising creators oducers 
by 


2908 TAYLOR STREET ° TEnison 4125 @ DALLAS 26, TEXAS 











‘s selatlexibility, minimum waste circulation 


It is applying the personal approach, 


r prairies or direct orders. 





T, LAYOUT, PHOTOGRAPHY 


raphy, desi PUphic service in Dowdell-Merrill’s own 


on-compelling Diet teloys, overtime and double handling, 
wdell-Neril ime “Os, time ond effort for you. Closely 
rill design 5 he department, our photographic 
“personal 7 Musttative and architectural photo- 

od pri moras in color and black-and-white. 
orrie : a "0 maintain the original design concept 
artists give wo “blueprint” for production of 
ad sales ertec™ wh, 












PRINTING 

Whether by offset or letterpress, fidelity in reproduction 
of the finished art is the standard for Dowdell-Merrill 
pressmen. Skill and experience pay off at this stage of 
production in accomplishing exact matching of colors, true 
register and best paper stock usage. Sound judgment of 
our pressmen is essential to achieve the desired effect and 
produce the quality job you have a right to expect. 


BINDERY 


To expedite distribution, Dowdell-Merrill’s bindery includes 
equipment for trimming, scoring, stapling, punching, 
addressing, and metering postage. Our bindery personnel 
will handle gathering, stuffing and mailing of your Direct 
Mail campaign, house organ and sales letters with enclos- 
ures. We compile mailing lists and keep them current. From 
the first planning through final preparation for distribution, 
all services in our centralized location work speedily and 
smoothly for your sales success. 





On a cold hard cash basis, the correlation of planning, production and distribution 
of Direct Mail cannot be over-emphasized. Dowdell-Merrill, Inc., by virtue of having 
the experience, personnel and equipment under one roof (a unique arrangement in 
the Southwest), can most advantageously create and produce quality advertising for 
you. We would like to explain to you personally the savings in time, effort and 
money which this arrangement affords. And in addition we will give you figures on 
percentage returns — calculated percentages — on accounts currently employing 


Dowdell-Merrill services. 


PLANNING, PRODUCTION, DISTRIBUTIO 


Use Dowdell-Merrill to your advantage. Let’s consider together your needs in Direct 
Mail and other advertising problems. Call us at TEnison-4125, or if you prefer, we'll 
call you! Just detach the return card, have your secretary fill it in, and speed it to 


us via DIRECT MAIL! 


serving... 


PLANNING 
From the very first conference through completion of your 
job, experienced personnel at Dowdell-Merrill plan with you 
and for you to expedite delivery at a pre-determined time. 
Format, style, art, quantity, color, paper, binding, mail- Arvertisin creators oDducers 
ing... these are but a few factors in proper planning. o 
Your job goes through our plant smoothly, each phase 
handled by experts. Coordinated scheduling, set up in ) () WD f L |, + M f R R | L ‘ | V6, 
pre-planning of the job, considers time required in each 
department to insure fast, effective service to you. 2908 TAYLOR STREET ©  TEnison 4125 © DALLAS 26, TEXAS 
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BUSINESS REPLY CARD 


DOWDELL+ MERRILL, INC. 


2908 TAYLOR STREET DALLAS 26, TEXAS 











Our Specific Needs Are: 
Planning and Research 
Art, Layout, and Design 
Photography 
Printing 
Binding 
Mailing 


BY 


ADDRESS 


(_] Increasing effectiveness of our present advertising 
program 


(_) Selling our product without salesmen 
(_] Keeping our customers informed 
(] Obtaining leads for our salesmen 


[_] Creating a preference 
[[] Finding new distribution outlets 


Our Specific Direct Mail Interests Are: 


(_] Add us to your mailing list. 


CITY 
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Dallas — 
CONVENTIONS 


The completion late in January of the 
six-story addition to Hotel Adolphus—at 
Commerce, Field and Main Streets in 
Dallas—makes still more attractive the 
picture that Dallas presents to conven- 
tions, markets, sales meetings and other 
large gatherings. And not to be over- 
looked is the convenience of this to the 
casual visitor, particularly when he travels 
by car. 

The concrete frame, ramp-type, fire- 
proof building is built on a rectangular 
lot 20 feet x 100 feet, adjoining The 
Adolphus on the west. The building con- 
tains parking space for more than 600 
cars, an Exhibit Hall, retail space on 
Commerce Street and office space on 
Main Street. There are six floors above 
ground and one floor underground. The 
entire development, including land either 
purchased or leased, and construction, 








> represents an investment of approximately 
$2,000,000. 


The new Adolphus Exhibit Hall is on 
the second floor of the building, on the 


> Commerce-Field corner. It is connected 


to the Adolphus Grand Ballroom and can 
be used with it, or separately. A large 
intraceway between them can be sealed 
by an electrically-operated wood partition. 

Automobiles can be driven from the 
second floor of the Parking Garage di- 
rectly into the Exhibit Hall. They can 
also be driven from the Exhibit Hall into 
the Grand Ballroom. 

Three railroad ticket offices now oc- 
cupy the retail space on Commerce street. 
These are the Katy Railroad, the Rock 
Island, and the Burlington Lines. The firm 
of Love & Costa occupies the office space 
fronting on Main Street. 


Convention Calendar 
April 
American Inst. of Electrical En- 
gineers—1,500 
5-7 Congress for Freedom—400 
3-5 Texas Hospital Assn.—1,700 


5-7 SW Sales Executives Conference 
—400 


5: I—Boy Scouts of America, Region 
IX — 650 


State Junior Classical League— 
800 


7 


SWN. Square Dance Festival— 
5,000 
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INCREASED EXHIBIT, ballroom and garage space are the features of the newly completed Adolphus 
Garage adjoining the Adolphus Hotel. 


Cleveland Indians vs. New York 18-20 Texas Mortgage Bankers Assn.— 
Giants, Baseball 800 
American Chemical Soceity — Texas Federation of Music Clubs 
5,000 —250 
Texas Conference Augustana Texas Electric Cooperative Ac- 
Lutheran Church—200 countants Assn.—300 

; . acs Southwest Ceramic Show 
— oe Dallas Women’s Open Golf Tour- 
nament 
Young People’s Council of Salva- 
tion Army—700 
Texas Assn. of Osteopathic Phy- 
en Lawyers sicians and Surgeons—250 
Texas Independent Producers & National Secretaries’ Week 
Royalty Owners Assn.—600 National Home Show 
Aemrican Life Convention, Re- Southern Gas Assn.—2,500 
gional - Central South Conference of 
Inter-American Bar Assn.—600 Congregational Churches - 
SW Legal Foundation, Lawyers’ American Cotton Shippers Assn. 
Week —900 


Texas Ready-Mixed Concrete 
Assn.—150 


International Federation of Wom- 


oo 


' 
‘© 
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Texas is a big place —allus room for expandin’. If 
you’ve got expandin’ on your mind, you'll be needin’ 
more chairs, desks, tables, and such. We got some 
mighty fine ones that should fix you up just right. 
Come by or call and we'll set a spell and talk it over. 
Might have just what your a-needin’. 


EAS 


OFFICE FURNITURE CO. 


\Y | 1 iit p ii will }/\ WAT ] 
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HERB DURHAM 


INDUSTRIAL ADVERTISING SPECIALIST 
Specializing in 
* ZIPPO Lighters 
% Executive Gifts 
% Custom Designed Incentives 
% Sale Awards ~% Service Awards 
% Safety Awards 


LO-8266 


302 Highland Park Shopping Village 











¢ One of a series on Cook's Industrial Finishes ¢ 


Cook’s provides 
the war paint 
along the 


Santa Fe trail. 


It’s a railroad war against weather, 
wear, and dirt. And it’s being won 
every day, every mile. Cook's 
research chemists have developed 

a special line of finishes to help 

Santa Fe cars roll for years without 
refinishing, while preserving much 

of their original attractive appearance 


Your problem may not be like Santa Fe’s. We would 

be surprised if it were. But Cook’s industrial division 
can help you find the right finish at the right price 

for your products or equipment. Millions of automobiles 
and refrigerators, ranges and boats, brooms and 
awnings, and even bobby pins and fishing 

lures are factory finished with Cook’s. We've been doing 
this sort of thing for more than 40 years. 


May we be of help to you? Our experience and research 
facilities can be at your disposal with only a letter 

describing your finishing situation. It is quite possible that a 
standard Cook’s formulation will answer your need. 

You may desire a completely new and unusual finish. You 
may want the answer to a troublesome application 

problem. Whatever the-case, drop us a letter in today’s mail. 
You'll receive a prompt, informative answer. 


COOK’S\ te 
> ; a = 
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FACTORIES 


COOK PAINT & VARNISH CO. KANSAS CITY © DETROIT # HOUSTON 


One of the first ten of America’s 1,500 paint manufacturers 


4502-04 NORTH CENTRAL EXPRESSWAY, DALLAS 
TELEPHONE Victor 8157 











Dallas 
INSURANCE 








Southland Life Plans Capita, 
crease. The board of directors of 4 
Southand Life Insurance Company hy 
voted, subject to stockholders approyj 
a program calling for a stock dividend 
50%, an increase in the cash dividend, 
a total of $1.35 per share, and ani. 


| crease in the capital account of one pil 


lion dollars, making a total of capital xj 


| surplus in excess of $8,500,000, 


Construction recently was started « 
Southland Center, a multi-million doly 
home office building project of the con. 
pany located in downtown Dallas, 

+ 
Southwest General Insurance ) 
creases Capital Stock. Accordin » 
an announcement by John A. Steel, pra 
dent, the Southwest General Insuranx 


| Company has been authorized to incre 


its capital stock to $1,000,000. 

Also announced was the election 
Edward Yerger, manager of the agen 
department, to assistant secretary of tk 
company. 

a 

Gulf Group Adds Directors, (ii 
Insurance Group of Dallas has added fw 
new directors. They are R. L. Moms 
Graham businessman, and C. V. Cap 
bell, A. R. Buchel and Kellum Johnss 
of Dallas. Mr. Campbell is a members 
Campbell, Henderson and Compa). 
investment counsel, and Mr. Buchel at 
Mr. Johnson are vice-presidents of & 


Gulf Group. . 


Republic National Life Promos 
Two. Ralph Hauptman, who has b 
with the Republic National Life la 
ance Company for ten years, has be 
named assistant secretary. 

Robert E. Baines, who has been ¥8 
the company since his graduation fre 
Southern Methodist University, sik 
ago, has been pee’ assistant actualy 


TEIA Warns of Industrie peng 
Rise. More than 350 policyholders of 
Texas Employers’ Insurance 

heard TEIA President A. F. Alleo *# 
of an increase of 11.3% in industrial * 
cident frequence during the past 
Allen blamed the rise on relaxing 
dent prevention program by some : 
ployers. TEIA also reported an incre 
of $1,165,094 in earned premiums 
1955 and $2,340,475 in total assets 
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Help Build 
Our Industry 


a booth doesn’t cost you — 
it PAYS you in the 
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GREATER DALLAS 
HOME SHOW 
APRIL 22-29 
General Exhibits Bldg. 
- STATE FAIR PARK 
: ¢ sponsored by ‘ 


’ # HOME BUILDERS ASSOCIATION 
Ba of Dallas County 
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Dallas 
ARTS and MUSIC 
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Dallas Symphony to Record Cy, 
certo by Rozsa, The Dallas Symphoy 
Orchestra is back on RCA-Victor Ruby 
Seal records for the first time since 19) | 
The Miklos Rozsa Violin Concem | 
with Jascha Heifetz as soloist, will be» 
corded at McFarlin Auditorium. Ti? 


work had its world premiere January |; 


in Dallas with Heifetz who commission; 
it, and with Walter Hendl conducting 

The rehearsals and recording sessiq 
will take place the end of March, follov. 
ing the closing concert of the Dallas Syn. 
phony’s 1955-56 season. 


*« 


Ballet Theatre Returns to Dolls) 
The Ballet Theatre, on its 17th nation! F 
tour, was in Dallas for a three-perfom: 
ance stay. & 
Heading the company of 100 dancer 
were Nora Kaye, John Kriza, Ros 
Hightower, Erik Bruhn, Hugh Lain 


| Harold Lang, Eric Braun, Lupe Serran 


and Ruth Ann Koesun. 


The American ballet company will 10 
be seen in Dallas next season as it wil 


| be on international tour under the aus 
| pices of the United States State Depar: 


| ment. 
+ 


| Richard Redgers Visits Dallas. \ 


and Mrs. Richard Rodgers were rece 
in Dallas for a visit with their daughte. 
Linda, whose husband is stationed at For 
Sill, Oklahoma. 
| The Rodgers and Hammerstein mus- 
| cal transferred to film, “Carousel,” ® 
| cently opened in Dallas at the Palace. 


a 


| Actors Here for Personal Appec 
| ances. Actors Richard Widmark and i 
| C, Flippen were in Dallas recently to malt 


| stage appearances to kick off “Backlash. 


the first of Widmark’s “three pictures” for 
1956 which premiered at the Majestic 

While here, Mr. Widmark took t™ 
out to look over pictures of the first ¢0: 
trants in the “Miss Premiere Queet Con- 
test.” . 

Mr. Flippen was paying his first visit 1 
Dallas since 1926 when he was with tos 
ing vaudeville troupes. He is now om ° 
Hollywood’s most sought-after charac 
actors. 
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praniff Starts New York Flights. 


‘ane = Braniff International Airways has begun 
Victor Rye nonstop flights from Love Field how 
since 19) York. The first flight, christened Miss 
- Concer ft Texas,” carried letters of greeting and 
ill “te > honorary Dallas citizenship certificates to 
cal a © Mayor Robert F. Wagner of New York, 
Januar i © and Mayor Leo P. Carlin of Ne wark. ; 
mmission Passengers on the inaugural flight in- 
nducting © cluded W. W. Overton, Jr., president of 








the Dallas Chamber of Commerce, and 
Mrs. Overton; J. W. Miller, executive 
vice-president of Braniff Airways, and 
Mrs. Miller. 


ling session 
rch, follow. 
Dallas Syn- 


> Love Field Impresses Jamaican. C. 

to Dalle, |: Alexander, Jamaica’s acting deputy di- 
th nation! #. Tector of civil aviation, admired and ap- 
ee-perfom- f proved Love Field on his recent visit to 
© Dallas a part of a six-month tour being 

lin * taken to study airport management and 
si “m operations in the United States and 


h Laine © Canada, 
ugh Mi! Mr. Alexander pointed out that avia- 
pe Serrano. 5 


' tion in his country — as in the United 
States—has been a great factor in devel- 





ee ee 


any will 00 BE oping business. 

n as it wil fe 

er the a F Chance Vought Reports Big Order 

ate Depa: FS Backlog, A backlog of $214,000,000 in 
| unfilled orders, primarily for F8U-1 Cru- 
sader air superiority fighters and Regulus 

alles. Mi: ; guided missiles for the Navy, has been 

eg reported by Chance Vought Aircraft, Inc. 

dang The Company’s annual report for 1955, 


| second issued since Chance Vought be- 
p came an independent corporation in 1954, 
lists the backlog of unfilled Crusader or- 


yned at For 


rstein al | ders at $134,000,000, and for Regulus 
rousel,” ® I missiles as $50,448,000 as of the end of 
> Palace. the year, 
+ ; 
Temco Gets Aircraft Engine Assem- 
| Appect bly Order, Temco Aircraft Corporation | 
ark and J2) has received its first order for production 
ntly to mak: | of aircraft engine assemblies. The com- 
“Backlash pany will manufacture titanium compres- 
victures’ I" HR Sr cases and vane and shroud assem- 
Majestic blies for the J57-F-3 turbojet engine, one 
- took time of the most powerful jet engines now in 
the first er J duction for United States military 
Queen Cit service, 
eee on the contract will be per- 
frst visi pg emco’s Dallas plant. Follow- 
with t00" TS are expected which would ex- 





te He. haga ; 
se the company’s initial engine manu- 
“cturing contract into a long-term 
Project, 


now one 0! 
or characit 
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ON HAND fo christen Braniff’s first nonstop flight from Love Field to New York were Mayor R. L. 
Thornton; June Prichard, ‘‘Miss Texas; Ranger E. J. Banks with the Dallas Ranger Station; Chas. E. Beard, 


Continental Buys Turbo-props. Con- 
tinental Air Lines, Inc., has announced the 
purchase of three additional Vickers Vis- 
count turbine-propeller transports, mak- 
ing a total of fifteen scheduled for deliv- 
ery beginning in March, 1958. Conti- 
nental President Robert F. Six also re- 
vealed that the air line had taken up an 
option for the possible purchase of five 
more of these 363-mile an hour trans- 
ports. 


a 

Airports Lure Industry. According to 
Herbert H. Howell, director of the office 
of airports for the Civil Aeronautics Ad- 
ministration, expanding industries tend to 
look to the existence of an adequate air- 
port as a requisite in seeking new sites. At 
a meeting of the American Society of 
Civil Engineers in the Baker Hotel, Mr. 
Howell told the group that business flying 
last year accounted for more hours in the 
air than did scheduled aviation. 













Excellent art work is of little value un- 
less good reproduction brings it to life. 
Our plant is one of the finest in this 
section — operated by competent crafts- 
men skilled in the art of fine printing. 
We welcome the opportunity to be of 
service to you on your next printing job 
and add your name to our long list of 
satisfied customers, 


PRINTING & LITHOGRAPHING CO. 
1408 Marilla St. PR-1914 





president of Braniff International Airways; and Dallas Chamber of Commerce president W. W. Overton. 


Chance Vought Gets Guided Missile 
Order. A Navy order of approximately 
$14,000,000 for continued production of 
the Regulus guided missile — the first 
surface-to-surface missile to become Fleet- 
operational —has been received by 
Chance Vought Aircraft, Inc. 

Chance Vought also is engaged in pro- 
duction of its faster-than-sound F8U-1 
Crusader day fighter under an_ initial 
$100,000,000 Navy order received last 
December. 

+ 


Bell Gets Helicopter Contract. An 
Army contract for 84 H-13H helicopters 
totaling approximately $3,500,000 has 
been received by Bell Aircraft Corpora- 
tion helicopter division, Fort Worth. The 
H-13H is a more powerful version of the 
standard Army evacuation, training, re- 
connaissance Bell H-13 helicopter. 





Top-Notch Printing Se&... 


NAT ELLIOTT 


--+ Free Estimates on Request 

















HICKS PRINTING COMPANY 


COMPLETE TYPESETTING FACILITIES 
MODERN PRESSROOM AND BINDERY 


e PUBLICATIONS 


Office, Professional and Industrial Forms 


2029 Jackson 


e TRADE JOURNALS 


e PROGRAMS 
e CATALOGS 


. DALLAS . 


RAndolph 8512 




















A “SOMETHING DIFFERENT” PARTY 


at the new scenic rendezvous halfway between 





PLAN 


Dallas and Fort Worth 


Chuck Wagon Dinners & 
Terrace Plunge Pool oe Fishing 
Saddle Horses e& Boating 


WHILE MOST WEEK ENDS ALREADY ARE BOOKED WE HAVE 


MORE THAN 25,000 GUESTS IN 1955 


ON HIGHWAY 121, 3 MILES EAST OF GRAPEVINE 
Telephones: Dallas EL-3921, DI-8789 Grapevine BU 9-2167 


MANY WEEK DAYS OPEN 


te 


Starlight Dancing Patio 


Teviace Plunge 


. GODFREY RANCH 
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Dresser Gets Turbo Drill Right 
Dresser Industries, Inc., of Dallas yp 
been granted manufacturing rights fo.) 
Russian-designed turbo oil well drill gif 
to be ten times faster than the rounh 
drill now in use in the United Stats — 

J. B. O’Connor, Dresser’s execuiiy 
vice-president, has been in the Sovg 
Union negotiating the agreement, that if 
to last for ten years and provides fora® 
exchange of information on any chang) 
introduced into the design of the dif 
by either the Soviets or Dresser, § 

Dallas oil men said the turbo drill wf 
supplement rather than replace the om» 
ventional drill since it is not suitable fy 
all formations. In__ particularly bai 
geological formations, Mr. O’Connorpr 
dicted the turbo drill would cut expenss 
in half. 

In operation, the turbo drill uses mi 
which is fed into the well hole to bring 
out the cuttings. The mud is used to ope 
ate a turbine which powers the drill 
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New Auto Air Conditioner Yair 
Has Safety Feature. The John 
Mitchell Company, manufacturers 0 
Mark IV auto air conditioners, has a 
nounced a unique new control valve, tit 
RoboTrol, for their 1956 models. Tk 
RoboTrol prevents formation of ice ® ; 
the coils and has other advantages. 


















+ 








Recording Milliammeter Arf 
nounced. Texas Instruments, Inc. Di 
las electronics and geophysics firm, . 
announced the first rectilinear records 
milliammeter with many convenience it . 
tures, one of which is a fully enclosed i 
ing system. This is something new “ 
laboratory recorders. 
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New Bathtub Line Producti 
Southern Porcelain Company of a 
is now in production with a new jine ; 
full-sized bathtubs especially created " 
meet the cost requirmenets of the ae 
ect type” building. Drawn on 4 es 
action press and _ finished ready "] 
enameling in two successive Press opel 
itons, the lowest possible unit cost he 
been established. 
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| Helps to Make 
at Good Business Friends 





Your building’s handsome exterior is a part of your 
ter Are public relations plan. Show it off to your public by night, too.. 





, Inc. “6 let good lighting double your return from your 

yoke investment in exterior beauty. 

aiid And good lighting pays off in other ways as well... in added 

ng new i protection for expensive glass and decorative 
installations ... discourages prowlers and mischief-makers. 
Why not let our lighting engineers suggest effective and practical 

duction ways for you to make full use of outside lighting. 

y of Das Their assistance is yours for the asking. 

new line © Call RAndolph 9321, Extension 368. 

created © 

yf the we 

on a Sip 

«| DALLAS POWER & LIGHT COMPANY 
press ope 
nit cost 


parc. "REPALAS © MaRcH j956 
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BANKING and FINANCE 








> Mercantile National Bank has an- 
nounced the election of Bert J. Jones as 
assistant vice-president. Mr. Jones has 
been with the bank since September, 


new business and public relations depart- 
ments. 
+ 
> Mercantile National Bank has com- 
pleted plans for increasing its capital 
structure from $25,000,000 to $28,750,- 
000. This increase, according to Milton 
Brown, president, achieves three objec- 
tives: It enables the Mercantile to keep 
pace with expanding business in the 
Southwest. It further establishes Dallas as 
a major banking center. It increases the 
Mercantile National Bank’s ability to ex- 
tend credit to a single individual or firm. 
+ 

»> First National Bank in Dallas has 
opened a new and larger dining room 
for its guests and customers. Occupying 
the entire 17th floor, the facilities include 
a main dining area seating 70 persons and 
three private dining rooms with an addi- 
tional capacity of forty-six. The private 
rooms are of 18th Century design and 
the main dining area is contemporary. 
Harper & Kemp were the architects, Rob- 
ert E. McKee was the general contractor, 
and Joe E. Lambert, Jr., was the decora- 
tor for the project. 


MORONEY MacBEAN 


> Republic National Bank of Dallas 
announced the election of R. J. Macke: 
and T. J. Moroney as vice-presidents a! 
senior trust officers. Both Mr. Macub 
and Mr. Moroney are veteran menbap 
of Republic’s official staff, and have ly 
held top positions in its trust departme: 
Mr. MacBean was educated in priv 
schools and at the Royal Academy, | 
ness, Scotland. Mr. Moroney is a ni 
Dallasite and attended Georgetown 
versity, Washington, D. C. 


1945, as a special representative in the 


Alexander, Geo. A., Agcy. 
Anderson, A. J., & 
Associates 
Andrews-McDowell Co. 
Ayres, Frank, Jr 
Banks-Burney Co. 
Barr, John A., Co. 
Barrett, Arthur E. W. 
Basham Insurance Agency 
Bateman Insurance Agency 
Beachum, John H., & Son 
Beavers, Joe, Insurance 
Bettes Ins. Agcy. of Dallas 
Bibby, Haughton & Bibby 
Binford Insurance Agency 
Blanton, Thomas & Co. 
Bolanz and Bolanz 


Bomar, Henry H., Ins. Agcy. 


3jond, Tom L.,,Agency 
Brannan Insurance Agcy. 
Brilling, Abe I. 

Burke, John L., Co. 
Burkholder Ins. Agency 
Burton & Wilkin 
Bywaters Insurance Agcy. 
Cochran & Houseman 
Coker, M. L., Ins. 
Coleman, Sheily 


Corrigan-Jordan Ins. Agcy. 


Cox, George A., & Co. 
Cox, George F., & Co. 
Cox & Stailey 
Crocker, R. 'H., & Co. 
Crossman, G. W., Agency 
Crow, Cecil 


Symbol of 


Crum, Lee, Ins. Agency 
Cullum, J. D., & Co. 
Davis, Lyn E., aed 
Dean, E. G., 

DeLay, Clyde, ae — 
Dexter, Chas. L., 

Diffey, W. A., Jr., Anau 
Down, Frank c., Co. 
Duncan, Guy S., Ins. Agcy. 
Echols Insurance Agency 
Ellis-Smith & Co. 

Elmore, Derrill G., & Co. 
Ferguson, Tom C 
Fitzwater, Tim, Insuror 


Flowers, Russ, Ins. Agency 


Fogleman, Wilbur H., Ins. 
Francis, Shirley M. 
Garrett, Floyd, Co. 
Greaves, Sidney D., & Son 
Green, Glynn O., Agency 
Green, Sidney F., & Ligon 
Grinnan, Lewis, Co. 
Gulledge, Hal A., Co. 
Gump and Gaynier 
Hadsell, J. C. & Company 
Hall, Howard M. 
Hamman, Gaston, Agency 
Hardy, R. L., Agent 
Harris, Felix, & Co. 
Harris & Huffhines Agcy. 
Hartley, Walter G. 
Henry, E. Cowden 
Hogan, Gen., Ins. Agency 
Holland, W. M. (Bill), 
Agency 


Holt, 
Hooker, S. H. 

Howell, Rouse, Insurance 
Hunt, Carl H. 

Jackson, A. D., Agency 
Jacobs, Joe, Ins. Agency 
Jones-Calvert Co. 

Jones, Ted, Agency 
Jones-West and Johnson 
Julian & Cochran 


J. Frank, & Co. 


Kaufman, Phil H., Ins. Agt. 


Killough, M. N., & Co. 
Kirkpatrick-Thompson Co. 
Kirsch, August 
Kline, W. E., & Co. 
Lang, J. Fred, Agency 
Lett Insurance Agency 
Levi, Chas. A., & Sons 
Lindsley, J. W., & Co. 
Love Insurance Agency 
McClure, Geo. D., Agency 
McCormick, Geo. W., Ins. 
Agency 
McElyea, Geo. W., Co. 
Mallinson, Fred, & Co. 
Mangelsdorf, J. W., Agcy. 
Manton, Henry, Agency 


Markham, C. M., Ins. Agcy. 


Maxson-Mahoney-Turner 

Mendenhall, J. S., Ins. 
Agency 

“—w Insurance Agency, 


e 
Mincer, Sylvan A. 





DALLAS 


ASSOCIATION 


INSURANCE 


Mittenthal, N. E., & Son 
Mohon, J. W., Co. 
Moore, Harry Tes Agency 
Morrison, Lake Agency. 
Munger & Moore 
Murchison, Kenneth, & Co. 
Murray Insurance Agency 
Nash, A. G., Co 
Noel, Dave, Agency 
Norwood, Jones W. 
O’Beirne, C. B., & Co. 
Owen, Arthur L., Co. 
Parrish, W. D. (Bill), 
Insurance Agency 
Patrick, C. M. (Pat) 
Pearlstone & Elliott 
Peavy Insurance Agency 
Pierce, Fred A. 
Prendergast, A. C., & Co. 
Priddy, Ross, Agency 
Ragland Insurance Agency 
Reid, James Y. (Jim) Agcy. 
Reilly, Wm., Agency 
Reinhardt, I., & Son 
Rembert, David, Agency 
Renz, Stagg, Agency 
Roberts, Wiley, & Sons 
Roeder & Moon 
Rose, Rose & Crutcher 
Rozelle, John H., Co. 
Rucker, T. M., & Co. 
Scheid, Max, Agency 
Seay & Hall 
Shaw & Hornberger 
Shelton & Bowles 


AGENTS 
* 


Shelton, Ray, Insurance 
Simons Insurance Agency 
Simpson & Cathey 
Slaton, Jas. B., Ins. Agents 
Slay & Co. 
Smith, A. M. (Al), Ins. 
Smith, Cruger ‘l., Agency 
Snell, David M. 
Spurgin, Ben., Ins. Agent) 
Steele-Fonda Co. 
Stern, Robert, Ins. Agency 
Stewart, Waldo E., & Co. 
Susman, Wm., Agency 
Doc Swalwell & Associates 
‘Taylor, Ruy L., & Sen 
Teeling Insurance Agency 
Thomas & Loving Ins. 
Agency 
Thrash, Howard G., & Son 
Troth, S. H., & Co. 
Tucker-Manning 
Threadgill-Perkins 
Waldman Bros. Ins. 
Wallace, Jim, Agency 
Watson-Herring Ins. As®: 
Ss Bill, Ins. 


Agen 
Whitman, Joe, Ins. Agen? 
Wilhite Agency 
Williams, W. Nicholas 
Wilson-Welch Co. 
Wimberly, Werth, 
Works, George 
Wright Ins. Agency 
Wynnewood Ins. 


The Seal that Guarantees DEPENDABLE, ETHICAL INSURANCE SERVICE 
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TULSA ROAD WOULD 
CARRY HEAVY LOAD 


By WAYNE GARD 
(Reprinted from the Dallas Morning News) 
ONE OF THE SOUTHWEST'S most 
urgent highway needs may be a step nearer 
fulfillment as a result of the 4-state con- 
ference at Kansas City, Kan., Feb. 29. 
This need is for a modern, divided-lane, 





AacBEAN 


of Dallas hy 








eo 7 © limited-access highway from Dallas north 
ir. Macias through or just east of Tulsa to Kansas 
ren dae City. This would serve Houston-Dallas 
nd have ks b traffic destined for Tulsa, Kansas City and 
t departne: : St. Louts. 

din priv 5 The present roads through Eastern 
-ademy, Iv i Oklahoma and Kansas are narrow, 
xy is a nat crooked and full of chuck holes. They are 





so poor that many travelers go miles out 
of their way to avoid them. But those who 
go east to Joplin, thence north to Joplin, 
thence north to Kansas City on the Mis- 
souri side have similar trouble. 

> Yet the highway traffic through Eastern 


rgetown Us 


Kansas, Oklahoma and Texas is much 
heavier than that father west. In each of 
these states, traffic density on north-south 
roads, like population, increases steadily 
from west to east. The parts of Kansas 
and Oklahoma with the heaviest north- 
south traffic have the sorriest roads. 


+*« 


ALL THAT THE CITIES on this pro- 
posed route ask is that new highways fol- 
low the trend of traffic density. Recent 
traffic counts show that many more ve- 
hicles cross the Red River above Denison 
than cross above Gainesville. They show 
more than twice as many crossing the Kan- 
sas line above Tulsa than above Okla- 
homa City. This trend would be even more 
marked if the eastern roads were as good 
as the western ones. 

Oklahoma started a new feasibility 
study on north-south highways on March 
5. This is expected to show, even more 
plainly than earlier ones, the need for a 
modern north-south road through the east- 
ern part of the state. This section carries 
the heavy truck traffic between Kansas 
City and Texas. 

Texas is making some progress in pro- 
viding its part of such a road. U.S. No. 75 








has been expanded to four lanes from Dal- 
las north to the county line and between 
Sherman and Denison. The contract for 
much modernizing north to McKinney 
will be let this month. 






4 


OKLAHOMA HAS AUTHORIZED a 
4-lane road for the 18 miles from the Red 
River to Durant, but that will be only a 
start on what is needed. If federal action 
can be obtained to add the Kansas City- 
Tulsa-Dallas route to the network of inter- 
state highways, funds from Washington 
will be assured. 

Oklahoma has authorized a toll road 
from some point on the Turner Turnpike 
south to the Red River. Some have pro- 
posed that this take the form of a Y with 
upper points at Oklahoma City and 
Stroud, junction at Asher and base at a 
proposed bridge across Lake Texoma, 
above Whitesboro. 

At Kansas City a prominent Oklahoma 
trucking executive denounced this plan as 
politically motivated and stupid. Truckers, 
he asserted, would refuse to go so far out 
of their way. The Y also would dump 
traffic into Texas where there would be no 
modern road to receive it. 
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at Don L. Baxter Advertising Agency... 
quality plus service 


makes the difference 


The specialists who make up this 

advertising agency were gathered together 
because they have something extra to contribute to 
advertising and merchandising of firms who have 
outstanding products and services to sell. 

What’s more, we work as hard on modest programs 
as we do on large campaigns. 


We are pleased that we win a goodly number of 
national awards, silver cups and plaques... but our 
prime objective is to use advertising, merchandising, 
and showmanship to help our clients achieve 

their promotional objectives . . increased sales. 


This is Don L. Baxter’s 25th anniversary .. and 
our agency’s 10th anniversary of doing a 
quality job..and with service. 


We’re proud to service these progressive firms: 


Lone Star Steel Company 

S. H. Lynch & Company 

Marcy Lee Fashions 

Mayhew Supply Company 
Southwest Airmotive 

Stewart Company 

Texas Instruments Incorporated 
Texas Power & Light Company 
Trinity Universal Insurance Co. 
Security National Insurance Co. 
Wiener Lumber Company 


Arthur's Restaurant 

Doran Chevrolet Company 
Dresser Industries, Inc. 

Ideco Oil Field Equipment 
Engineering Supply Company 
Drilling & Service, Inc. 
Griffin Tank Company 

Helix Air Transport 

Kirk Dial Corporation 

Lido Hotel Courts 


Ask to have one of our executives drop 
by and show you examples of the work 
we do.. advertising that wins awards. . 
and, more important, more sales. 
Dial PR-4854. 


MB Don L. Baxter, Inc. 


NEW YORK ° CHICAGO 
MELBA THEATRE BUILDING 


AFFILIATES: HOUSTON” 
FOURTH FLOOR ° 
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STEWART DOOLIN 


Research Director Gets Nation) 
Post. Dr. C. L. Lundell, director (fy 
Texas Research Foundation at Renn 
since its establishment in 1944, has ben 
appointed to membership on the Agrici- 
tural Board of the National Academy of 
Sciences — national research council, 


The Agricultural Board offers a tech: 
nique for the appointment and adminir 
tration of committees of scientists of d- 
verse specialties to deal with problem 
areas of broad general significance 10 
agriculture and industry. 


Sa 


Top 4-H'ers Win Leadership Pix. 
A Lancaster girl and a Pleasant Gro 
boy have been honored as the couaty' 
outstanding 4-H Club members for 1955. 

Cinda Jane Ellis, 16, daughter of Mi: 
and Mrs. Edwin Ellis, and Henry Haswel, 
17, son of Mr. and Mrs. H. M. Haswel 
received the Dallas County Farm Bure 
Federation’s leadership award from br 
reau President Joe E. Gravely of Carl 
ton. 

Henry’s sister, Ruth, 18, recently ® 
ceived the Farm Bureau's $250 colleg 
scholarship for her outstanding work. Se 
is a student at East Texas State Colle. 


+ 


Research Foundation Incres® 
Board. Karl Hoblitzelle, president“ 
Texas Research Foundation, has 
nounced the election of three new me 
bers to the board of trustees. They #* 
Amon Carter, Jr., Fort Worth, presides 
of the Fort Worth Star-Telegram; CE 
Doolin, founder and president of 
Frito Company; and Peter Stewart, e* 
tive vice-president and general manifé 
of The Stewart Company. 


DALLAS + MARCH, If 











«| GRAND OPENING—Richardson’s Highland No.4 


Now available to' discriminating builders are choice lots in Richardson's finest 
addition. Highland Addition No. 4 is situated in a highly elevated area only three blocks 
from junior and senior high schools. This area has been carefully developed with 
traditional types homes of the $20,000 to $30,000 class. 


Builders and buyers of fine homes are invited to inspect the highly restricted 
Highland Addition No. 4. Planned by experts, this area is a ready-made market 
appealing to executive type buyers. 


The homes in Highland Addition will have three and four bedrooms with den, alll 

brick, all city utilities, only a few blocks from downtown Richardson and a few minutes 

oun from downtown Dallas, 100 ft. front lots to suit custom development. Highland Addi- 
tion has established itself as an area of sound investment as well as a wonderful place 


Nations FS to live. 
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Build in Richardson's Highland Addition — The Wonderful Place to Live 
ncreast: & 


=| HIGHLAND ADDITION DEVELOPERS 


new met 

They a O. K. JONES — C. A. BROWN — TOM B. ELLIS — JOHN R. WHITMAN 
resided! 

de CE BUILDERS AND DEVELOPERS 


2 ie 202 N. GREENVILLE 


a RICHARDSON, TEXAS AD 5-7370 — PR-5287 — LA-3974 — EM-5759 














RESIDENTIAL — COMMERCIAL — INDUSTRIAL 


AIR CONDITIONING 
AND 

REFRIGERATION 
CONTRACTORS 












or 


refrigeration 
arr conditroaing 












or 


refrigeration 
air conditioning 













DALLAS AIR CONDITIONING COMPANY 


1708 Cedar Springs Ave. 


Phone STerling 4451 











PROFESSIONAL STANDARDS 
FOR THE PRACTICE OF 
PUBLIC RELATIONS 


AS MEMBERS OF the Public Relations Society of America, we share 


a responsibility for the good character and reputation of the public rela- 


tions profession. Therefore we pledge ourselves to make a sincere effort 


to adhere to the following principles and standards of practice: 


We will keep our objectives in 
full accord with the public wel- 


fare as well as the interests of our 


clients or employers. 


2 


We will be guided in all our activ- 
ities by the standards of accuracy, 
truth, and good taste. 


3 


We will safeguard the confidence 
of both present and former clients 
or employers. 


4 


We will not engage in any activ- 
ity in which we are directly or 


indirectly in competition with a 


present client or employer without 
the full knowledge and consent of 
all concerned. 


5 


We will cooperate with fellow 
practitioners in curbing malprac- 


tice. 
6 


We will support efforts designed 
to further the technical profi- 
ciency of the profession and 
encourage the establishment of 
adequate training and education 
for the practice of public relations. 


To the extent that we live up to these principles and standards of practice, we will 
be meeting our responsibilities for making the profession in which we are engaged 


worthy of continued public confidence. 


More than any other single force, the Public Relations Society of America has 
helped to make public relations a profession. These are the standards under which 


its members are pledged to practice. 


THE CAIN ORGANIZATION, INC. 


Public Relations 


3906 LEMMON AVENUE 


LOgan 7487 


e DALLAS 19, TEXAS 


LOgan 1079 
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Jesuit Quint Wins State Tourney, i 
the 18th annual Texas Catholic Hig 
School basktball tournaments in San 4;. F 
tonio, defending champion Jesuit sco F 
a 50-29 victory over Kirwin of Galveston F 
With Paul Sodeman showing the way, iy F 
Rangers jumped into an early lead ; 
held the upper hand throughout tt 
contest. 














* : 
SMU Starts Walker Collection, 1: > 
first books have been ordered for the ney 
Doak Walker Sports and Recreation li. F 
brary at Southern Methodist Univeniy, J 
This is a project just begun by the Alum 
Association to honor Doak Walker, for 
mer All-American and professional foo 
ball player. A committee decides whi 
books to place in the collection, and ther 
will be a special room for them. 

* 
North Dallas Wins City Hi Cag 
Crown. With an impressive 68-49 vicioy 
over defending state champion Crozer 
Tech, the North Dallas Bulldogs wo 
their second loop cage title in 16 yeas 
It was with the 11th straight Distr 
4-AAAA win for the Bulldogs. 

*« 
Water Sports Week Held. Sponw«! 
by the North Texas Marine Association 5 
Dallas marine trades dealers receall & 
observed “Water Sports Week” with: & 
complete display of 1956 aquatic equ> & 
ment. It was the first such show in Dalls 
history and public attendance indica: & 
an increase locally in water sports. 

* 
Preston Hollow Golf Course Prove 
Tough, Fifty-seven of Texas finest pr 
found Preston Hollow’s par of 70 vt! & 
elusive as they completed in a prop 
tourney sponsored by the host club and 
U. S. Rubber Company. 

Only Bobby Culpit, a part-time p° 
was able to equal par. Three three-m! 
teams tied for best-ball honors with 6: 
Two teams had 67’s. 





























*« 

Richardson Coach Comes to Jeffe" 
son High. Sam McClure has ended 
years as Richardson head football <a 
to become backfield coach at Thomas! 
erson High School in Dallas. F 

Named Dallas County Class A Co! 
of the Year for the past two season, ¥< 
McClure won six district titles out"? | 
and tied for another in the 10 years 
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Type faces . . 
book shows over 150 different type 
faces available through your 
printer, advertising agency or artist. 


- our 500-page type 


Serving Southwestern Adver- 
tising Agencies . . . Printers 
and Lithographers . . . Artists 
.. . Advertising and Printing 
Departments . . . Insurance 
Companies . . . Engravers. 


John A. 


Open 24 Hours Daily 





Cypeography 


...to Help You Sell 


THE ADVERTISER who buys expensive radio or T-V time, 
arranging a costly program with artists of fame, knows 
from experience that his job is not complete until he has 
engaged the services of an eloquent announcer to dra- 
matically present his program and product. 


By THE SAME TOKEN, the advertiser who employs creative 
talent to prepare copy and illustrations for expensive 
space in newspapers, magazines or direct-mail has not 
done justice to his advertising efforts until he has engaged 
the services of a good typographer to present his story 
eloquently to the reader-audience. 


HERE, AT SCOTT’S, cold type is given the warmth of sin- 
cerity, the strength of conviction . . . the master touch 


that makes the reader stop, and read. 


OUR LARGE SELECTION of type faces, and modern ideas 
combined with expert craftsmanship have established us as 
a leader in the field. . . . No job too small to be appreciated 
and none too large to be handled expertly and efficiently. 


Type Consultants Available Day or Night 
TELEPHONE PRospEct 3746-47-48 


Scott CO., Inc. 


TYPOGRAPHY 


MATS e STEREOTYPES « CAMERA MODIFICATION 
2812 TAYLOR STREET e 


DALLAS, TEXAS 
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Dallas 
TRAFFIC and HIGHWAYS 








Marsalis Overpass Work Pro- 
gresses. Approaches are being graded 
and part of the concrete deck has been 
poured on the 1,020-foot overpass that 
carries Marsalis over the east portion of 
the zoo as well as over Clarendon Drive 
and the Santa Fe Railway tracks. Com- 
pletion is scheduled in September. 


Dallas One of Top Ten in Parking. 
In availability of off-street parking in its 
downtown district, Dallas has become 
one of the nation’s top ten cities. Charles 
Gallagher, member of the Citizens Traffic 
Commission parking committee, said that 
the city will be so recognized at the con- 
vention of the National Parking Associa- 
tion in St. Louis, Missouri. 

The latest survey shows 26,623 park- 
ing spaces downtown—23,766 in garages 
and on lots provided by private interests, 
and 2,857 at the street curbs. In addition, 
1,650 more spaces in buildings are under 
construction. 











3221 Commerce Street e 


Celebrating 50 Years 


of Progress 


since 1906 


MANUFACTURING BUSINESS ENVELOPES 
AND FILE FOLDERS 


“Expanding to Better Serve 
the Great Southwest 


Is Our Most Important Business” 


Hesse Envelope Co. 


Phone RA-3291 


Dallas 25, Texas e 




















New Highway 77 Work Starteg , 
Dallas district office of the State High 
Department has announced that consiry, 
tion has begun on the new United State 
Highway Freeway north from the Daly 
city limits to the Denton County fire 

The highway will be widened from i 
present two lanes to four, with conc 
paving and a dividing parkway, Trib 
interchanges of the diamond type, jj, f 
those on Central Expressway, will )f 
built at heavily traveled intersections, a # 
the freeway will be widened to six lig fe 
at these interchanges. 

Construction is being done by Tea x 
Bitulithic Company at a cost of $1.9). 
247. This contract covers the entire ji f) 
except for two overpasses at Carolin 


, a 


Street Work Exceeds $50,000,0) 
Dallas, in co-operation with the state aif 
county, has built or started over $5l.f 
000,000 worth of street improvemen > 


since 1947, when the postwar constr. , 


tion program got under way. 
Major projects completed or unix —) 


way total around $40,000,000. The bi: 


ance includes around $9,000,000 wort Ry 
of widely dispersed residential pavin 
jobs and some scattered projects such sf 
jog eliminations. 

+ 


Retopping Downtown Street 
Slated, Plans and specifications are b+ 
ing prepared which will put the mai 
streets in the downtown area in tip & 
shape by the end of the summer. 
The resurfacing program will inclué 
covering abandoned streetcar tracks a 
the repair or replacement of broken cur 
as well as repairing on the major ei 
west and north-south streets. 
Streetcar tracks to be covered with ne 
asphalt paving include those on Ma! 
from Austin to Central Expressway, 
on Commerce from Record to Cealti 
on St. Paul, Ervay, Lamar, Market, Aus 
tin and on Elm from Lamar to Mate 


+ 


Half-Way Mark Near. The 10 
Lane paving project between Midway 4 
the Cotton Belt, put under contract * 
April has almost reached the half-v2} 
mark with work on the north half of 
east-west thoroughfare virtually 
pleted. The south half of the ae” 
been kept open to traffic during the ¥° 
and the north half will be used whil the 
other portion is being paved. 
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Color 

(Continued from Page 21) 

as much as any other field. Therefore good 
color printing must begin with good art. 

The color photographer or commercial 
artist must know his business... and in 
Dallas there are some of the best. 

After the artist or photographer... 
comes the engraver or plate maker. One 
needs only to pick up several magazines 
and look at the art work to realize that all 


plate making and engraving is not alike 


_..not by a long shot. 
If the plates are poor for black and 


© white work...then picture this multi- 


plied by three or four to visulize the end 
product of poorly made color plates. 
Therefore quality control is absolutely es- 
sential in the engraving or plate making 
stage. An excellent example of this is 
provided by a recent double page ad of 
Southwest Printing Company in which a 
plate made by a firm in Georgia was run 
side-by-side with a plate made in South- 
west’s Dallas plant. The subject was the 
same but the end product was completely 


| different. The reason was quality control 


...or as the Southwest ad put it... color 
under control. 

Of course the control must extend into 
the pressroom where the final product is 
dependent upon a dozen or so more var- 


' iable factors. One of the most important 


_ isthe exact matching of inks... 


and the 


» control of the ink value during the entire 
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press run. How often have you picked 
up two different issues of the same maga- 
zine or pamphlet and noticed that the re- 
production of a piece of color work was 


| tremendously better in one than in the 
| other. Only by constant control checks 


can a printer keep his color values under 
control and assure first class color work 
every time. 

Aside from quality control and me- 
chanical innovations . . . there is still an- 
other and very important reason for the 
tise of color in recent years ... that is 
color psychology. 

Color psychology is the study of the 
relationship between color as calculated 
lor the standard observer and the color 
actually perceived by the mind. . . it 
includes such factors as attention, atti- 
tude, feeling, and fatigue. 

. Arthur M. Wood said in a speech be- 
lore a meeting of the Research and En- 
sneering Council of the Graphic Arts 
Industry that “color, according to one of 
our country’s leading color researchers 
can affect public behavior by as much 
we 30%. Why? Because the love of 
“or, the emotion it stirs and the mag- 
etc attraction it has are basic in human 
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beings, from the first moment they can 
distinguish color from black or white or 
gray. 

“This being true, it is only logical to 
assume that color in advertising and 
printed literature has tremendous appeal 
and powerful selling impact.” But wait a 
minute! Color can scare away a poten- 
tial reader or customer just as easily as it 
can win one. 

The old and oft-told tale of color psy- 
chology is the one of the large Chicago 
meat packing house which remodeled its 
sales rooms at great expense. The firm 
catered to specialty restaurants and felt 
that nothing was to good for their cus- 
tomers. The sales room walls were painted 
a cheerful yellow, and even the sawdust 
on the floor was dyed to match... every- 
thing to give the old fashioned butcher 
shop atmosphere. 

The day of the opening came and sales 
began to take a marked decline. By the 
end of the third week, sales were so far 
off that a meeting of the board of direc- 
tors was held to discuss the situation. The 
directors were baffled. Their product was 
good and their prices competitive . . . and 
yet sales had nosedived in three weeks. 
What was the answer? 

Color of course! 





The gremlin causing the sales drop | 


was known as after image. When you look 
at anything yellow .. . in this case yellow 
walls and floor, as soon as you change 
your gaze ... you see a blue after image. 
The meat buyers walked into the sales 
room . . . saw the beautiful yellow walls 

. . then looked at the fresh red meat. 
But the gremlin after image threw that 
blue haze in front of the buyers eyes and 
the red meat became purple. “I’m not be- 
ing stuck with that old meat” the buyer 
would say to himself . . . and walk out. 

A color expert was called in to remedy 
the situation. He measured the value of 
the red of the meat . . . determined its 
exact compliment ... a blue-green... 





and repainted the walls and floor in this | 
color. When the redecoration was com- | 


plete the buyers would walk in gazing on | 


the blue-green. When their gaze changed 
to the meat the red after image made the 
meat look redder, the bone look whiter 
and the marrow look fresher. Sales went 
straight up. 

Anyone can determine the exact com- 
pliment of a color by taking a piece of 
black cloth or paper and cutting a hole 
in the middle. Place the color which you 
are going to work with behind the black 
so that it shows through the hole. Stare 
at the hole for 30 to 60 seconds, then 
switch your gaze to a white piece of 


| 
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REASONS 
SACKS 


faithful and successful 
service. 


NO CHARGE OR 
OBLIGATION TO YOU. 


All applicants screened 
carefully by thoroughly 
experienced counsel- 
lors. 

You get the best 
selection of thousands 
of applicants in our 
files. 


] 
2 





Our organization is CALL 
3 geared to serve YOU. PR-0694 
EMPLOYERS 

SERVICE 


37th Year in Dallas 
437-8 WILSON BLDG. 


OFFICE * 
TECHNICAL 


TEXAS’ OLDEST EMPLOYMENT AGENCY 


SALES 
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“66 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


Specializing in 
© Property Management 


© Business Property — 
Sales & Leases 


1209 Main St. ¢ Phone RA-4366 














DALLAS’ PIONEER MODERN 5; 
OFFSET PRINTING PLANT 





Plastics For Business 
And Industry 


Yaun direct factany distributer 
Plastics for industry, business signs 
and displays. Prompt Service and low 
cost. Call write or wire today! 
PLEXIGLAS POLYSTYRENE 

POLYETHYLENE 


EFLON 
CORRUGATED FIBERGLAS 


OTHER PLASTIC 
$Rods, Sheets, Tubes, Film 
Send for 
Free 
i.\ Catalogue 


PRODUCTS 


Division of 
Air Accessories, Inc. 
1400 Henderson 
Fort Worth, 
Texas 


Phone: Ft. Worth—ED-9377; Dallas—VI-6703 
Houston—JA4-3486; Wichita, Kan.—EL5-5697 
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Hospital Announces Fund-Raising 
Drive, Plans for a countywide drive to 
raise $2,800,000 to build two new wings 
at Methodist Hospital “have been an- 
nounced. The drive is the first step to- 
ward relieving the critical hospital bed 
shortage in Dallas County since a survey 
of facilities was made in 1954. 


So 


KRLD Expands Color Equipment. 
KRLD-TV, Channel 4, became the first 
Dallas television station capable of tele- 
casting color movies and slides as well as 
network color programs. 

The new equipment was put into use 
this month and cost nearly $100,000. 

Station Manager Roy M. Flynn and 
Chief Engineer B. B. Honeycutt have been 
experimenting with the revolutionary de- 
vices for weeks. The new equipment will 
give much higher quality black and white 
pictures as well as color capacity. 

The station plans to change the identi- 
fication slides to color and all clients 
would be asked to replace slides and 
movies to color if possible. Color films 
would be scheduled regularly by the sta- 
tion as soon as availabilities and program 
details would permit. 

7 


Salvation Army Opens Fourth Out- 
let. Thrift Store No. 4 has been opened 
by the Salvation Army’s Rehabilitation 
Center to meet the needs of low income 
families. 

Located at 2719 Elm, the store sells 
clothing for men and women, electrical 
appliances and small motors. Prices range 
from 10 cents up for a blouse, 25 cents up 
for dresses and a few dollars for a good 
rebuilt motor. 

Other Thrift Stores are located at 1500 
Canton, 839 Singleton and at the corner 
of Corinth and Browder. 

+ 


| Club Buys Camp Site, A 28-acre camp- 
| site for boys west of Farmer’s Branch on 
| the Trinity River has been purchased by 
| the Town North Optimist Club. 


Costing approximately $7,000, the tract 


| will be used as a recreational area for the 
| club’s work with boys. Future plans call 
for rifle and archery ranges, athletic fields 


and a swimming pool. Frank C. Moore is 
club president. 


Dallas Men Receive Science, Fel 
lowships. The National Science Fou, 
tion has awarded fellowships in the tu. 
ural sciences and allied fields to five Dg. 
las men. 

One of the group, John S. Mathis, 354 
Amherst, was given a_ postdoctoral fe. 
lowship. 

Predoctoral fellowships were awariy § 
to William C. Agosta, 3545 Greenbri: fy 
Howard L. Arons, 4511 Southern; Dy & 
ald D. Clayton, 4225 Sherry Lane; aj Fe 
Larry S. Roberts, 5724 Glen Falls, a i 


* 


Secretaries Meet. The National Sec 4 
taries Association is planning a workshop ‘ 


on April 28 in the Grand Ballroom at ty : | 


Adolphus Hotel. The theme for the dB 
is “Better Secretaries Mean Better By. 
ness.” Miss Mattie Lee Mueller, Secretay f 
to Mr. H. X. Salzberger, President «i 4 
Sanger Brothers, is Chairman of tk 
program. 

. 


Color 

(Continued from Page 91) ; 

paper. The exact compliment of the colo: i 

will pop up before your eyes every time : 
There is more than the after image 


be considered, however, there is em: # ) 


tional reaction to a color. Take pink. Pil & 
psychologically creates a desire to posse 
If an advertisement mentions writing i 
for a booklet and prints the coupon ovtt 
a pink field, more people will clip a 
mail it in than would if the coupon wet 
printed over white or any other color. 

Red is a stimulant and an action col & 
... and is far more likely to make a rea 
er run right down to the store for: 
package of Glob-o chewing gum than at} 
other color. 

Green is a relaxing color, so is blu 
but blue will also depress you. A hosplt! 
will put a patient in a blue-green room! 
he needs a long period of convalesce 
every time the patient looks at the blue 
green walls he wants to roll over and ® 
to sleep. But when a patient is on the 10 
to recovery the hospital is likely to pli 
him in a peach colored room . - » the 
peach will make him want to get up ani 
go. 

The same principles apply to colo 
publications or advertisements. 

Thus color has really come of ag. I 
has been made to work for us and 
us pleasure. It is the Geni which springs 
forth from the magic color lamp. Butt 
careful not to rub it the wrong Wa)" 
may cause trouble. 


r it 
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Dallas — 


NEW and EXPANDING 
BUSINESS 








| 


 ) The Rawlings Sporting Goods Company 
© of St. Louis has opened a new branch of- 
© fice and warehouse at 1512 Edison Street, 


the first installation of its type for the 


' firm in the southwest area. The new build- 
P ing, with a floor space of 18,200 square 


feet, will house one of the finest sample 


© rooms in the country, available to any 


ational Sec 5 
g a workshy fe 
llroom at te 
> for the day 
| Better Bus. 
ler, Secretay 
President of Be 
‘man of th 


SP es 


&T United Warehouse, Inc., 


3 Rawlings dealer at all times. The Dallas 


office will serve Texas, New Mexico, Ar- 


: kansas, Oklahoma, Louisiana, Mississippi, 
© and part of Tennessee. 


4 


has started 
construction on a 260,568 cubic foot 


| brick building at 9008 Sovereign Row in 
the Brook Hollow Industrial District. J. 
DR. (Cap) Terry is president of the firm 
7 which provides warehouse facilities on a 
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» commercial basis for some of the coun- 
: try’s largest manufacturers. A. Barton 
© Wright is general manager of the com- 
i pany and secretary of the corporation. 


Other officers are T. J. McWhirter of 


| Beaumont, vice-president, and D. L. Nay- 
| lor of Wichita Falls, treasurer. Travis 


Williams is the firm’s warehouse manager. 
The Schwarz Company is the building 
contractor for the new warehouse and 
Mullen & Powell are the engineers. Real- 
tor W. C. (Dub) Miller of Bolanz and 
Bolanz handled the acquisition of the site. 
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Garay Moves to New Quarters 


Garay and Company, one of the largest manufacturers of ladies handbags in the 
country, has moved its Dallas office and stockhouse into a new air-conditioned brick 
building at 961 Slocum in the Trinity Industrial District. Sherman L. Goodfriend is 
manager of the southwest teritory and also Dallas office manager for Garay. Charles 
Friedman was contractor for the building, which is owned by Leonard Enterprises. 
Jack Moser handled the real estate negotiations. 


> Friedrich Distributing Company have 
occupied new and larger quarters at 3927 
Main. The new building includes ex- 
panded showroom space for Friedrich 
home air conditioners and other company 
products. Officers of the firm are I. A. 
Stephens, president; James Pritchett, 
James Ray, and L. A. Hurst, vice-presi- 
dents; and Roy Able, secretary-treasurer. 
> a 


> Studebaker division of the Studebaker- 
Packard Corporation now has a southern 
sales division office in Dallas. The division 
will serve 12 states and is headed by 
Glenn S. Fenney, former Dallas zone 
manager. 


> Air Control Products, Inc., of Miami 
has begun construction of a 12,000 square 
foot warehouse in the new Highland In- 
dustrial Park area. The Williams and 
Wagner Construction Company, Inc., will 
build the warehouse; Harry J. Garrett & 
Company were the leasing agents. Robert 
Bradley will manage the Dallas ware- 
house which will serve North Texas and 
Oklahoma. 
ve 


> Hartford Accident & Indemnity Com- 
pany has opened an office occupying the 
entire third floor of the Adolphus Tower. 
The new branch, the company’s thirty- 
first in the United States, will serve agents 
in 125 North Texas counties. 


UST LIKE MAGIC) 
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TRASH DISPOSAL 


SERVICE 


TEXAS DELIVERY 
ST-4444 
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New and Expanding Business 


> Royal Supply Company, Inc., has | 
opened an office at 6115 Denton Drive. | 


The company is a distributor for motor | 
oil and cutting oils. 








| 
| 
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Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 


PHONE RI-9349 — DALLAS 


Alex D. Hudson, Jr. James S. Hudson 


























FOR EMERGENCY OR 


TEMPORARY 


OFFICE HELP 


CALL PR-4181 


Typists - Stenos - Clerks 
JOBS UNLIMITED 


OFFICE SERVICE 














TURN TO TEXAS tor 


Air Conditioning... 


SSSI 
NA acunananee 


... IN STORES 











: 2 
...1N BANKS ... IN FACTORIES 


Texas Refrigeration 
& Engineering Co. 


FRICK Distributors... Call Us! 





158 EXPRESS STREET RA-9358 DALLAS 
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Lanpar Consolidates Four Divisions 


The Lanpar Company has moved its four operational divisions—general offce, 
laboratories, manufacturing and warehousing facilities—into this central plont ¢ 
2727 West Mockingbird Lane at Denton Drive. The Par Printing Company, a Lony 
subsidiary which handles commercial offset and letterpress printing, also moved igh 
the new 31,166 square foot building. The concern manufactures pharmaceutics §- 
and is a leader in the Southwest in making compressed and coated tablets. 


> The Russell Manufacturing Company, 
manufacturers of industrial webbing and 
belting, has opened a branch sales office 
at 1927 Atlantic Street. The firm covers 
a six state area. Alex T. Henson is the 
southwest division manager. 


of 


>» Southwest Printed Tape Company, a 
new firm, has opened an office at 1039 
Levee. The company manufactures pres- 
sure sensitive tapes for labels, shlfe strips 
and other uses. 

+ 


> Butler Printing Company, Inc., is the 
new name for Erickson Printing Com- 
pany. The company is located at 1525 
Dragon. 

a 


>» Campion Sales Company, manufactur- 
ers of electronic parts, has moved into a 
new building at 9002 Chancellor Row. 
They were formerly located on 208 West 
Avery. 

4 


> Titche-Goettinger Company has moved 
its contract sales division from 2126 Irv- 
ing Boulevard to 1502 Slocum. Mr. Berry- 
man is office manager. 


ve 


> Levine’s, Inc., will soon occupy a build- 
ing with a 75-foot frontage in Valwood 
Village shopping center in Farmers 
Branch. The new departmental store will 
bring to 10 the number of Levine stores 
in the Dallas area. Arrangements for the 
long-term leasing of space in Valwood 
Village were handled by Henry S. Miller 
Company, Realtors, leasing agent for the 
shopping center. 


















> Crown Plan, Inc., freezer food plan, hy 
opened for business in the Fidelity Unin = 
Life Building. 

* 


>» Hazel-Atlas Glass Company has movi 
its office from 947 Terminal to the nei 
Meadows Building. 
4 
> E. E. Massey Furniture and Applian: > 
has opened their third store at 401 Way 
Jefferson. 




















a 
> La Hacienda Brick Company has 
nounced the opening of a sales office 1f 
the Adolphus Tower. The firm hands — 
sales of Mexican brick. 

+ 
> Standard Book Cover Company tf 
changed its name to the Johnson buf 
Cover Company. The firm is located 9 
the Commercial Building. 

* 
> Locklin Pictures, formerly on 4! ; 
Gaston, have changed locations. Tt 
firm’s new quarters are in the Adolphs 
Tower. 



























+ 
> U. T. Carter & Brother, lumber sls 
has opened a branch sales office at 
Greenville Avenue. The firm’s mati 
turing plant is located in Camden, Tels 
and their home office is in Hous 
Texas. 











+ 


> Dallas Homemaker Service, @ P™* 
sional service for home emergencies, 7 
opened at 2831 South Ervay. This se 
is sponsored by Virginia Lee and ~ 
nursing and cooking care for childres we 
ing home emergencies. 
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SEE YOUR GREAT 
SOUTHERNER WHEN 
HE CALLS—HE PROUDLY 
SERVES IN HOME TOWNS 
THROUGHOUT ALABAMA— 
ARKANSAS—ARIZONA— 
LOUISIANA—NEW 
MEXICO—OKLAHOMA 
AND TEXAS 
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‘abi WE ARE PROUD THAT IN YOUR HOME TOWN 


Fidelity Unie “GREAT SOUTHERN’’ 


STILL STANDS FOR SURE AND CERTAIN 
LIFE INSURANCE PROTECTION 


. . . knowing that now more than ever before 
you are interested in your company’s Strength, 
Security and Progressiveness, we present the 
following from our 


any has move 
nal to the nei 













and Applian E 
eat 401 Wis 47TH ANNUAL REPORT 
DIRECTORS OF GREAT 
- SERVICE SOUTHERN LIFE 
npany - “r To new policyowners in 1955 INSURANCE COMPANY 
sales office . RY I no sacecrcavaccecovdvdiecesnecs $112,423,876 
> firm hands Fe To reach a total of 258,787 policies R. S. ALLISON, 
for protection to policyowners of................. $785,265,495 wth boomy ne iy 
Payments to policyowners and beneficiaries A.M aaa 
Compeas bs During MO eo rads 00 5 sasd cease scan Bec ecee ashe? $8,390,272 View: Peashlina & Ceseatine 
hain bl UG NE EF PID onesie cc cscececsececeess $146,065,020 J. A. ELKINS, 
Chai f the Board, 
1 is locate STRENGTH City Natl. Bonk, Houston 
IN i sins uivtndsediwidinadencaxabvsio ws $168,932,128 F. JACK GREENWOOD, 
Principal Asset Items are : Vice President & Secretary 
wv on Ot Real Estate, at cost less depreciation ......... $1,410,579 PAT M. GREENWOOD, 
ony A ue Government Bonds ..o.......0.....0cccccccceeeeeeeeees $18,925,012 aeeeaeaes 
pre 1 Municipal and Corporate Bonds ....... a eiotiag $9,502,390 Stell 
the Acopm Selected First Mortgages on Real Estate ...... $105,408,166 J. S. HUDSON 
Corporate Stocks, at Market ...........00..00...00... $15,797,358 Hudson & Hudson, Dallas 
Policy Loans ........... Nita schs CeasAivucthinnsackcbetaxtis $11,470,448 A. F. MITCHELL, 
~Jumber si These Assets are Pledged for Vice President & Actuary 
office at 47 Fulfillment of Policy Obligations ................ $142,927,121 W. R. MOORE, 
m’s manuti Additional Protection to Policyowners Peroni rig 
amden, Te in excess of our ascertained liabilities .......... $22,447,064 ‘Va eileen 
- in Hoste & Searls, Houston 
G. H. McDANIELS, 
Vice President & Treasurer 
» A. C. NICHOLSON, 
ey GREAT SOUTHERN Roncher, Dellos 
iB ae : H. LEWIS RIETZ, 
or vit Life Insurance Com pany Executive Vice President 
y: vides Founded 1909 WILLIAM SEXTON, 
e and pr : eas Vice President & Director 
r children : Home Office + Houston, Texas of Public Relations 
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SPECIALIST 


in Business, Group, and 
Income INDEMNITY Insurance 


John L. FRANCONI 


New York Life 
2100 Republic Bank Bidg., R1-4301 


New and Expanding Business 
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Lh aed | 


EEL 
FILING CABINETS 


2, 3, 4and 
5-drawer sizes 


letter and legal 
size 


* 
with and without 
locks 


baked enamel finish: 
green, walnut, ma- 
hogany, platinum 
gray 
* 


all-welded steel a es 
construction ’ ae 


| Ey c Theatre Equipment Firm in New Location 
OGM - 


The Dallas store of Southwestern Theatre Equipment Company, formerly loco 
; at 2010 Jackson Street, is now in new quarters at 965 Slocum Street with its Nei 
BUILT STEEL FILING CABINETS Division Steco Wholesale Distributors. The move was made to provide parking 


ae tticae: bes one facilities for the firm's customers and to handle the new division covering the ef 
large selection panded line of Theatre Concession Supplies. Al Mortensen is president of the con 


today. pany and Oakleigh Hill is manager of the Dallas store. 


VANCE K. MILLER CO. >» Commercial Parts, Inc., specialized } Cleal T. Watts, contractor, has esta 
ee eT commercial equipment repair and parts, lished a new building business with 5 
SETS Re She tne ore has established an office at 3806 Ross. employees at 11252 Harry Hines Boul 
4 vard. 

















> Industrial Radiator Company, industrial + 


radiator rebuilders, has established head- > Texas Credit Union League, state-wie 
quarters at 2132 Hawes. W. T. Skeeters credit union operation, is in a new bull: 
is the manager. ing at 4533 Ross Avenue. 








regio 


) Bos 
chine 
START SAVING Sidiar 


WITH US TODAY i + real 3 : Rhod 
180-5 


3% Current Rate = 


* Maximum Returns ” - oe ol 1 model 
%* Sound Management ; © Tom 
* Insured Safety } ace eee indust 
* Convenient Location HI — , is “ the br; 


mente 4 ¢ ite ee Es 


Open Your Account Today! Ame 


| | Hospital Supply Firm Opens Dallas Branch =—s & 
American Savines | Institutional Products Corporation, New York hospital supply firm, has opened "5 Biv reh, 


| first regional office and warehouse in Brook Hollow Industrial District. Located ¢ nity 

AND LOAN ASSOCIATION || | 9109 Sovereign Row, the new brick building has 75,000 cubic feet of space Bios. 
Corner Commerce & Ervay Streets || | provides commodious truck dock and car parking facilities. The builder was "0 ets 
Dallas RI-4191 |) | P. Stewart, and leasing arrangements were handled by Realtor Horace Val © Pfice 0 
; | Henry S. Miller Company. 
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——_ fF New and Expanding Business 
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Johnston Printing Has Open House 


> The Johnston Printing and Advertising Company observed the occupancy of its 
E new plant at 2700 North Haskell with an open house for friends and customers. Pro- 
viding 21,000 square feet of completely air-conditioned floor space, and costing 


© $230,000, the building was designed by Grayson Gill, Dallas architect, in collabora- 








erly locoted 
with its New 
ide parking 
‘of hen OIC. 
> Vactron Corporation has begun con- 
struction of the southwest’s first exclu- 
ne ying Isive electronics manufacturing plant with 
way yo | groundbreaking ceremonies held on the 
Hines Bou ste of this new industrial development in 
‘Mansfield, Texas. W. I. Boteler of the 
Mansfield Chamber of Commerce was 
1, state-wide IF master of ceremonies. 
a new bull * 


) Security Engineering Division of Dal- 
las, one of the Dresser Industries, has an- 
nounced the creation of a northern sales 
region to be directed from Denver. James 
E. Sayers, formerly sales manager and 
vice-president of Security Engineering 
Canada, Limited, will head the new 
region. 













ve 
) Bostitch-Midwest, Inc., stapling ma- 
shine distributing firm which is a sub- 
sidiary of Bostich, Inc., of Westerly, 
Rhode Island, has moved into a new 10,- 
U80-square-foot brick building in the 
Brook Hollow Industrial District. The 
im handles more than 1,000 different 
models of stapling machines, ranging 
‘rom light office designs to the heaviest 
industrial equipment. G. Gordon Beck is 


the branch manager. 
a 





: + 
American Photocopy Equipment Com- 


: ed it Paty has moved its Dallas office and 
aS a d whouse to 121 Leslie Street, in the 
- or ” — Industrial Area. The new 3,500- 
a Ro Muare-foot warehouse was built by the 


yrace Vail of ay Musgrove Realty Company. Home 
ce of the Photocopy firm is in Chicago. 
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tion with Olin F. Freedman, printing trade consultant and plant designer of Chicago, 
Sond Zumwalt and Vinther, air-conditioning and heating engineers. General contrac- 
"tor was Cowdin Brothers; other contractors were W. H. Kuhn & Sons, plumbing and 
‘heating; Ray Claxton, air conditioning; and Libecap Electric Company, electrical 


> Texas Printing House, Inc., has been 
purchased from the estate of the late E. 
G. Brunson by Robert M. Pinson, pub- 
lisher of Bankers Digest and Texas Bank- 
ing Red Book, and Sam E. Lowe, owner 
of Southwest Seal & Label Company. The 
business of both firms is being continued 
as heretofore, but the two printing plants 
have been merged at 2209 Olive where 
Texas Printing House is located. 


4 


>» Raymond Campbell, Jr., general agent 
in Dallas for Massachusetts Life Insur- 
ance Company, and members of his staff 
were hosts at the formal opening of the 
agency’s new offices in the Insurance 
Center, 1900 North Akard. 


. a 
> Ling Expressway Center, multi-million 


dollar industrial and commercial develop- 
ment, recently held its ground-breaking 


ceremonies. Leading the program was | 





James Ling, president of Ling Electric, | 


Inc., national electrical contracting firm. 
The center has been chosen as the home 
office of Ling Electric, owner of the prop- 
erty, Anco Window Corporation, and 
Stewart Engineering and Equipment 
Company. 

+ 


>» Weiss Park Recreation Building is now 
under construction. Designed by Archi- 
tect Roscoe Dewitt, most of the funds for 
the building were contributed by Mr. and 
Mrs. 
land for the park. 


Martin Weiss, who also donated | 








Equipment 





No needto buy! Ask about 


PAGING | our 20-down-payment, 
INTERCOM | Jong-term lease plan 
MUSIC | on famous Stromberg- 
ALARM | Carlson custom-engi- 


neered Sound Systems! 


STROMBERG -CARLSON COMPANY 
Room 112 — Wilcox Bidg. 
4607 Cole Ave. JUstin 3030 








e PUBLICATIONS 
e CATALOGS 
e BROCHURES 
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| 
_@ GENERAL JOB 
PRINTING 


* 


MUNICIPAL BOND 
PRINTING 
OUR SPECIALTY 
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Helms 


PRINTING CO., INC. 


ESTABLISHED 1935 





2710 Swiss Avenue 


TAylor 9949 

















CLOUD 


Employment Service 


"The Right Person for the Right Position’ 


Over Twenty-Five Years 


Solve your personnel problems 
by calling... 


PR-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
H, NESTOR DUVALL, Manager 


National City Building 
DALLAS 1, TEXAS 


y= 
vat 
) MEMBER 
EMPLOYMENT 
BOARD OF 
DALLAS 


has_ purchased Philipson’s, 














Precision, Dynamic and 
Kinetic Balancing 


Complete Balancing for Automotive 
and Industrial 


Speed Shops ¢ Refineries 


Engine Rebuilders ¢ Instruments 
Aircraft Plants 


Electric Motor Balancing 
For Repair Shops 


DALLAS ELECTRONIC 
BALANCING CO. 


1618 N. Industrial Phone RA-3087 
W. H. DANIELL, President 





| life insurance business in 1952. 











New and Expanding Business 


- ‘ i 
’ con 


Equipment Company in Larger Quarters 


Dealer Equipment Company recently has moved to new and larger quartes of 
1605 Dragon Street. The firm stocks for immediate delivery one of the largest inve- 
tories of steel shelving in the Southwest. R. L. (Bob) Hill, manager of the company oe 


the shelving business. 


» The M & A Corporation, headed by 
veteran retailer Byron W. Ackerman, 
downtown 
women’s apparel store currently celebrat- 
ing 25 years in Dallas. Associated with 
Mr. Ackerman in the new ownership are 


his nephew, Lester Ackerman, and I. 


Marko. 
ie 


| » Tom McNiel & Associates, with offices 


in the Republic Bank Building, is the 


| new Dallas general agency for the Na- 


tional Life Insurance Company of Ver- 


| mont—a mutual, licensed to do business 


in all 48 states and the District of Colum- 
bia. Mr. McNiel, head of the new agency, 
is a West Point graduate and entered the 
He has 
qualified for the Million Dollar Round 


| Table each year since that time. 


* 
>» Paul’s Italian Foods, a new restaurant, 


| has opened at 7323 Gaston. It has two 
| dining rooms and offers outside curb 


service. 
+ 


| » Delco Chemicals, Inc., of Los Angeles, 
| has completed negotiations with Robert 
| L. Shaw of Watson & Watson, Realtors, 


to construct a 14,000 square foot manu- 
facturing and warehouse plant at 9009 
Sovereign Row in the Brook Hollow In- 
dustrial District. Gleaves Construction 


| Company will erect the building which 


will be occupied by Delco Chemicals un- 
der a ten year lease arrangement with 
Leonard L. Gleaves, owner. Hal P. Glavin 


will be in charge of the new manufactur- 


ing operation. 


| W. W. (Bill) Richardson, sales manager, have a combined experience of 16 years 


> Continental Supply Company, wii 
headquarters in Dallas, has been # 
pointed distributor of Wagner-Morehou 
oil field equipment under an agreemes 
which gives Continental exclusive distr 
utorship of the complete line of Wagn:: 
Morehouse mobile drilling and well sn- 
icing units in Canada and the Unité 
States, except in the states of Washingio: 
California and Oregon. 


4 
» Casa Linda Ford, at 9407 Garlal 
Road, is the latest authorized Ford ded! 
in the Dallas area. Ken Imus, former & 
sistant manager of a large Ford dealers 
in San Jose, California, heads the 1 
firm, which has a 23,000 squarel0'y® 
building under construction. 
ve 

>» Wamix, Inc., ready-mixed concrete p* 
ducers, have announced two branch pla 
—a $130,000 installation in Carrol 
and an automatic mobile plant at (at? 
Wisdom Road and Beckley. A s™ 
plant is planned for the Pleasant Gn" 
area. Earl Turner has been named a 
ger for the Carrollton plant of — 
Headquarters for the firm are al ~~ 
Irving Boulevard in the Trinity Indust 
District. 


+ 

> Sears Roebuck and Compaty 7 
opened a new appliance and catalog si" 
at 1440 South Buckner Boulevard, °F 
site the Pleasant Grove Shopping Z 
W. H. Schulgen, 19-year employee na 
company and a resident of the are « 
be in charge. 
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This woman, marooned by the 
angry flood waters, has her hopes 
pinned on you! For it’s through 
you that Red Cross help comes. It 
is through you that your Red Cross 
thrives — to help when disaster 
strikes, when a serviceman needs 
assistance and when blood or first 
aid can save a life. Remember—the 
hopes of millions are pinned on 
you. You can help by pinning the 
Red Cross button to your lapel 


Help her... 
Join and Serve! 


ee 


The Worst 


DISASTER 


Years in History 


“This nation, its government and its people, will continue to look to 


the American Red Cross for all those humane, friendly services that 
have done so much to improve community life and to maintain the 
well being of our neighbors in time of disaster and emergency.” 


DWIGHT D. EISENHOWER 


YOUR RED CROSS 


75 
YEARS 
on the job 


THIS MESSAGE CONTRIBUTED BY 


D. D. FELDMAN 
OIL AND GAS 


REPUBLIC BANK BUILDING 
DALLAS, TEXAS 
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New and Expanding Business 


> Wings and Wheels Service, located at 
8227 Cedar Springs Road, has recently 
been organized by T. J. Smith. Furnish- 
ing the connecting link between the air- 
lines and the consignee’s door, the new 
firm does packing and crating, pickup and 
delivery. 





Complete 
Advertising Agency 
Service. . « » 


with no strings 
attached! ! 


Call CLYDE MELTON 
Riverside -9179 


G Rare reat 

in. Wining. Out 

@ Famous Chicken and 
Seafood Dinners 





@ U. S. Prime Charcoal 
Broiled Steaks 


@ Prime Rib Au Jus 


Recommended 
By Gourmet 


Southern 
Kitchen © 


HINES BOULEVARD 
! D Pha, 


half mile 
north of circle 
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Peaslee-Gaulbert Expands Carpet Operation 


OM ain tobe 


Peaslee-Gaulbert Southwestern Division's carpet operation has moved into a mot. 


| }} Sugar ’n’ Spice ’n’ Everything Nice re- 
| cently has opened three fancy bakeries in 


Dallas. The first bakery is on Hillcrest 


| Avenue across from Southern Methodist 


University. The second is on Akard, just 


| off Ross Avenue, and the third is located 
| in A. Harris Center. Jacque Harte is presi- 
| dent of the company. 


4+ 


}} Federal Pacific Electric Company has 
occupied its new 46,000-square-foot Dal- 
las factory and warehouse at 901 Regal 
Row in Brook Hollow Industrial District. 
The firm is the world’s largest manufac- 
turer of small air circuit breakers and one 


| of the leading makers of several other 


types of electrical equipment. The Dallas 
plant has been designed to give the fast- 


| est service to customers in Texas, Louisi- 


ana, Arkansas and Oklahoma. It is situ- 
ated on a five-acre tract which allows 


| room for expansion to double its present 


size. The building includes offices of 


| Dwight H. Ladd, plant manager and of 
| the district salés force, headed by W. L. 
| Sullivan. 


¥ 
> Oak Cliff Baking Company, 546 East 


| Ninth, has broken ground for an expan- 
| sion to its plant that will provide 75,000 
| square feet of modern facilities and cover 
| anarea of nearly two acres. Jake Golman, 
| bakery president, and Phil Golman, exec- 
| utive vice-president, estimated that final 


remodeling and installation of new bakery 
equipment would be finished by August 
1. The expanded plant will have a capac- 


| ity of 10,000 loaves of bread an hour. 


| ern warehouse with completely air-conditioned showroom at 2601 West Mockiny i 
| bird Lane, Dallas. To be known as the Mohawk Carpet Division of the Peaslee-Gu. 
bert Corporation, the new division will separate and consolidate the firm's core 
| operation in the southwest and give its dealers the fastest possible service, It vif 
be under the direction of John P. Sampson. : 


> The 7-Eleven Food Stores have fo 
new stores under construction in Dali ® 
Garland and Farmers Branch. Two of ti 
stores are being built in Dallas at Hamp 
ton Road and Kiest Boulevard and if 
Northaven Road at Central Expresswa) 
The new Garland store is going up at Mi & 
ler Road and South First Avenue and ti 
Farmers Branch store will be located « 
Valley View Road and Dennis Road. i 
E. Hammer and Delsing and McDanis 
are building the Dallas stores. 


4 


+ The City of Richardson is planning \ 
build the first “drive-in city hall” int 
part of Texas where, according to Maj’ 
R. V. Thompson, the folks who pay wait 
bills and taxes won’t have to get oul? 
their cars and a parking area will no 
needed. Site of the new municipal but 
ing is on Belt Line Road next to the Rich 
ardson Community House. 


4 


> The H. W. Gossard Company, nalie® 
ally known manufacturer of wom 
foundation garments, will occupy 4™ 
10,000 square-foot air-conditioned of 
and warehouse building in Brook Holt" 
Industrial District early in April. The De 
las warehouse will double the capaci!) , 
the company’s Southwest division whit 
serves Texas, Arkansas, Louisiana, Okie 
homa and New Mexico. The building * 
constructed by Kelly & Cleveland ( 
struction Company and will be occupe 
by Gossard under lease. The - 
firm’s president is G. A. Savard, and E : 
Hume is manager of the , 
division. 
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REPUBLIC writes REPUBLIC insurance COMPANY 
n DIRECT AGENCY BUSI- Assets Liabilities 
: NESS IN THE FOLLOWING 
int | 2 . Cash in Banks and Offices . . . $ 2,258,999.46 Unearned Premium Reserve. . . $18,921,982.67 
rf % , STATES: *U.S. Government Bonds. . . . 7,962,027.85 
st Mocking : én. ne 217,531.26 Reserve for Losses 624,885.92 
raslee-Goyl ARKANSAS MISSOURI *Municipal Bonds. . . . . . 4,610,864.30 
bt F *Public Utility Bonds . . . . 3,548.53 Reserve for Taxes ‘8 1,170,000.00 
ome cope ARIZONA NEW JERSEY *Industrial Bonds . . . . tt 6,665.13 vada ats 
rvice, It wil CALIFORNIA NEW MEXICO Mortgage loans . . 2... tt 163,101.07 Other Liabilities . . 407,796.46 
COLORADO NEW YORK Collateral loons . . .. — 807,358.30 Conti 
Savings and Loan levestnente . .  1,800,060.08 er 
gi "ie CONNECTICUT OHIO cme — — =e , ponpoonee Reserve. . . $6,968,715.27 
7 ndustrial Preferred Stocks. . . ; 
S have fo DELAWARE = OKLAHOMA {Bank Stocks . . . . . . .  4,698,913.00 Cutie, 
yn. in Dallas ILLINOIS OREGON tinsurance Stocks. . . . . 1,588,429.00 aie 
L, Vanguard Insurance Co. reverre 
} Two oft INDIANA a (a wholly owned Subsidiary). .  2,175,611.73 $1,600,000.00 
as at Hamp IOWA TENNESSEE tRailroad Common Stocks . . . 53,000.00 
p TEXAS {Public Utility Common Stocks. . 551,643.00 Cc 
vard and i KANSAS tIndustrial Common Stocks . . 3,741,650.78 sss 
Expressw2\ KENTUCKY UTAH Agents’ Balances (Not over 90 doys) 1,444,319.41 2,600,000.00 4,200,000.00 
at Mi LOUISIANA VIRGINIA Premium Notes . . . . . 1,652,262.12 
ng Up al Ml: Home Office Building . . . 130,439.59 
enue and the MARYLAND waaeeerere New Home Office Building Earned Surplus . 4,696,872.32 
= WISCONSIN (Under Construction) . . 941,892.57 
ye located i MICHIGAN WASHINGTON Eastern Department Building . 95,424.12 
ris Road. 1 MINNESOTA D.C. Pacific Coast Department Building . 89,756.35 Policyholders’ Surplus 15,865,587.59 
Due from Reinsurers. . . . . 422,359.91 
J MeDanie's OtherAssets 2. 2 2 1. 101,270.08 
eS $36,990,252.64 $36,990,252.64 
REPUBLI C AND *Amortized. {Value as established by Insurance C sc ittee on Valuation of Securities. {Represents 
excess of market value of stocks over cost. U.S. Government Bonds of the par value of $1,620,000.00 are on deposit 
VANGUARD wr ITE with the Insurance Department of various states in accordance with legal requirements. 
; planning © THE FOLLOWING 
hall” in ths COVERAGE: 
ng to Mavi’ 
ho pay wat! — rend VANGUARD insurance company 
a EXTENDED CIVIL 
© get oul’ COVERAGE COMMOTION A WHOLLY OWNED SUBSIDIARY 
a will not ® ADDITIONAL ~— RENTS Assets Liabilities 
B.C. 
nicipal bu EXPLOSION d Premium R $ 957,574.33 
m WINDSTORM Cashin Banks . . - . $ 426,157.89 Unearned Premium Reserve ame 74. 
| to the Ric HOMEOWNERS *U. S. Government Bonds . . .  2,544,717.37 Reserve for losses. . - + 418,141.00 
TORNADO *Municipal Bonds . . . 110,961.14 Reserve for Taxes. . . ; 60,462.82 
HAIL AUTOMOBILE {Public Utility Preferred Stocks , 97,000.00 Other Liabilities . . 5,500.00 
INLAND GENERAL tindustrial Preferred Stocks . , 222,000.00 Schedule * ‘P’’ Statutory Sees 97,203.97 
tCommon Stocks. 133,480.00 {Contingency 
MARINE LIABILITY 
tint Agents’ Balances (Not ¢ over + 90 deys) 105,711.89 Reserve - .$ 70,640.90 
any, nate 
pany, Hew PHYSICAL LOSS BURGLARY Premium Notes. . . 16,314.41 Capital . . . 1,000,000.00 
of wome!: BROA Due from Reinsurers F ; 3,420.08 Surplus . . . . 1,104,970.83 
sf D FORM EARTHQUAKE Other Assets... - . 54,731.07 Policyholders’ Surplus... . . 2,175,611.73 
ccupy 4 * COMPREHENSIVE PERSONAL $3,714,493.85 $3,714,493.85 
itioned ofl LIABILITY “Amortized. {Value as established by Insurance Commissioners Committee on Valuation of Securities. Represents 
lov excess of market value of stocks over cost. U.S. Government Bonds of the par value of $590,000.00 are on deposit 
rook Hol 
r Th D with the Insurance Department of various states in accordance with legal requirements. 
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REPUBLIC INSURANCE COMPANY 


Home Officé 3415 Cedar Springs Dallas 19, Texas 
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Beatty Engineering Co. 


AIR CONDITIONING 
CONTRACTORS 


7800 DEVONSHIRE — DALLAS — DI-8735 











Presbyterian 
Book 


Store 


1814 Main St. 
DALLAS 
Phone RI-5546 











for MOVING 


HOUSEHOLD GOODS 
Call 


RATIONAL VAN UES 2 


918 DRAGON RA-4378 














Jas. K. WILSON invites you to 
meet Jim Harmon of the Down- 
town Young Men’s Shop. Jim, a 
former student at S.M.U., joined 
Jas. K. Wilson recently and has 
had a number of years’ experi- 
ence in this field. He invtes you 
to visit him on the 4th floor of 
Jas. K. Wilson, Downtown. 


Advertisement 


| ; , 
> Hussmann Refrigeration, 








New and Expanding Business 


2 


Laboratories Building Under Construction 


Scheduled for May completion, the new building for Winthrop Laboratories y 
Maple Avenue will contain 45,000 square feet of floor space and be completely ci 
conditioned. L. P. Peeler is the architect and Lantex Construction Company is the cfr 


tractor. - Total cost i is _— 000. 


z The Elgen een: Dallas oil well 
logging company, has let contract to Mc- 
Fadden & Miller Construction Company 
for its new home office, laboratory and 
shop building. Designed by Architect 
Harold A. Berry, the building is on a 5- 
acre tract in the Bluff View industrial 
area. Cost of land, building and equip- 
ment is placed in excess of $250,000. 
Since 1953, the Elgen firm has opened 
division offices in eight Texas and Okla- 
homa cities. 
Sa 

> Neuhoff Brothers, Packers, will con- 
struct a $500,000 two-story addition to 
their plant at 2821 Alamo. The added 


| space, about 30,000 square feet, will be 


used for additional beef-holding coolers 
and freezers. The firm recently completed 


its general office building here. 


+ 

Inc. of St. 
Louis has leased a building to serve as a 
factory branch at 2010 North Industrial 
Boulevard in the Trinity Industrial Dis- 


| trict. The building has air-conditioned offi- 
| ces and display rooms and provides off- 
| the-street parking. Ralph Trabert is the 


branch sales manager. 
+ 


>» Universal Equipment Company, whole- 


| sale distributors of brakes and automotive 
| parts, have moved to 1201 Slocum in the 


Trinity Industrial District. Occupying part 
of the building is the retail outlet, Dallas 


| Brake and Alinement Service, No. 2 


4+ 


| » Beach Manufacturing Company has 
started the manufacturing of furniture, 


fixtures, kitchen cabinets and other prod- 
ucts made of wood in a 3600-square-foot 
building at 12304 Harry Hines. The 
owner, Norman Beach, has been in the 


| cabinet business for 17 years. 


> De Luxe Check Printers, Inc, a f 
which lists 12,000 banks as its custome 
will begin operation of a plant in Dale 
about the middle of April, according di 
G. W. McSweeney, president. The Dali 
plant, now under construction by Tra 
mell Crow, investment builder, is loca 
at Sovereign Row and Currency Drives 
the Brook Hollow Industrial District. | 
will provide 19,000 square feet of fw 
space. Realtor Henry Miller, Jr., hand 
the leasing arrangements. 


+ 


> Mar-Tex Construction Corporatio 
2707 Elm Street, is a new business anti 
at simplifying home improvements. } 
handling all the details from financiy 
through to completion of the projec. l# 
Mar-Tex organization performs a tut 
key job so that the home owner deals wil 
only contractor. M. B. Margolis is pr 
dent and general manager of the fim. 


+ 


+ Texas Credit Union League has opt 
its new home at 4533 Ross Avenie 4 
dedicated it during a convention of 0% 
1,509 Texas credit union officers. 14 
modern office building, also headquars 
for the Members Mutual Insurance 
pany, and its two-acre site, represet! 
$300,000 investment. Designed by Arch 
tect George Dahl, the exterior is of bral 
and Georgia marble with aluminum 4 
blue porcelain enamel trim. With! 
square feet of floor space now, it so 
structed for a second story addition l# 
Baeco, Inc., was general contractor. 
+ 


t} Union National Investment Corpo 


tion recently moved from the ae 
ing to Suite 422-24 at 1000 Main * 
Maxwell Brown is president of the ™* 
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New and Expanding Business 
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lant in Dale » The Ranger Boot Company, manufac- 
, according we turers of cowboy boots, has moved into 
nt. The Dali a new building at 134 Leslie Street in the 
tion by Trav Trinity Industrial District. The new ware- 
der, is locas house will be the distribution headquarters 
rency Drive for Lone Star boots, shipped throughout 
ial District. fe the United States and Canada. The red 
> feet of fag brick building is owned by Tommy 
r, Jr., handel Tucker. Lease negotiations were handled 

by Ernest Chisholm, realtor. 
+ 

Corporation > The Continental Baking Company, mak- 
business ainclme e's Of Wonder Bread and Hostess Cakes, 
-ovements, fim has leased a new building at 138 Glass 


rom_ financi 
he project, i 
forms a {uth 
vner deals wit 
rgolis is pr 
of the firm. 
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Crook Advertising Moves 





Changes Name and Location 


Keuffel & Esser of Texas, Inc., formerly Southwestern Blueprint Company, has 
) moved to new quarters at 2211 Pacific. The firm handles architects and engineers 
supplies and photocopies and blueprints. The company moved from 1801 Commerce. 


The new faculty with 7,000 square feet 
of floor space will allow the company to 
move its warehouse area from its main 
plant at 2100 Thomas Street and use that 
space for needed baking equipment. Built 
by Williams and Wagner Construction 
Company, the new building was leased 
directly to Continental. 


+ 


> Aster Interviewing Service, 2729 Aster, 
is a newcomer in the field of public opin- 
ion and consumer surveys. Owned and 
operated by Mildred Steindorf, survey di- 
rector, Julie Florence, field director, and 
Gene Rule, account executive, the firm is 





Cid 


to 


digg 


New Offices 


sing Agency has moved into new quarters, suite 401-11, in the 
' Discussing the new change are (left to right) Bill Crook, Wilson 
Jim Anderson. The agency has had the magic numbers, ‘‘7"’ and ‘‘11"’ 
address since Wilson Crook returned from World War | after serving 


equipped to handle a wide variety of sur- 
vey problems and can assemble an inter- 
veiwing staff of 80 men and women on 
24 hours’ notice. 


* 

>» Select Imports has expanded its quar- 
ters and now occupies the entire first floor 
of the second unit of the Santa Fe Build- 
ing, 1114 Commerce Street, and is the 
largest of its type in the South. The busi- 
ness consists of imports of gift wares and 
decorator accessories from ten Western 
Europe countries, the Orient, Belgium 
Congo and North Africa. Imports also 
come from Mexico, Havana, Alaska, 
Porto Rico, and Vancouver. The owners 
are G. L. Levi, president, and Robert 
Lansborgh. 


> a 
> Low X-Ray Film Corporation, distribu- 
toes of Gevaert film, has moved from 123 
Payne to 9109 Sovereign Row in the Brook 
Hollow Industrial District. 








FOR FATHERS and 
GRANDFATHERS... 


A gift of a life insurance or 
endowment policy becomes 
more valuable to a youngster 
with each passing year. The 
policy grows in value at a 
guaranteed rate and, in add- 
ition, participates in the gen- 
erous Connccticut Mutual 
dividends. 

Ask for our folder, ‘‘A Gilt- 
Edge Gift”, explaining the 
many advantages and uses of 
this life insurance plan for 
boys and girls. 


LLOYD SILBERBERGER 
AGENCY 


107 N. FIELD RA-9123 
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Dallas 
CIVIC EVENTS 











Library Membership Campaign 
Started. The Friends of the Dallas Pub- 
lic Library have opened their annual 
membership campaign, seeking 2,000 new 
members and funds to supply the library 
with much-needed special books and 
activities. 

The Friends function as an auxiliary to 
the library, and are a non-profit organi- 
zation whose goal is to maintain the li- 
brary as one of the best in America. Mrs. 
William O’Donnell is president and A. G. 
Scholssstein, Jr., is treasurer of the organi- 
zation. 

Memberships are available in four 
groupings—regular at $1 to $24, sustain- 
ing at $25, sponsor at $100, and company 
in an amount left to the member’s choice. 


* 


Irving Bond Issue Slated. The Irving 
City Council has proposed a $7,000,000 
bond issue to finance a 4-year expansion 
program without boosts in either taxes or 
utility bills. 


Fund Drive Head Chosen. Stanley Crippled Tots Camp Given Gry 
Marcus, president of Neiman-Marcus, has The Soroptomist Club of Dallas has 


been named to head a drive to raise $200,- ceived a grant of $8,300 from the hie 
000 between April 15 and May 1 for a __ blitzelle Foundation to build a water : 
Dallas Garden Center in Fair Park. The tem for its camp for crippled child) fe 


center, which will be open to the public, be built northwest of Dallas betves ie 


will include the former Women’s Build- [Lewisville and Denton. 


ing and seven acres around it designated The 42-acre, $175,000 camp ; 
ng 4 = S ie 


for the purpose by the State Fair Asso- 
ciation. 

Building plans by Peyton Cooper, archi- 
tect, call for an auditorium to seat 500 
people, a library, smaller meeting rooms, 
kitchen facilities, office space, and a green- 
house. 


for handicapped children and yil , 


ted. 
Scouts Hold Conference. At an Oak "°Y “°"" 


Leaf Junior Leader Conference, patrol 

and unit leaders of Boy Scouts of America Cancer Society Plans Crusade, 
began leading an army of boys in all- annual fund-raising drive of the A 
around activity program. Leaders attend- Cancer Society will be held in April unde 


4 


ing the 46 classes, which included pro- the direction of Hal D. Webb, gener 


gram planning, patrol projects, hiking, chairman. 


rank advancement and other phases of Other officials directing the crusade 


scouting, represented 500 troops. John W. Carpenter, Dr. Hall Shanne 

Conference coordinator was J. E. Huff- and J. Frank Smith, of Southland Li 
stutler, and prior to the class sessions at Travis T. Wallace, Great American k 
Southern Methodist University, Dr. Wil- serve Life; John T. Kehoe, Jr., Southwes 
lis M. Tate, president, welcomed the boys ern Life; and Layden L. Stroud, i: 
at a general assembly. Southwest Indemnity and Life. 
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Fabricators for Industry 


RUBBER & PLASTIC MOLDS 
GENERAL MACHINE WORK 


MANUFACTURERS OF TOOLS, DIES, 
DESIGNING 





NO JOB TOO BIG 
NO JOB TOO SMALL 


BT. ¢ DALLAS. TEXAS 
PRONE RA-8342 | 
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signed to provide a recreational progr a 


place present Camp Fire facilities hgh 
used. Bulk of the money for the Die : 
was raised by the United Cerebral pai 
Association, with the services of ani : 


* tects, engineers, a surveyor, and aici 
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2 NMRHEEM 


year round air conditioning 










RHEEM PRESENTS THE MIRACULOUS 
NEW “‘AIR FILM’’ EVAPORATOR COIL 
WHICH REDUCES OPERATING COSTS 


UP TO 40% 


Amazing? Yes, but true! You can save. up to 40% on 
your air conditioning operating costs with RHEEM. 
Never before could an air conditioning system offer you 
this economy. Now... the revolutionary new RHEEM 


Presents the miraculous “‘air film'' evaporator coil... . 





the greatest engineering advance in air conditioning in 
recent years. Not only do you affect a sayings on oper- 


ating costs, but efficiency is improved. Let an authorized 


RHEEM Dealer explain. this new RHEEM system to you 190] Irving : RI-1186 
TODAY! Call RI-1186. 
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MELTON 
PRINTING Company 


Your Cooperative Printer 
2930 Commerce Street 
Dallas 26, Texas 
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N Riverside 6736 
3 PRINTING and 
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Laurence Melton e Frank Melton 
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MORTGAGE 
LOANS 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 


RESIDENTIAL, CONVENTIONAL, 
F.H.A. AD G.I. 


TO BUY, BUILD, REFINANCE OR 
REPAIR — BEST INTEREST RATES 


Loans approved from plans and 
specifications on proposed buildings. 


SOUTHERN TRUST 
& MORTGAGE CO. 


“Established 1924°° 


| New and Expanding Business 





Approved FHA Mortgagee 
F. M. LOVE, Ch. of Boord —— AUBREY M. COSTA, Pres. 
1302 Main Street Phone RI-5551 


INSPECTIONS, COMMITMENTS on CONVENTIONAL 
LOANS IN 24 HOURS 
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+ Universal Equipment Company, dis- 
tributors for auto brakes and parts, has 
recently moved to 1201 Slocum. The firm, 
which formerly was located at 3422 Kings 
Road, covers a four state area. W. L. Law- 
horn and J. J. O'Connor, Jr., are partners 
in the firm. 
4 


} Kiser Industries, Inc., steel fabricators, 
have opened an office at 2512 Sylvan 
Drive. Warren Kiser is the owner and S. 
D. Howse is manager. 


» 


» Produce Laboratories have opened their 
home office at 209 S. Peak. The new firm 
deals in fresh vegetable processing. 


+ 


» Texlite, Inc. has announced the ap- 
pointment of four new executives. Paul 
E. Benn will function as a business con- 
sultant for the 77-year old firm. R. A. Mc- 
Garry, architect and professional engi- 
neer, has been added to the architectural 
products division, and P. J. Stoesser, time- 
study expert, has been employed by the 
industrial engineering department. Ralph 
B. Lee has been appointed a buyer in the 
Texlite purchasing department. 


a 


t} Southair Filter Fabricators Inc., manu- 
facturers of air filters for industrial and 
air conditioning firms, have moved into a 
new office at 2809 Canton. R. C. Coulston 


| is the manager. 





Sewing Machine Corporation Expands 


Consolidated Sewing Machine Corporation has moved to new and larger qu: 
ters at 135 Glass Street in the Trinity Industrial District. The new location hoy 
offices, warehouse, and an air-conditioned showroom. The Dallas branch of te 
firm serves the eight-state area of Texas, Oklahoma, Arkansas, Louisiana, Ne 
Mexico, Colorado, Kansas and Mississippi. 
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+ American Typewriter Company, whit 
handles rentals, exchange, and service 
typewriters, has opened an office at I6If 


N. Fitzhugh. P 
s b Clarke 

} Forest Lane Garden Center has open: 50 ye 
at 7923 Forest Lane. The new garden sox me’ 3946 
features all kinds of nursery stock aif Found 
lawn supplies. A. C. Johnston is manage. (Nw the 
he state 


+ fe: 
printing, 


ffice fur 
The ne 


+ Kingway Company has moved the 
branch office from Fort Worth to 4» 
Greenville Avenue. The firm specials 


tS Origin 

in outdoor advertising. etween 
¥ piricklan 
Hors as ¢ 
+ Pet’s Super Market has opened 4 st? Bist yo 
at 8638 Garland Road. nown as 
» lanks, t 
mong ca 

> Brand Employment Service of 130 Cas > ng 
Linda Plaza has opened a branch ofit uring 
at Garland. Mrs. Carrie Lou Brandon s Pd ten 
alveston 





the owner and her husband, Ray Bre 








don, is in charge of public relations fo in his ret 
both offices. Miss Carolyn Thornily # tke, ap 
Miss Lois Neal are associated wilh the bindery 
agency at the Casa Linda location. In 1870 
4 es pl 
of Bee! Nhe fir 
> Crook Advertising Agency has ra nd & Cla 
into new offices, suite 407-11, ™ . L Cours 
Adolphus Tower. The agency a bares 
magic numbers “7” and “11” in 1S80™ Bhi St 
address since Wilson Crook mt t Clarke § 
from World War I after serving ®™ Theses 
90th Aero Squadron. 
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New Quarters Opened 


> Clarke & Courts, office suppliers and printers and oldest organization of its kind 
Texas, has occupied expanded quarters in a modern 42,500-square-foot building 
cated at 3946 North Central Expressway. The company’s new home is completely 


sir-conditioned and provides ample parking space for customers. Facilities include 





any, which 
service 0! ; 
ce at 16h spection. 
Pioneer Printer Moves 
| Clarke and Courts, a Dallas institution 
nas open:i fee" 30 years, has moved into new quarters 
arden swe ge! 3946 North Central Expressway. 
stock ani Founded in 1857 Clarke and Courts is 
s manage’. now the oldest organization of its kind in 
he state, specializing in office supplies, 
rinting, lithographing engraving and 
oved thi pflice furniture. 
th to 1% The name of Clarke and Courts traces 
special His origin back before the days of the war 
elween the states. Founded by Miles 
Sirickland, the company first opened its 
l0ors as a printing plant and in the imme- 
ned 4h? Hiiste years that followed it fast became 
town as “The Texas House,” as its legal 
links, businesses, county offices and 
£13008 mong cattlemen throughout the state. 
anch off During the Civil War, Mr. Strickland 
Brandon ' #°'d temorarily to Houston, returning to 
Ray Brat alveston after the fighting had ceased. 
a} ations is Nhis return he took a partner, Samuel 
nornily # Pure, a printer, into the firm and added 
d with © HB bindery to the plant. 
ation. ta 1870, Robert Clarke, a progressive 
a purchased Mr. Burke’s interest 
has moved vy firm name was changed to Strick- 
41, in te vm Clarke, and nine years later George 
has had th * urts, then in charge of the stationery 
init of ek of a wholesale house, bought 
k retumed ” : trickland and the current name 
ving in tt ; arke & Courts was adopted. 
he company was incorporated in June, 
arch, MMS © March, 1956 








b complete manufacturing plant and departments for printing, lithographing, emboss- 
g and bookbinding. Office furniture and supplies also are available. Spacious 
display rooms make possible groupings of complete office suites for customers’ 





1887, and their charter was renewed for 
50 years in 1936. 


World’s No. 1 Dictating Machine 









TRADE -MARK 





4030 H. Hines Dallas 19 LO-6626 
FRED L. HAYNES, District Manager 








RI-3239 


CONTINENTAL ENGRAVING CO. 


2408.2 MAIN STREET DALLAS, TEXAS 











A competitor was bought out in Dallas | 


early in 1926, and in 1935 a business 
site was purchased in Houston, where, a 
year later, the home offices were situated. 


+ 


> Wyatt opens 28th market. Richardson 
Height’s Village is the location of Wyatt’s 
supermarket, the 28th store for the Dallas 
company. Opening ceremonies included 
ribbon cutting by R. V. Thompson, Rich- 
ardson mayor, in the presence of company 
executives. 

E. R. Robnett, a company employee for 
many years, is the manager. 


+ 


> Straus-Frank opens new automotive di- 
vision. A score of executives from auto- 
motive manufacturing concerns were in 
attendance at the formal opening of 
Straus-Frank’s new automotive division in 
its recently-occupied quarters at 8401 
Ambassador Row, in Brook Hollow In- 
dustrial District. Others at the gathering 
included Mayor R. L. Thornton, who wel- 
comed the visitors, managers of Straus- 
Frank’s 15 branch houses, and presidents 
of two Dallas banks, Fred F. Florence and 
Ben H. Wooten. Straus-Frank Company 
is headed by J. R. Straus as president, and 
Robert D. Straus is executive vice-presi- 
dent. 
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INFLAMMABLE 


He just doesn’t have 
‘Continuous Vision” 


Things like this happen 
when your natural vision 
is impaired—when you 
don’t have “continuous 
vision,” the ability to see 
at all distances. Many 
bifocal-wearers adopt an 
unnatural head position 
in an effort to avoid such 
incidents. Your doctor may 
prescribe Continuous Vi- 
sion Lenses to restore com- 
fortable, normal vision 
and young seeing habits. 
So, bring your prescription 
to us for prompt filling in 
vour choice of frames. 


“The Prescription House for ‘the 
Eye Physician" f 


SYLVESTER’S 


Dispensing Opticians 
Phone RA-6968 


301 Medical Arts Building Dallas 
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ASPHALT PAVING CONTRACTORS 


¢ ROADS 
e STREETS 
¢ DRIVEWAYS 
¢ INDUSTRIAL AREAS 


¢ PARKING LOTS 
Since 1923”’ 


B. P. McINERNEY & CO. 


RECORD CROSSING ROAD — FL 7-3827 
DALLAS, TEXAS — NITES LA-4111 
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APPOINTMENTS 
and PROMOTIONS 











ASTON A. SHUMATE has founded 
Shumate & Company, an investment se- 
curities firm which deals in listed and un- 
listed stocks and bonds. JOHN OLDS is 
associated with him as registered repre- 
sentative. Mr. Shumate, who received his 
> MBA degree from Harvard University, is 
}amember of the Dallas Association of In- 
-vestment Analysts. 


4+ 


‘BEN H. WOOTEN, president of the First | 


National Bank in Dallas, has been elected 


fo the board of directors of the Gulf, | 
Colorado and Santa Fe Railway Com- | 
pany. Mr. Wooten brings a background of | 
37 years of banking to the Santa Fe Gulf | 


board, 


HENRY C, COIT (left) has been pro- | 
noted to chairman of the board and | 
© W. LEVERING (right) has been | 
named president of Engineering Supply | 
Company by the board of directors of the | 
parent firm of Texas Instruments, Inc. | 


a Coit served as president of the indus- 
m electronic, and geophysical supply 
Pany for 10 years, Mr. Levering was 


( : : 
metly vice President and treasurer of 
the company, 


j 
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UHLER & CO. 


COVERING DALLAS COUNTY 
with Outstanding 


| City and Highway Painted Bulletins e Electric Spectaculars 


4027 Main St. DALLAS | Tenison 4195 








TEXAS PRINTING HOUSE 


Incorporated Since 1930 


Specialtzing in Publications 


Catalogues 





Financial 


Direct Mail 
Advertising 


| 2209 Olive Street Phone Riverside 1173 























+. asphalt 
or concrete 


... for paving you 
can depend on, it’s 
Texas Bitulithic Co. 


50 years of experience in better 
paving guarantee you that paving 
by Texas Bitulithic Company is 
paving you can depend on fo last 
longest. Let one of our salesmen- 
engineers show you how the skill 
and experience of the oldest pav- 
ing contractors in Texas can save 
you money. 


Industrial © Drive-ins Streets 
Residential ¢ Parking Lots 


Pa) 


THIC 


BITULI 


2121 Irving Boulevard Phone Riverside 3531 





After Six Months Of Proof We Say 


‘MAGNESIUM |, 


Is The New Word For Engraving 


aoe: << al 


—— Compa MAGNESIUM ETCHING TUBS 





This Dow Chemco Magnesium Etcher ee Se ee pe mE 
has been in use for six months at q - « sane 2 a. , wae of | 
Blanks. Because it has more than lived ' a, gtd | Peal 
up to its promise we have recently 4 am ladie 
installed a second machine, increasing " eo ford 
the speed and efficiency with which 
we now turn out deep etched halftone 


magnesium plates of superb quality. 
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BLANKS’ DOW CHEMCO BR ion. 
ETCHED PLATES YOU'LL 


SETTLE FOR LESS. Be 
One-third the weight of zinc. Easier to store, cheaper to ship Neves Cle 


All These Positive Advantages At A Comparable Zinc Price 


Consistently finer quality plates 
Sharper reproduction in line and halftone 
Unbelievably long, million plus, printing runs 


Thousands of better mats from a ‘single magnesium plate 


The only complete trade shop in the Southwest . . . furnishing both Letterpress Plates, Offset 
x 45" 


Plates and Negatives, including full color . . . plus Step-and-Repeat Plates up to 35” 


DALLA: 
ost 
BLANKS ENGRAVING COMPANY e 1315 YOUNG e DALLAS, TEXAS ¢ PRospet! 











1 lan 
vingsy 

vith UnSpallg 
(0 by Jim Stephenson 
TUBS 


Even before she was old enough 
for school, tiny Vivian Aunspaugh struck 
> up an enthusiastic acquaintance with 
© water colors. 
Her mother would hand her a fashion 
; magazine and she would run and lie flat 
of her tummy on the floor of the Aun- 
| spaugh home there at the foot of the 
Peaks of Otter — the highest of the Blue 
Ridge Mountains — and tint “the pretty 
® ladies.” 
Vivian was born in Liberty (now Bed- 
| ford) Virginia, in 1869, daughter of one 
» of one of the best cotton classers in the 
Southland, 
| “My father — a boy soldier in the Civil 

War—made three fortunes and _ lost 
; them — through someone else,” Miss 
Aunspaugh recalls, without bitterness. 

“That doesn’t have much to do with my 
story — except its means that instead of 
growing up in New York, I grew up in 
the South. 

‘I'm truly thankful for that — I belong 
to the South.” 

And the genteel little art teacher does 
, em, truly, to belong to the Old South, 
though its joys and beauties were cap- 





Price lured everlastingly in oils on the canvass 
of her heart and memory. 

The soft-spoken 5-footer betrays just 

the faintest trace of a Virginia accent, 

TRIED though she moved to Texas in the late 

Enel rt after graduation at the age of 16 

: om Shorter College in Rome, Georgia. 

you'll On coming to Texas in the 90's, Miss 


p LESS. rupaugh first taught art, along with 
rench and penmanship, at McKinney 
College. Then, for a time, she taught art 
a at the late Bishop Alexander C. 

et aret’s St. Mary’s Episcopal College. 
Mey: Was well qualified. At Shorter she 
the Excelsior art medal — something 
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VIVIAN AUNSPAUGH 


you didn’t compete for unless you had a 
high art proficiency. 

Her talent? 

“I suppose it just came out of the blue 
sky,” said Miss Aunspaugh with a twinkle 
of her soft green eyes. 

This gift from “the blue sky,” plus some 
hard work and endless patience, has made 
Miss Aunspaugh a-successful woman in 
business for more than 50 years — at an 
unpretentious, almost Spartan studio at 
3509 Bryan— in the shadows of the 
peaks that are downtown Dallas. 

For 20 years, Miss Aunspaugh was 
leader of the art department of the 
Woman’s Forum. 

And until about 12 years ago, she was 
director of the Gamma Omicron Chapter 
of Beta Sigma Phi, a sorority of young 
business women. 

“TI was too old to belong,” she smiled. 
“They commandeered me to be their 
director.” It pleased her that they did. 

Nowadays, many of her pupils are 
grown-ups who always wanted to study 
art but were too busy rearing families. 


“Two or three of them are deeply 
interested in art,” she said. “For some of 
the others, it’s just a hobby. I enjoy teach- 
ing them, though.” 

The Aunspaugh Club, formed about 
12 years ago and named in her honor by 
former pupils, will have its next showing 
at Sartor’s on April 8. 

And while she was about it, she showed 
us some of the paintings she did as a girl. 

“This one,” she said, pointing to a 
magnificently turbulent waterfall, “I once 
thought of doing over, and may yet, but 
I don’t know — I suppose the mistakes of 
a beginner may as well remain as they 
are, after this long. 

“But can you imagine a waterfall as 
turbulent as that not disturbing that 
stream any more than it does?” 

Then we saw the mistake. 

But since Vivian Aunspaugh made it 
as a youngster years ago, pupils by the 
hundreds have had her gentle guidance 
past similar ones, and the beauty of her 
teaching is something they won’t soon 
forget. 


WW 


*K Specializing in custom DESIGNING and MANUFACTURING | Appointments and Proms 
of quality store, office and bank fixtures since 1922. 


Adleta Show Case & Fixture 
Manufacturing Co. 
1914 Cedar Springs — Dallas 1, Texas Phone PReepect 7576 


You'll be satisfied if it’s an Adleta installation 





IVAN J. CAMPBELL, a vice-presider 
of Haughton Brothers Printers, has bes 
elected to the board of directors of ty 
firm. Other officers re-elected were } 
| HAUGHTON, chairman of the boat 
j aie DICK HAUGHTON, JR., preside 
roa adi GEORGE R. TRAYLOR, executive vie 
. ; to DUY a paper dol] president and secretary-treasurer, and} 
oing P. RIDGWAY, vice-president and ge 

tm $ | eral superintendent. 
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PAPER SHEETING moons, dolls, hearts or whatever... sociation. Other officers appointed inclu: 
PAPER SLITTING CLAMPITT HAS IT é FELIX R. McKNIGHT, new chairmano!f EARL 
ree rere the board; JACK LOWE, first vice-pres- teprese 
ee dent, and BEN H. WOOTEN, seconi with Te 
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| vice- i spe Mr. Di 

TOILET TISSUES vice-president. HOWARD GRUBBS wa | 
PAPER COMPANY named to continue as secretary-treasur. J of Nor 


TOWELS 
CORRUGATED 1505 OAK LAWN RI-5064 masters 
School. 


with Cy 
las fron 








REAL ESTATE LOANS 


Commercial 
Industrial 
Residential 


‘‘Real Estate Financing Since 1908”’ 


MURRAY — 


ice-presi in charge of the food 
MPANY vice-president in c é 
Rinna cua ines | sion for Rich Plan Corporation. In 
OEE ene enter Nee | capacity he will direct the national {0° 
buying and servicing program 


ig 
for rua 
corporation at its headquarters’! 


3 
4 chief of. 


his own 
thal bf "rete 


Several Parking Stations Just a Few Steps Away 


1315 Phone Between | Meadows Building. Since selling 
Pacific Sterling 3361 Field & | packing plant in 1945, Mr. Rosi Bia si 
Ave. ering Akard Sts. | been a consultant in foods, plant Dallas, 


sales and operations. 
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Appointments and Promotions 


BAIRD BEARD 


Braniff International Airways, (right) and 
WILLIAM D. BAIRD, vice-president of 
Mrs. Baird’s Bakeries, (left) have been 


SEE elected directors of the Frito Company to 
CULIVE VICE fi) existing board vacancies. Mr. Beard 
rer, and AI bcame president of the airline following 
t and SB ihe death of T. E. Braniff in January, 
- 1954. Mr. Baird is recognized as a leader 


» in bakery design and bread production. 


oF 


EARL I. DINSMORE has been appointed 
representative of Curtis Lighting, Inc., 
with Texas and Oklahoma as his territory. 
Mr. Dinsmore is an engineering graduate 
of Northeastern University and holds a 
masters degree from Harvard Business 
School. A former navy pilot, he has been 
with Curtis since 1954 and came to Dal- 
las from Chicago. 


Texe 
cele Structural Products Company, 
‘0 affiliate of Te 


xas Industries, Inc., 
Dallas, 


MUS © MARCH, 1956 


RICHARD L. TAYLOR, vice president 
for Sears, Roebuck and Company’s South- 
wesi territory, has been elected to the 
board of directors of Allstate Insurance 


. Company. 


* 


EDWARD NASH, president of the Farm- 
ers & Merchants National Bank of Kauf- 
man, has been elected a member of the 
voard of directors of the Empire State 
Bank. Mr. Nash is now serving as Mayor 
pro-tem of the City of Kaufman. 


O. D. BASS has been named distributor 
for Ron-Del Aluminum Awnings in the 
Dallas and North Texas area. Home of- 
fices for the new distributing firm are 
presently at the Ron-Del general offices 
at 505 North Ervay. 

+ 


JACK J. STONEHAM of Dallas has been 
elected president of the Texas Cotton As- 
sociation. Mr. Stoneham heads his own 
cotton shipping firm here and is a past 
president of the Dallas Exchange. 





JACK PEICKERT 
RI-3855 


1426 N. INDUSTRIAL 
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AT LAST...REAL HONEST TO GOODNESS 
“OLD FASHIONED BREWED COFFEE 


This delicious piping hot coffee brewed by experts is delivered to you fresh daily and served with 
real dairy cream through our VENDING MACHINES. Pictured above is our own vending machine, 
that serves you truly “Old Fashioned” brewed coffee. (P.S. — Girl not included with machine.) 


Don't delay another minute ...Let us solve your coffee problem. 


2TAKE ® PUSH | 


ERE! 





BOB DEAN 
RI-3855 


DALLAS, TEXAS 














Appointments and Promotions 


VANCE E. POWELL, who heads the 
Powell Oil Company, 1710 Plantation 
Road, has been appointed Dallas distribu- 
tor for the Phillips Petroleum Company. 
Mr. Powell entered the refining and pro- 
ducing business in East Texas in 1933. 
Assisting him in the firm is his son-in-law, 
T. J. WARREN, an associate in the oil 
business for nine years. Mr. Warren is a 
graduate of Southern Methodist Uni- 
versity. 
a 


O. H. GRIFFIN has been appointed by 
the Missouri-Kansas Texas Railroad 
Company of Texas as its assistant vice 
president for freight sales and service. 
With headquarters in Dallas, Mr. Griffin 
will coordinate and facilitate freight 
traffic sales and service of the railroad in 
Texas. 


ve 


J. RUSSELL REDDEN has been ap- 
pointed executive vice-president and gen- 
eral manager of the Austin Shoe Stores. 
Mr. Redden has been a buyer for the firm 
since 1935. A Dallas corporation, Austin 
Shoe Stores operates 34 retail stores in 
Texas and Louisiana. 


—$__ 


CAM F. DOWELL, JR., veteran Nort 
Texas banker and president of the Finy 
National Bank at Plano, has been elegaj 
president of the Hillcrest State Bank yy 
Dowell is a native of Lone Oak, Huy 
County. He attended Wesley Coleg 
Greenville, and the University of Texy 
»* 


HARRY B. STEMER has been named g 
trict scout executive of the North Distiy 
and JAMES R. SELTZ will serve as fai 
scout of the Central District, which ish 
ing divided into two districts. Both poy 
tions are in Circle Ten Council of ty 
Dallas Boy Scouts. Mr. Siemer has had?) 
years of scouting experience and has biz 
a professional scout for the past year. 
teacher for the past four and a half yean 


GILBERT A. KELLBERG has been ap- 
pointed director of advertising for The 
Praetorians, life insurance institution with Mr. Seltz attended East Texas Su 
home offices in Dallas. Mr. Kellberg for- Teachers College, Texas Christian Us 
merly was district representative of Stein versity and North Texas State College 
Advertising of Fort Wayne and Indianap- ve ; 

olis. 


+ , 
account executive and general manag: 


of the Dallas office of Jack T. Holmesi 
Associates, advertising and public rek 
tions. Mr. Wood was previously mat 
ager of another Dallas advertising agency. 


HUGH G. BEARDEN has been ap- 
pointed as Southwestern retail merchan- 
dising representative for Q-Tips Sales 
Corporation. 














MAGIC TRICKS 


for 1956 


Just plain, old-fashioned, down-to-earth “‘know-how’ 


that turns into ‘‘can-do’’ and becomes the “Oper: 


Sesame" to the door of larger volume and increased 


profits. 


call RI-4174 Today 


MAIL ADVERTISING 
1708 Patterson Dallas 


New Location — Ground Floor Burt Bldg. 


— 7 
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ppointments and Promotions 


- ¢ 


M BOOTH has been appointed general 
les manager of the Adleta Company, 
dallas wholesale distributors of RCA, 
CA Victor, RCA Whirlpool and allied 
yoducts. Mr. Booth has been in the ap- 
liance business since 1932. 

+ 


RIC FIELD has been elected president 


f Glen Lakes Country Club. Other of- 
ers include TOM MAGNER, vice- 
resident, and LAYTON W. BAILEY, 


BBR., secretary and treasurer. 





DOUGLAS E. WHITE has been named 
assistant chief engineer of Magnolia Pipe 
Line Company, in which position he will 
assist S. L. WESTLAKE, chief engineer. 
Mr. White joined Magnolia in 1928 and 
has served as superintendent of mainte- 
nance since 1947. CHARLES R. Mc- 
KENNEY, formerly assistant superin- 
tendent of maintenance, has been pro- 
moted to superintendent. And DOYLE F. 
MAPLES, formerly general maintenance 
foreman, has moved up to the post of 
assistant superintendent. 


4 


MRS. FRANK HARMON and MRS. 
FRANK AUSTIN, JR., have been named 
to serve as co-chairmen of the women’s 
campaign for $200,000. Previously ap- 
pointed in the drive are JAMES W. 
ASTON, to head advance memorial gifts, 
and JAMES F. CHAMBERS, JR., chair- 
man of special gifts. 
+ 


JAMES PHILLIPS has been appointed 
district sales manager for Braniff Inter- 
national Airways in Fort Worth. Mr. 
Phillips joined Braniff in 1954 as a sales 
representative. 


EDD O. LIVELY, JR., has been ap- 
pointed Dallas district sales representative 
for General Dry Batteries, Inc., of Cleve- 
land. His office will be at 2211 Griffin. 
+ 

MART W. REEVES of Dallas has been 
appointed general attorney for the Mis- 
souri-Kansas-Texas Railroad Company of 
Texas. Mr. Reeves, a graduate of the Uni- 
versity of Texas Law School, has been 
an assistant general solicitor for the 
railroad. 


PHONE PR-2583 — 3116 COMMERCE ST. 
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Appointments and Promotions 


O. J. KITK has been named as sales super- 
visor of The Visador Company, to work 
with sales representatives and customers 
over the country. He is well known in the 
lumber and building industries in the 
South and Southwest. New production 
manager for the firm is C. E. GROVES, 
who has had wide experience in the door- 
light and louver field. DON HALL, sale; 
manager and partner, has returned to his 
former position with the company after 
an absence of two years in military 
service. 


















Sa 








HORACE R. BEACHUM, JR., has ‘ 
joined Lois Hair Real Estate, 6615 Snider : 
SAM B. HUBBARD, sales director of Plaza, member of the Dallas Real Estate FRED H. MOORE, assistant to the py 
Hesse Envelope Company, has been’ Board. Mr. Beachum will specialize in dent of Magnolia Petroleum Compa LEX 
elected vice-president of the firm. Mr. Park Cities and North Dallas properties has been promoted to executive i 


Hubbard also will continue in his pres- in addition to Lower Rio Grande Valley. President and manager of Mobil 0) 
Canada, Ltd., with headquarters at ( 






















been na 
















ent capacity. - * ‘ 
‘ gary. A native of Comanche, Texas, \yge! y 
AL HARDEGREE, who has been associ- Moore is a Fellow of the Geologica sieves 
H. M. WILLOUGHBY has been ap- _ ated with the building material industry in ciety of America. lssour 
pointed manager of the shoe department Dallas for the past ten years, has acquired + Bt. Lou 











at Gus Roos Company in the Republic _ the distributorship of Winfield China for ROY WADSWORTH has been elect 
Bank Building. Mr. Willoughby is a vet- this area. The new company is known as_ director of the Irving State Bank. \M@EVANS 
eran of 51 years in the men’s shoe Winfield of Dallas, and is located in the Wadsworth is president of the Wadsworgiccount 
business. Biegert Building, 4801 Lemmon Ave. Manufacturing Company of Irving. jRyertising 

fee . - Mr. Wy 
he Pith 
onio, in 
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Since 1884, almost since the beginning of an era, 





reputation for the characteristics fostered by the 





character and customs of the old west... fear- HOMA 


































less honesty in their relationship with all men ee 
and an integrity that no man dared question. me 
Today, the booming economics of this area are NS and | 
mechanically modernized but we still do business a 
with the same old fashioned courtesy and honesty. Oy work 
THE DORSEY COM PANE: 
Employee 
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ne, national advertising agency, has 
been named manager and account super- 
sor. Mr. Pappas was a journalism and 
dvertising major at the University of 
fisouri and Washington University in 
St. Louis. 













2en elected » 


» Bank. Mj 


Irving. 
Mr. Wyatt was formerly associated with 
he Pitluk Advertising Agency, San An- 
onio, in a similar capacity. 

+ 


JOE E. McGEATH has been elected to 
he board of directors of Magnolia Pipe 
e #00@™mline Company. At the time, R. L. TAY- 
LOR, assistant to the manager, was named 













EX G. PAPPAS, account executve | 
in the Dallas office of Ruthrauff and Ryan, | 


VANS (ED) WYATT has been named | 
> Wadsworimaccount executive at Ted Workman Ad- | 
ettising Agency, National City Building. | 


ents and Promotions— | 









el assistant secretary. Mr. McGeath | 


joined Magnolia in 1923, and has been 


eeneral superintendent of the company | 


ince 1954. Mr. Taylor joined the firm in 
123 after his graduation from the Uni- 
sity of Texas with a degree in Busi- 
ness Administration. 

+ 


HOMAS R. SHUGART has announced | 


ati a ° . 
ls resignation as president of Research, 
l 


il : . 
uiing firm in Dallas. The new organiza- 


Hon will represent several financial inter- | 
Ns and will direct an extensive explora- | 


on Program for these accounts. Mr. 
NU: . ° 

lugart has been engaged in oil explora- 
‘Y work for 20 years. 


ve 
N rt LITLE, agency director of the 
"oyees Security Life Insurance Com- 
me of Grand Prairie, has been elected 
“¢ president in charge of agencies. Also 
“k PETERSON was elected company 
“lary, and MRS, MAXINE. 


ALLAS 





marcl, | 
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X, {0 Organize an oil exploration con- | 








INSURANCE AND BONDS 


a 
Dallas Smith Porter Ellis Willard Crotty 


THOMAS BUILDING @ SINCE 1921 © PHONE RA-8427 
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YOUR ROYAL FAMILY 









DALLAS’ 
CUISINE 
EXTRAORDINAIRE 




















Live Lobsters, Clams and Oysters, 
freshly flown; Heavy Prime Steaks, 
Spaghetti, and other Continental 
Specialties. 





A DEAR FRIEND... A WORTHY CUSTOMER... 
. are all cause celebre for 


For Reservations, call TR-1135 


PARKING ... 2809 ROSS AVENUE 
Open 6 p.m... Closed Wednesdays 

































ATOMIC AGE SELLING 


in the great southwest 


instruments ... radio-tv components... test equip- 
ment... microphones... phonograph and sound 
components . . . relays and timing devices . . . record- 


ang and playback... 


The J. Y. SCHOONMAKER COMPANY 


was organized over twenty years ago to serve the ex- 
panding electronic market of the Southwest. Through- 
out the years, we have perpetuated our manufacturers’ 
spirit of fair dealing, merchandising integrity, and 
enthusiastic service and thus have encouraged the 


respect of both customers and principals alike. 





Est. 1933 


| representatives to the growing electronic industry 



































2011 CEDAR SPRINGS 
$T-3335 
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Realtor 


Fidelity Union Life Building 





MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 


DALLAS « 





Phone RA-5484 














Wund Boiler Service and Engineering Co., 1616 Anson Road, Dallas, is a pre-fabricated steel building 
from Delta Steel. Metallic buildings offer attractive cppearance and y in P 





g ande 





Turn to Delta for Your New Steel, Metallic Building 


Delta Steck Gutldings Qs. 


4501 HARRY 
HINES BLVD. 


DALLAS, 
TEXAS 


LOgan 7443 








Communications: Key 
To More Business, 
Bigger Profits 


If you are concerned with building sales, 
training salesmen or plant personnel, or 


developing public relations, you are well 
aware that your success is directly related 
to your ability to communicate efficiently. 

Jamieson Film Company cannot possibly 
offer you a panacea for all communications 
ills. 


But we can show you how to use most efh- 


ciently and economically the most 


trating communications tool ever developed: 


pene- 


motion pictures. 

We can show you that the average cost 
per viewer of a large group of industrial and 
public relations pictures was about 2 cents 
per person. That’s low cost communicating, 
isn’t it? 

We can show you how motion pictures 
will enable you to train salesmen to make 
more sales, train plant personnel to produce 
more efficiently economically and safely. 





What 40 Years of JAMIESON 


Film Production Means to You 


We can show you how to use motion pic- 
tures to explain and sell technical equip- 
ment and processes with greater ease and 
more speed than ever before. 

Since 1916, Jamieson Film Company has 
set the pace for film production in the 
Southwest, serving a wide variety of clients 
throughout the U. S. 

Wherever motion pictures are used, 
Jamieson Film Company productions are 
at work ... for business, industry, education, 
government, public relations. 

Jamieson-produced television commer- 
cials and programs are used every day on 
television stations throughout the nation. 

Hf communicating with people is a sig- 
nificant part of your business, we’d like to 
talk with you. Why not give us a call... 
right away? There’s no obligation, of course, 
and it may well turn out to be one of the 
most profitable calls you ever made. 


Jamieson Film Co. 
3825 Bryan, Dallas 
TEnison 8158 
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Appointments and Promotig, 


ARTHUR S. GREINER, attomey | 


named assistant secretary. MAURICE 
CARLSON has been appointed gas si 
engineer, a newly created position int 
company. 






oo 


R. D. KLEIN has been appointed asi 
ant industrial commissioner of the § 
Louis Southwestern Railway Compal 
Mr. Klein will have headquarters at 2) 
South Lamar Street, Dallas. 


+ 
S. FOSTER YANCEY has been clci 


a member of the board of directors of tt 


Security Benefit Life Insurance (Co 
pany. Mr. Yancey is president of Sou 
western Fire and Casualty Company, 
also owns and directs the insurance m 
agement firm of T. A. Manning &% 
both of Dallas. 

* 


MARGARET S. RIDDLE has been 4 
pointed librarian of Lampar Compat! 
medical-pharmaceutical library. Mi 
Riddle has been director of librari 
Ouachita College in Arkansas, ad! 
received medical training at Baylor H 
pital and in pre-medical work at Bayi 
University. 
. 

JACK LUNNEY has been promote! 
territory manager of the Cory Co 
tion, to cover North and West Texas 
Southern Oklahoma, with headqu 
in Dallas. FRANK THOMPSON, fo 
Dallas territory manager, has been ™ 
ferred to cover Kansas, Eastern Missoul 
and Northern Oklahoma, with heada™* 
ters in Kansas City. 
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Appointments and Promotions— | 










SID ROGERS has joined Alford Refrig- 
erated Warehouses at Dallas as vice-presi- 
ent in charge of research. Mr. Rogers, 
ho started with Swift and Company in 
1909, headed the meat packing firm’s 
storage department for the past 15 years. 

From 1944 to 1953, he was a member of | 

the cold storage advisory committee to 

vinted asifithe United States Department of Agricul- 

of the Smeture, representing the meat packing in- | 





ittorney | 
ry, has bea 
AURICE 
‘ed gas sa 
sition in t 









/ Computi dustry. * 


ters a MW ALTER T. CLARK, JR., has been | 
named sales engineer for Dallas Aero 
Service. Mr. Clark, an aeronautical en- 
gineer, Will handle sales and engineering 
been eleciti@under the operations division for the 30- 
ectors of time yeat-old Love Field company. 
rance Com 
nt of Soul 
ympany, 
urance Mi 
ving & So 
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as, and } 
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‘k at Bay 


\ADINE HEIDEN, advertising manager 
: Arthur A. Everts Jewelers for the past 
promoted |! wate years, has resigned to establish 
ry Compa” On advertising agency, H. & W. Ad- 
+ Texas - 442 Merchandise Mart, Dallas. 
engi cles one Newspaper, maga- 
ON, fo ™ — and radio advertising, 

'S Heiden edits Abe Berger's “This 


f 


ae \ 5 
bis : os in Dallas” magazine for hotels. 
“ Sa membe wn ap 

h head@filleague 4 t of the Dallas Advertising 





A. . 
uthor’s League of America, 


and . 
League of American Penwomen. 

















LANDA 


Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 


4801 Lemmon Avenue 


UER and SHAFER 


CONSULTING ENGINEERS 


Design and Supervision 
LO-8351 





JU-9562 














IN DALLAS ...M-H EQUIPMENT CO. 
manufactures and stocks a com- 
plete line of material handling 
trucks e Also, in stock, indus- 


trial and institutional casters. 


\) Gl » @ EQUIPMENT CO 


DUANE AS, TE X ALS 
707 FABRICATION ST. © PRospect 4143 



























37 YEARS IN DALLAS 
FINEST IN 


Downtown—1608 McKinney 
Oak Cliff—120 E. Colorado 


BANQUET ROOMS 


MEXICAN DISHES 
STEAKS e CHICKEN 





Casa Linda—255 Casa Linda Plaza 
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| Appointments and Promotion, 


L U a E E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TAylor 5194 
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Color and comfort were MRS. 1 


HAROLD B. SEIFERT, vice-presiden¢ 
operations at Dallas for Continental Ai supervis 
Lines since April 1, 1955, has bes pany. M 
named vice-president of operations ¢ of the ! 
ministration for the air line at Den 
Colorado. 

erings. 4 


selected by Stewart Office Sup- heen Ni 
ply to keynote the Irving State 
Bank's second floor Community 
Room which is available for 

advertisi 
F of public 
Bthe Dall 


club meetings and civic gath- 


CHARLES O. LAWSON has been # 

pointed station passenger agent for thie ROBER’ 
Fort Worth and Denver Railway Cong tamed 
pany at Dallas. Mr. Lawson is a natiege Service's 
Dallasite and attended Woodrow Wil who has 


. - rence, v 
High School. 
overhaul, 


+ maintena 

OSCAR H. WEST, JR., Dallas agen 
representative for Great National Lit CHART 
has been made agency field assistant. Mi Cliff mar 
West joined Great National in 1951. J% Company 
chief of t 
merce, T 
rarily clos 
Ils execu 
manager 


MARY | 
DAVIS h 
the firm 
‘ , ats. M 
For the bank lobby Stewart’s chose Pirate Gold and PA i ihe Univ 
; Southern 
Persimmon leather to accent the genuine walnut, 
GUY R, 
. a a WENDELL R. SCOTT (left) and JOH reg 
durability, and efficiency desks by Standard Furniture and B. SCOTT (right) have purchased the". yu. 


soft toned to match the paneling. For beauty, 


surance Graphic, one of the nation's OB presic 

est insurance publications, from 8. since 1954 

Reed. Both men have had extensive & 

wail ; Stewart's professional decorative service is available for perience in the advertising and public STANLE} 
y 


our firm or office at no extra cost. Consult with us now. uF 
aa tion fields and have served on the staf estern Je 


Hospital a 


Gunlocke chairs were used. 


another regional insurance ge 
onint rege One 
Wali 1523 COMMERCE / DALLAS / Phone PR-8581 The offices of Insurance Graphic ™ die 
STATIONERS @ OFFICE OUTFITTERS main in Dallas. ‘ 
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Appointments and Promotions— || janitor service . WINDOW CLEANING . RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET FRANK C. JONES PHONE RA-7660 
SAND BLASTING STEAM CLEANING SIDEWALK WASHING 














e - —_—..~ . . 
Soon there will be a second Sparkman 


" Funeral Home...to better serve White Rock, East 
Dallas and Garland. Every modern mortuary serv- 


MRS MAURINE DARBY TERRY has ice, including ambulance and cash funeral expense 


cideud er Rent insurance services will be offered. Sparkman service 
cident been named advertising and publicity aia costs no more... yet means much more. 


ental AA unervisor for Southern Union Gas Com- athe 

has bes pany. Mrs. Terry will supervise creation ee: \ 
HONS @ of the four-state distribution company’s oe ay 

t Deni advertising for all media and preparation SPARKMAN-BRAND, ING. 


of publicity material. She is a member of 
sins Aveniding League. MOR wei CIANS 
4 MEM 
been a + ee an vo National BD lice 
t for ie ROBERT L. ROBERTSON has _ been ST-2187 “Se 
named superintendent of Dallas Aero es 
Service’s aircraft division. Mr. Robertson, 
who has had 15 years of aviation expe- 
rience, will be in charge of all aircraft | 
overhaul, modification, inspection and 
maintenance. 
as agent ve 
onal Lit CHARLES E. WATSON, assistant Oak 


oe Cliff manager for Dallas Power & Light Th e. Pla n Sh Oo e) pe 


Company, has been appointed acting 
chief of the Oak Cliff Chamber of Com- 00 
merce. The chamber office was tempo- 89 GARLAND aeaees 
rarily closed by the death of Guy Draper, 
ils executive vice-president and general FA-4643 
manager for 17 years. JAMES P. MOORE 
¥ | Manager 
MARY C, CAHILL and PAUL W. | 
DAVIS have been appointed associates in 
ite firm of Davis & Company, invest- 
ments, Mrs. Cahill is a former student at 
ne University of Pennsylvania and SPECIALIZING 
; 4+ 
, GUY R. BRAINARD, JR., has been 


Southern Methodist University. 
PLANNING IN F.H.A. and G.I. 
ind JOH tamed vice-president of Drilling & Ex- | 


pois ploration Company with headquarters in | and SUBDIVISIONS 


al ‘tt Dallas office. Mr. Brainard has b | 
ations "President of Lucerne Guiana | DESIGNING 


om 5. TH since 1951, 
tensive & ¥ 

CYBBSTAN 
id . ; STANLEY MARCUS, longtime south- 
he eis leader of the National Jewish 
ublicai™ Es “spital at Denver, has been re-elected 


hic will © of the organization's national vice- 
residents, | 





GARLAND ROAD at 
EASTON ROAD 
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DALLAS FINEST BUILDERS USE PLAN SHOPPE PLANS 
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er Verson “Package 





























a new 
steel bathtub 
for 
Southern 
Porcelain 


Problem—A method to mass produ 
for Southern Porcelain Co. of Dal 
full-sized, quality bathtubs at a newlo 
in unit costs. 





Solution—An_ original productio— 
method devised by Verson Manufocume 
ing Co.; tubs are drawn on a single acini 
press, finished in two successive press op 
erations—less than two minutes machine 
time. 


Resu!t—The Southern “100,” neve 
bathtub in America—on the market. 0 


Verson Manufacturing Co. fur 


nished: Comparative Product fn: C 
neering Analysis; Product Desig 5 
Manufacturing Methods; Compt ac 
Tooling. fu 
This ‘‘Package’’ is the ninth sw gl 
program undertaken by Verson fo Pye 
Southern Porcelain. Two more ot 
on the drawing boards. F Ie 
ins 








Verson manuracrurine company |< 


Production Engineers to the Metal Working Industry 





General Offices and Plant — South Lamar at Ledbetter Drive, Dallas, Texas — FRanklin 1301 


— 4 
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oductior 
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gle action 
press oF 


+ ach THE NEWEST ,ABATHTUB IN AMERICA 


... brought to you by Southern Porcelain, standing tubs; insulated and undercoated to 
originators of the Premium Quality flat-rim deaden sound, keep hot water hot. 
sink line. 


Available in five lustrous pastel tones and 
Completely designed and fabricated in the gardenia white, they match every decor and 
South, Southern ‘‘100”’ tubs reflect the latest complement the beauty of any ensemble. 
advances in modern styling. Their graceful 
full-length five-inch seats, attract at first 
glance. Acid-resistant, sparkling surfaces are 
easy to keep clean. 


Extensive analyses by independent testing 
laboratories prove the Southern ‘‘100”’ 
meets or exceeds all applicable specifications 
in WWP-541-b. 

Flowing functional lines make them simple to 

install and tile-in. These are full size, free BONDED AND GUARANTEED 


Southern Porcelain Company, Inc. 


1548 Edison Street e Dallas 7, Texas 
In the Trinity Industrial District 


Your Southern Porcelain Representatives in the South and Southwest: 


Charles Liphart & Sons* James H. Roan McEwen & Bennett Eldon C. Thomas* 
724 Bugbee Street 700 Orion Avenue 4102 Weslow 1008 W. Main Street 
Jacksonville, Florida New Orleans 20, Louisiana Houston, Texas Oklahoma City, Oklahoma 


*Warehouse stocking points 
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The TREND is GOOD 
TYPOGRAPHY 


eWE SPECIALIZE FOR THE ADVERTISING TRADE 


e Full range of modern type faces. 
e Complete make-up and reproduction proofs. 
e Centrally located for outstanding service. 


FAST PICKUP and DELIVERY © PR-1363 


mca riley 


a oe 8 A ee 
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| MARVIN GWINN has been apni 





Pioneers in 
multiple line underwriting 


* 


ANNUAL STATEMENT 


DECEMBER 31, 1955 


3OTH 


LIABILITIES 
. $ 1,574,113.00 


ASSETS 


. $ 2,206,304.06 
3,283,885.39 


Reserve for Losses and Claims 

Special Reserve for Liability 
Claims. , 

Reserve for Unearned Premiums . 

Reserve for Taxes 

Reserve for Other Liabilities . 

Reserve for Contingencies. . 

All other Liabilities 

Capital 

Surplus . 


Cash in Banks . : 
U.S. Government Bonds . 


State, County and ene 
Bonds. . . : 


Other Bonds 

Stocks 

Real Estate . ; 
Agents’ Balances Receivable . 
Premium Notes Receivable 
Accrued Interest . 

Other Assets 


Total Admitted Assets . 


4,237,040.58 
13,209,437.19 
946,561.38 
334,380.69 
1,000,000.00 
63,513.41 
2,000,000.00 
10,728,727.54 


. $34,093,773.79 


$13,728,727.54 
$11,599,642.91 


9,400,279.15 
213,279.77 
15,309,018.89 
108,003.00 
2,412,130.08 
911,088.19 
106,930.06 
142,855.20 


. $34,093,773.79 Total 


December 31, 1955 
December 31, 1954 


* 


ORGANIZED JANUARY 26, 


ADMITTED — POLICYHOLDERS’ 
ASSETS SURPLUS 
. $ 4,863,769  $ 2,663,701 
4,169,217 1,937,163 
6,824,692 2,457,267 
11,121,345 "3,474,877 
21,397,212 5,459,491 
34,093,774 13,728,728 


Policyholders’ Surplus. | 





1926 
NET PREMIUMS 
WRITTEN 





$ 2,799,973 
2,708,004 
4,595,504 
6,204,027 

14,920,099 
18,109,860 


1930 
1935 
1940 
1945 
1950 
1955 


GORDON S. YEARGAN 


President 


EDWARD T. HARRISON 


Chairman of the Board 








Insurance Company — 


xX A S$ 


Trinity Universal 


D Att A E 


| Appointments and Pro 


director of advertising for Security f 
neering Division, one of the Dress} 
dustries. This is a newly-created pus, 


| part of Security’s expansion program] 


Gwinn has had wide advertising ey 
ence and is active in the National Inj 
trial Advertisers Association and 
Dallas Press Club. 


+ 


| F. S. OLDT, president of the F. S.0 
| Company, has been elected vice-chaim 
| of the heavy construction and milf 
| contractors division of Associated Gene 
| Contractors of America, Inc. Mr. Oi 
| serving his second term on the boari 

| directors of the association. 


+ 


REX PETEET, who has been in the ait 


mobile business since 1926, has been 
pointed service manager for Mot 


Olds, Inc., at 135 North Lancaster. 


JOHN C. SIMMONS has been appoi 
national advertising manager of Dr. \ 
per chi A resident of Dallas. ™ 


has been in advertising §™ 
accoul 


Simmons 
1946 and is a former agency 


| executive for Dr. Pepper. 
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People are having nearly twice as many 
second children as in 1940. Don't let 
those precious young eyes be neglected. 
See the Eye Doctor rgularly. 
















Bring Your D. MARTIN-THOMAS 
Prescription For 

jis to us. 744 OM 7 S 
OPTICAL COMPANWY 


GROUND FLOOR MEDICAL ARTS e DALLAS 
















ar 
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An organization whose 37 years of experience 





0 appv IFF POPE has been named public re- 
curity EiMbtions representative for American Air- 
DresseriMMine’s southern region. Mr. Pope is a 














ated po. raduate of Southern Methodist Univer- in the printing industry is at your service 
rogram. Mimity and a former pilot with the United 
sing XMM yates Air Force. Most recently he has The Complete Printing Plant china eine 






ional Ini 
mn and f 






been associated with Jamieson Film Com- Y 1 LETTER PRESS 
pany of Dallas. W 0 M A + K B BR 0 S. OFFSET 

+ 2007 Bryan e ST-2980 J. H. Hassinger, Owner 
ILSON H. BROWN, regional vice- 
e F. §. president for Texas and Oklahoma of the 
ce-chaimmNational Association of Home Builders, | 
ind railrodiMhas been elected to serve on the executive 
ated Gene@imicommittee. WILLIAM GAYNIER, sec- 
Mr. Odiiretary of the Dallas County Home Build- 






















































































he board ers Association, has been elected a direc- | 

tor, and VERNON S. SMITH appointed 

alternate director to the national board. 
iatted . | tf ¥ 3 : ADVERTISING STYLE 
nas been ae’ DAVID BROWN, oil securities analyst, | oe tis 


has opened offices in the Meadows Build- 
ing. A petroleum economist for eight 
years with DeGolyer & MacNaughton, 


Mr. Brown most recently headed the oil GO AFTER 
department of Loeb, Rhoades & Com- BUSINESS.. 


pany, New York. 


for Mode 
neaster. 


+ 
0. DETWEILER, president of Chance | 
Vought Aircraft, Inc., has been re-elected 
for a second term as a board member of 


the National Industrial Conference 
Board, 





ve 
BROWNLOW R. HALL, veteran aircraft 
pilot and salesman, has been named sales , 
manager of the 1956 Greater Dallas Envelopes often make the difference 
Home Show. The big tenth annual expo- between profit and loss in direct mail 
‘tion will open April 22nd and continue 
though the 29th at the Fair Park’s Gen- 
eral Exhibits Building. 
























































en appoint * % eas 
“of Dr. POLY! . “ Me 
- t sn mag FICK has joined the sta- TENSION ENVELOPE Corp. 
+ ny SiN me of Dallas Rupe & Son, invest- 5900 E. Rosedale, Fort Worth 12, Texas 
great 7 cage Mr. McCormick is a grad- JEfferson 6-8311 a 
cy acco ate of th iversi In Dallas Call PR + 4482 FORMVELOPE® 
ne) tB © University of Texas School 310 Southland Lite Bldg. Annex 





usiness Administration. 
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the most important people in the world 


It can be impressive and functional... 


designed for your individual needs and tastes 


CLARKE & COURT 


Office Design Coordination 
FURNITURE CARPETS DRAPERIES 


ART ACCESSORIES WALLPAPER 


Our New Location: 3946 N. Central Expressway ’ Phone TE-8183 
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Grant Advertising Names Two 


Donald Wagnitz, left, and George G. Sherry, right, have been appointed vice- 
sidents of Grant Advertising, Inc. Mr. Wagnitz, also named office manager of 
Dallas office which will move to 2003 Davis Building, has had more than 20 

in advertising agency work. Both men formerly operated their own adver- 


g agencies. 








J, O'NEIL, who started his career with 
wey & Philip Company as an engineer 
1927, has been appointed vice-presi- 
mt of the firm. He will continue as man- 

of the Dallas restaurant and hotel 
ply division of the firm. 


H. L. MORRISON, JR., Dallas attorney, 
has been elected chairman of the oper- 
ating committee of the Dean Home for 
Children, a Community Chest agency. W. 
E. McANALLY will head the board of 
trustees. 


all RAST 


Bill Newman 
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J. NORMAN BELCHER, city freight 
agent in Dallas for the Rock Island Lines, 
has been named division freight agent. 
Mr. Belcher, who has been with the rail- 
road since 1926, is a member of Delta 
Nu Alpha transportation association and 
the Transportation Club of Dallas. 

4 
LEAKE McCAULY has joined the Bob 
Hardy Company, Realtors, as a resident- 
ial specialist. Mr. McCauley is former 
manager of the general advertising de- 
partment of the Dallas Times Herald. 

* 


J. B. HOLMES has joined Lone Star 
Package Company as assistant to the vice- 
president. Mr. Holmes has had ten years’ 
experinece in the freight forwarding 
business. 

4 


ROLAND E. KRUEGER has joined the 
commercial and industrial loan depart- 
ment of the Lewis Grinnan Company as 
a mortgage loan representative. 


+ 


ROBERT L. STONE, formerly credit 
manager for Rideout Motors, has been 
named as budget sales supervisor for the 
Dallas sales district office of Seiberling 
Rubber Company. 


saves you tim 


Printing - Multi 
Addressing- 


Orion Newman 


D LETTER 
VICE Co. 


-MAIL SERVICE 


riter Addressing - Machine 
elope Inserting-Mailing. 


Larry Newman 








Joe 


Merrill 


by Elery Owens 


The self-made man is part and 
parcel of the American Tradition: Abra- 
ham Lincoln, Thomas Edison, the Wright 
brothers. The list is a long one. 

Perhaps this holds less true among 
young men of today. But not altogether — 
and Joe Merrill can be counted among 
those exceptions: a man who has pulled 
himself up by his own bootstraps. 

30-year-old Joe Merrill is vice presi- 
dent and general manager of Dowdell- 
Merrill, Inc., Advertising Creators and 
producers. This young firm — less than 
three years old — has made a bright mark 
for itself in the graphic arts field. A long 
series of awards point up the quality of its 
work; a mounting total on the credit side 
of the ledger to its financial success. 

The remarkable thing is that Dowdell- 
Merrill — with Joe Merrill at the helm — 
has accomplished this, despite the fact 
he’s never had a signle day’s formal train- 
ing. All that Joe Merrill knows about 
printing, advertising art, production and 
business he has taught himself or learned 
from others. 

When Joe Merrill got out of the Navy 
in 1946, he was completely at loose-ends. 
He started building hot-rod cars, thinking 
he could use the training he’d had as a 
flight engineer. 

It didn’t work out, and Joe Merrill sat 
down to take stock of himself. It was then 
he decided to go into advertising, in spite 
of the handicaps he faced. 

“The only thing I knew,” he says, “was 
a little bit about photography and the kind 
of drawing I did as a kid, when the teacher 
would put something over the blackboard 
and say ‘Look what Joe Merrill drew’.” 

For the next year and a half, Joe kept at 
it — studying, teaching himself to draw, 
trying to learn something about printing 
processes — all of this by himself. Adver- 
tising agencies weren’t interested in some- 
one who had no background...no 
college. 

Finally, a break came, Joe was hired as 


128 


pe e~e 


B 


Gittings 


JOE MERRILL 


advertising manager for J. R. Dowdell 
and Company, manufacturers’ representa- 
tives for air conditioning equipment. For 
the first time, he had a chance to use those 
abilities he had so laboriously developed. 
The ads he turned out had punch and 
striking originality. Mr. Dowdell credited 
them with helping bring about the in- 
creased volume the company’s books 
showed. 

Formation of Dowdell-Merrill was a 
logical next step. Since then, it’s been prac- 
tically Joe’s baby; one that’s grown into 
a healthy youngster. 

Dowdell-Merrill has won 13 Gilcrafter 
awards for design. Two years ago, it rep- 
resented the U.S. in the International Ad- 
vertising Art Annual. The company has 
won six Lithographers’ National Associa- 
tion awards for printing quality, and in 
1954 got the Printing Industry of America 
award for self-advertising. 

These honors have been accompanied 


by the pleasant sound of a busy a 
register. Southwest firms like the ide 
at Dowdell-Merrill they could gi 
multiple services of advertising age 
artist, photographer, printer —all 
one roof. Orders came in from #! 
afield as California, New York, Ma 
land, Illinois and Michigan. Bus 
volume increased more than six i 
since Dowdell-Merrill’s first year. 

The major driving force behind 
success has been slender, intense Joe N# 
rill, though he’s quick to give credit 
others: Mr. Dowdell; his employes 
Mrs. Merrill, whose paychecks kept , 
Merrill’s going during that first discou! 
ing period. 

But to anyone who argues th F 
longer possible for a young man '*" 
from scratch, Joe Merrill might be 
as an answer. And he’s an answer tha 
impossible to refute. 


at it's 
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MUSTANG 9228 
AVIATION, INC. 

Mfiliated with 14 Fitted Atilewas 


Charter Air Ambulance Air-Taxi 
Single and Multi-Engine Airplanes 


d 


LOVE FIELD Fleetwood 7-2844 J. O. WOMACK 
President 
DALLAS 


























K H. HOLLOWAY has been ap- 
P nted as an agent for the Continental 
nerican Life Insurance Company of 
buston, with offices in the Adolphus 
wer in Dallas. 
* 
RE J. CALLAHAN has been ap- 
ated executive vice-president of Pams 
ising Agency. FERNE LLOYD 
been named production manager. 
ss Callahan has a wide and varied back- 
bund in radio, television and newspaper 
Miss Lloyd has served as time | aaeitiiaial 
yer, copy writer and art director of | 
ns Agency. 
*« 
E J. CUELLAR has been pro- 
pied to general manager of all El Chico 
faurants in Dallas, Fort Worth, Long- | 





w and Shreveport. Mr. Cuellar has ; COLOR 

. n manager of the El Chico Restaurant PORTRAITURE 

Gi" Hh Lovers Lane since it opened in 1949. re 
a busy Co . . 
the idat (CK LARSON has been appointed sales 
wuld anager for the Texas-Louisiana district 
sing ag t Franciscan Fine China and Francis- 

me a Ware, 
—all wi 4 
“ : S VIRGINIA MONTAGUE has 
Yor an ‘0 appointed advertising director of 
- " rhur A. Everts Company, jewelers. 

* 

year. M. ROSS, JR., has been named vice- | 


behind "Hesident and cashier of The American | 


nse Joe Megak & Trust Company of Oak Cliff. A. | 
ive cred $F (Gus) WRIGHT, JR., was elected vice- 
mployess ‘ident. Mr. Ross has been a national 
ks kept tMP" examiner with headquarters in Dal- 
rst discounay Mr. Wright has been in the invest- 

» and real estate business as vice- 
«that i ‘ident of Wright Investment Company. 
man to 4 
jight be 
sswer thal # 


* 
a (ILL) HILLHOUSE, a veteran of 
x Years in the finance business, has 
1 appointed loan manager of the Dal- 
 ofice of Allied Finance Company. 
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FOR DISTINCTIVE FIXTURES 
CONSULT OTTO COERVER COMPANY 


Custom-made, according to your specifications, our fixtures for banks, stores, 
or offices fill your needs efficiently, while providing the most handsome 


furnishings. Estimates gladly given. 


OTTO COERVER CO., INC. 


4032 Commerce Street e 


Dallas, Texas e 


TA-9504 e TA-5503 
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For 
Working 
COMFORT 
the Year 
Around, 
Look to... 


SINCE 1941 ea 






















We'll gladly analyze 
your requirements, 
and submit a quot- 

ation, with out 
obligation. 


Matthews 


Engineering 
Company 


2122 OLIVE ST. 


Riverside 5166 









A. HAEWORTH ROBERTSON hi 
promoted to associate actuary in the] 
las office of The Wyatt Company, ai 
ies and employee benefit consultans, 
A 

WILLIAM L. GLASS has joined tt 
C. Brown Company as sales agent for 
Dallas and Fort Worth area. Mr. @ 
is well known in the industrial sy 
business in this area. 

* 

| WALTER G. EWING has been mt 
superintendent of the radio shop at Di 
































fessional enterprise. 


If you sell to the advertising industry or to sales management, 
you have available the advertising pages of a regional magazine 
specially edited for this industry in the Southwest. Southwestern 
Advertising is published monthly with up-to-date regional articles, 
news, editorials, features, announcements and personnel changes. 
It offers you an advertising opportunity to place your sales messages 
of service and supply before your customers and prospects at a time 
when they are receptive to ideas. 

For information on advertising write for Publisher's Sales 


Presentation. 


SOUTHWESTERN ADVERTISING & MARKETING 


SOUTHLAND LIFE BUILDING 


To Help You Sell 


Every industry has its business magazine edited 
to be of interest to a highly selective audience. 
A magazine serves the industry by providing 
technical information on methods and market- 
ing, by disseminating news, by advancing status of the industry or 
profession, and by serving as a meeting place for business and pro- 


DALLAS, TEXAS 





Aero Service. Mr. Ewing has had 
experience in radio, electronics and 0 
munications. 






G. M. MOORE, JR., formerly in ci 
of Canadian operations for Geoph\s 
| Service, Inc., has been elected vice 
| dent. Mr. Moore will direct the im 
| petroleum exploration activities 0! 
eastern hemisphere. R. C. DUNLAP.I 
| vice-president, assumes responsibili 
Canadian operations in addition 0 
present duties as director of United Sut 
operations. 
* 
AVERY MAYS, Dallas builder an 
leader, has ben re-elected for a thi 
| as president of the board of truss 
| the Methodist Hospital of Dallas “ 
board members include DR. ALSIE 
| CARLETON, pastor of University Pa 
Methodist Church; REV. JOH 
MORPHIS, pastor of Kessler Pa 
| Methodist Church; DR. WILLA 
| SLACK, pastor of the First Mei 
Church, Denton; RUSSELL SMITH 4 
| GEORGE R. SPUGIN, of Dallas: 4 
W. ERLE WHITE, Wichita Falls. 


*« 
JACK M. CALLAHAN has been “ 
manager of the Dallas district . 
Lederle Laboratories division of Am 














can Cyanamid Company. 
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TEMCO Can Meet Any Challenge 
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TEMCO is unique in its capabilities. 










sak Its three integrated plants provide facilities 
- the a for every phase of aircraft work: design, development, tooling, 
ities in t manufacture, assembly, and modification. 





JNLAP.I 
onsibilit f 
dition 1 


Moreover, TEMCO can point to outstanding success in each 
of these fields—success based on consistent ability to get the job done 
United on schedule—or before—and at a competitive price. 





If your business is with anything that flies— 
der ani’ aircraft or missiles—look to TEMCO. For TEMCO welcomes the challenge of 
the difficult job and will do it well, will do it economically, 
and will do it on schedule. 
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Titanium assemblies are one of the many 


: : DALLAS, TEXAS 
major aircraft components made by Temco 
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| Appointments and Pre 


pines? 
H. E. HARTFELDER, president of{ 


H e r E Farm Dairies, has been elected to 


board of directors of the National), 
: F R I gE N D Council, the nation’s largest dairy oy 
1 S : a zation. As the only Texan on the by 
Mr. Hartfelder will help direct thew 

h ; l l b cil’s activities among dairy farmers, m 
W O W l ” | essors, distributors and equipment m 
| facturers throughout the United Stats 
+ 


vn / P rtm _ | A. T. LITTLE of Memphis, Tenn 

Yo Zi r S l 12 i l ci i in Cr has been appointed agency director 

the Employee Security Life Insu 

| Company, Grand Prairie. Mr. Littl 

| been a leader in the life insurance int 

What are your banking needs? Considering try in West Tennessee for the pus 
a business expansion in the Dallas area? Bsc + ' o 
| nonth 1s 
Drawing your will, planning your children’s | MRS. FLORENCE WILLESS bis "Dallas 
named manager of the Walnut Hill @iBraphic 
| lage branch office of Ebby Halliday, Raiessor Re 
Maybe you’re just opening a saving or checking tors. Mrs. Willess is a past director otlit SMU 
Dallas Real Estate Board. Durnalis; 
udents’ 


improvements. In any financial situation, " of the 
your Silent Partner will stand behind , ~aah 





education, or your own retirement? 


account or seeking money for home 


you ready and willing to help. q hand t 


....«On money matters letusbe...... | -— oe 


phic , 
btoeng) 
in th 


TEXAS BANK 


& TRUST CO. of DALLAS fo ‘ bas 


Sons in 


| MARTIN E. COLLIS, JR. bas MPs a 
Main and Lamar | Temco Aircraft Corporation as 8? phic ay 
| gineer for test and valuation. ~ mono} 
lis, one of the country’s first jet Pp hical 
| will serve also as engineering te PO these 


MEMBER F. D. I. C. 
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MARTIN REESE 


A new contributor to DALLAS this 


honth is MARTIN REESE, whose story, 
Dallas Boasts Historical Leadership in 
raphic Arts,” appears on page 14. Pro- 
ssor Reese is completing his ninth year 
SMU where he is assistant professor of 
purnalism, business manager of the SMU 
udents’ Publishing Company and direc- 
of the university printing plant. Except 
t four years duty as a naval officer dur- 
t World War II, he’s worked in journal- 
mand the graphic arts since 1933. 


+ 


As Martin Reese points out in his story 
Vallas Boasts Historical Leadership in 
phic Arts,” the modern technique of 
Moengraving wasn’t introduced until 
in the last century. Before that time 
cuts and other hand made plates 
He used as illustrations by the printing 
ide. Stock cuts on every subject imagin- 
be were available to early day print 
ps in Dallas and all over the nation... 
bay these quaint illustrations represent a 
‘ "a form one which symbolizes the 
“ arts industry’s struggle to break 
monotony of type and wave a typo- 
Fephical flag in the reader’s face. Many 
these cuts have been used to illustrate 
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the various stories on the history 
graphic arts in this issue of DALLAS. 
+ 

DALLAS prides itself in its art work 
both inside the magazine and on the 
cover. The average reader doesn’t realize 
the number of people through whose 
hands a piece of art work travels on its 
way to the pages of DALLAS. 

DALLAS is fortunate indeed in having 
such a top flight team producing its art 
work. The editor offers an orchid and a 
vote of thanks to photographer ED 
MILEY, artist BUD BIGGS, WILSON 
ENGRAVERS, JAGGARS-CHILES- 
STOVALL typographers and HAUGH- 
TON printers whose combined efforts 
make DALLAS a better magazine for you. 

+ 
LEO ALLMAN, U. S. Department of 
Labor Information Office, is 
writer for DALLAS’ graphic arts issue. 


Author of the public relations story on | 


page 30, Mr. Allman has been the spe- 
cial lecturer in Public Relations at SMU 
since 1949, Previously, he was corre- 
spondent for the Christian Science Moni- 


tor and head of the Department of Jour- | 


nalism at the University of Wichita. 


LEO ALLMAN 


another | 


Make the Katy 
Your Railroad 


= 


for travel—Katy famous meals and 
service. Streamlined Texas Special daily 
between St. Louis and San Antonio— 
de luxe Bluebonnet daily between 
Kansas City and San Antonio. 


for freight—fast and dependable via 
the famous Katy Komet and other Katy 
fast freights. From St. Louis and Kansas 
City to principal Missouri, Kansas, 
Oklahoma and Texas cities. Ask about 
Katy’s L.C.L. Freight merchandise 
service. 





for industrial expansion—out- 
standing Katy-serviced industrial dis- 
tricts and sites. Ample Labor, Natural 
Resources, Low Cost Power at your 
service. Contact Katy Industrial De- 
partment, Dallas 2, Texas, without cost 
or obligation. 


THE KATY IN DALLAS 


Standout Katy-developed industrial 
locations include Air Lawn, Garland, 
Farmers Branch, Cedar Crest and simi- 
lar areas in greater Dallas. Newest home 
for Dallas industry is the Windsor-Katy 
Brook Hollow District, ideal in location,’ 
beautiful in appearance, a complete range 
of advantages second to none in U. S. 
KANSAS CITY 





SAN ANTONIO GALVESTON 





PUBLICATIONS 


ARE A NATURAL WITH US... 


Naturally, because we are fully equipped to handle all kinds 





of publications from the small employee house-organ, with a lim- 
ited circulation, to the 
LARGEST PUBLICATION IN TEXAS! 


We refer to THE BAPTIST STANDARD, with its press run of 
310,000 copies weekly, which gives it the largest circulation of 


any publication in Texas — daily, weekly, or monthly. 





THE BAPTIST STANDARD is printed on our Webb Offset, the 
only press of its kind in Dallas. All operations are done on one 
press. It prints, folds, and binds: 32-page magazine size 842” x 
11”, or 16-page tabloid size 11” x 17”, or 8-page newspaper size, 
at production speed of 12,000 copies per hour. Dryer equipped 


for quality work. 


E. J. STORM PRINTING COMPANY 2230 San Jacinto St., Dallas ¢ © 


SINCE 1926 
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Ask Your Agency... 


HOW YOU CAN USE 
TO INCREASE SALES AND 
ADD PRESTIGE AND GOOD WILL 


DALLAS 


in 1956 


ASK YOUR AGENCY OR CALL TOM McHALE AT PR-8451 














Appointments and Promotions 


STEPHEN L. NOBLE has been appointed 
regional sales manager at Dallas for 
Dodge Brothers Corporation. Mr. Noble 
formerly has been a regional manager for 
De Soto Division of Chrysler Corpora- 
tion at Dallas, as well as St. Louis and 
Chicago. rm 

MRS. ADELINE SOUTHERN has been 
named buyer for the A. Harris & Com- 
pany infant shop, serving in this capac- 
ity in both the downtown and Oak Cliff 
store. * 


DAWSON STERLING, 7415 Robin 
Road, heads the general division of the 
Red Cross drive, with a record peacetime 
goal of $562,275 set for the local chapter. 
4 
JOHN G. VAUGHN has been elected 
president and board chairman of ICT Life 
Insurance Company. Mr. Vaughn is a 
former deputy insurance commissioner 
and chief examiner of the Texas State In- 
surance Department. 
+ 
PETER STEWART, formerly executive 
vice-president and general manager, has 
been elected president of The Stewart 
Company. PAUL J. PETERS, former 
president, has moved up to vice-chairman 


THOMAS L. NORTON, formerly super- 
intendent of production for Temco Air- 
craft Corporation, has been appointed 
assistant plant manager. 


+ 
BEN J. CUMNOCK of Houston, aircraft 
and engine specialist for The Texas Com- 
pany for the past nine years, has been 
named vice-president of operations for 
Dallas Aero Service in Dallas. A veteran 
of 21 years in aviation, Mr. Cumnock is 
a former chief engineer for Braniff Air- 
ways in Dallas. 


W. H. TUCKER, JR. and LLOYD § 
LAMB have been appointed Sales repp, 
sentatives in the hand dryer departmen 
of Texas Dryer Company. 


MOLLY COCKRELL, private employ. 
ment counselor and personnel exeguiy 
has become associated with the Whip 
Rock Employment Service, Garland Roy 
and Old Gate Lane. Mrs. Cockrell yj 
manage the department handling seep. f 
tarial and typist positions. 


+ 

ROBERT G. BUSH, JR. has been ap 
pointed district sales manager in the Dd 
las-Fort Worth area for Yellow Tray 
Freight Lines. Mr. Bush was transfer 
here from Kansas City, Missouri, whe 
he has been assistant to the firm’s vie 
president. 


4 S 
C. M. BARRY, eastern division mang: 7 
of Dr. Pepper Company, has been nanel} 
national merchandising manager. LY.| °°" 
MAN KEMPTON, zone and fount} . 
division manager, has been promoted 
eastern division manager, and HARRI} 
M. BROWDER, formerly foreign - 
chise manager, will head the newly on} HC 


solidated fountain and vendor ol ¢ 


J 


Ame 


= 





of the board. 


advertising and marketing 


You can put the 


team with the South’s 


Manz 





ISS 
Point 
Werell 
ing 5 


best record for producing 


sales to work for 


TRACY-LOCKE COMPANY, INC. 


Adleta Company @ American Brewing Co. @ Mrs. Baird's Bakeries, Inc. @ The Borden Co. (Southern District) @ Burrus Mills, 
Carbisulphoil Company @ Chance Vought Aircraft, Inc. @ City Lincoln Mercury @® Dallas Grand Opera Association @ Dallas 
chants Assn. @ Duncan Coffee Company @ The Frito Company @ Haggar Company @ Imperial Sugar Company @ King 


DALLAS © HOUSTON e NEW ORLEANS 


Incorporated 
Retail Mer- 
Candy Company 


Min-O-Matic Foods ¢ NAVACO, Incorporated ¢ Plastics Manufacturing Co. @ Reserve Life Insurance Co. © Southern Pine Association 
Southern Pine Lumber Co. @ Trace Elements Corporation 
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sion manager 
s been named 
anager. LY-F 
and fountait F 
promoted 1 fi 
ind HARRI} 


foreign fra 
e newly cot ? HOMAS C. FRICK has been installed 


as chairman of the Petroleum Branch, 
American Institute of Mining, Metallurgi- 
~—aeseney F al and Petroleum Engineers. Mr. Frick i 
aa Manager of the production division of the 
Pomestic crude oil production department 
bf Atlantic Refining Company. 
*« 

ISS DEE THOMPSON has been ap- 
pointed North Texas supervisor of Slen- 
f Berella International, figure-proportion- 


3 







dent of the company. 
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Employers Casualty Elects Officials 


Jake L. Hamon (left), has been elected a director, G. W. Greathouse (center), 
Secretary, and A. H. Plyer (right), treasurer of Employers Casualty Company. 

Mr. Hamon is a Dallas independent oil producer. Mr. Greathouse, newly elected 
ecretary, will continue as vice-president of underwriting. Mr. Flyer is a vice-presi- 





FORD R. HALE, JR., and TRUXTON 
L. SHAW, certified public accountants, 
have joined the local accounting firm of 
Dranguet, Foote & Company, as partners. 
Mr. Hale is a former Texas A & M ac- 
counting professor. Mr. Shaw has served 
as associate professor of accounting at 
Southern Methodist University. 
. + 

ROMEO DION has been appoin‘ed treas- 
urer and manager of the new Statler Hil- 





MRS. JACKIE LOGAN has been named 
buyer of accessories for the E. M. Kahn 
& Company downtown, Wynnewood and 
Inwood Village stores. 


a 


AL GARTNER has been named to the 
top level post of executive supervisor of 
the 63-store Zale Jewelry Company. Mr. 
Gartner has been a supervisor 15 of his 
17 years with the company. MORRIS B. 
ZALE, president, and BEN LIPSHY, 
treasurer, round out the roster of the 
firm’s Dallas home office executives. 


* 


HAROLD WEST has been appointed 
service manager of the newly established 
Morris Robinson Dodge, Inc., at 6116 
Lemmon. Others named to the executive 
staff include ARNOLD MILLER, sales 
manager, and GEORGE SPRIGGS, of- 
fice manager. 


vi 


ROBERT E. COLLINS has been named 
administrative assistant to L. D. Webster, 
vice-president for employee-public rela- 
tions of Lone Star Steel Company. Mr. 
Collins will be located at the firm’s Ger- 
many Works in Morris County where he 
will supervise Lone Star’s radio and tele- 
vision programs. 
ve 


JACK L. BENSON has been appointed 
Dallas area district manager of the indus- 
trial-automotive division of Black & 
Decker Manufacturing Company. Mr. 
Benson’s district includes all of Texas and 











f § system. ton Pharmacy. southern New Mexico. 

| 

1 Best known through ADVERTISING, PERFORMANCE and QUALITY — 

| STRATHMORE, WARREN, CHAMPION, EASTERN and many, many more 

i names of manufacturers whose reputation for the production of fine print- 
ing papers are well known to you and available to the advertising fraternity 
of Dallas through 

a — 


srporated 
tail Mer- 
Compony 
ssociation 


1033 Young St. * 


OLMSTED-KIRK COMPANY 


PAPER 


Ask your printer for an O-K PAPER — for your client, for your satisfaction and for your 
money, they will meet your requirements completely. 


Phone RA-7151 
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his spear went to shivers. 


(Sir Walter Scott) 





ee templar knight, charged 

headlong into Prince John of England! 
When they met Bois-Guilbert’s lance tip shat- 
tered on the pretender’s shield and the course 
of history slid back into it’s natural bed. 


The lance shattered because surface carbon was 
unevenly spread while forging, leaving some 
portions more brittle than others. During the 
last hundred years carburizing methods have 
made great strides. Today you can buy steel 
carburized to any desired degree with complete 
assurance of exact uniformity. Such steel is 
stocked in every size and shape by McCormick. 
It’s available for quick delivery, too. Call 
McCormick today! 





DALLAS © Phone EMerson 2218 ¢ Teletype DL-15! 
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Established 
Padgitt Bros. 
Wholesale and Retail 
Wholesale 
Banking 
0 Company 
1387 Buell & Company 
Distributors 
Steel for Structures of Every Kind 
Real Estate and Insurance 
The Egan 
Embossed Labels 
Fleming & 
and Paper Products 
Industrial Machinery 
and Supplies 


1869 Company 
1 O72 Huey & Philp 
National Bank 
Printers — Lithographers 
Austin Brothers 
188 J. W. Lindsley 
109 Company 
1893 Sons, Inc. 
Briggs-Weaver 
1898 The Praetorians 


Leather Goods — 
Company 
/ of Commerce 
The Dorsey 
Stationers — Office Furniture 
Building Materia! 
it Steel Co. 
& Company 
Printing, Lithographing, and 
Manufacturers — Paper 
Machinery Co. 
Lite Insurance Service 








HE 1900 construction start for the Dorsey Company building shown 

in the above photograph marked a milestone of major importance 
in the Dallas Printing Industry. Looking North on Poydras near Com- 
merce the Old Dallas Club looms in the background along with the 
Oriental Livery and Sales Stables. On the right is the old Waples-Platter 
Wholesale Grocery Warehouse, The Dorsey Company was founded in 
1884 by James A. Dorsey who started business on lower Elm Street with 
a wheelbarrow load of equipment. About the turn of the century this 
firm developed into one of the largest printing, engraving, embossing, 
lithographing, bookbinding, office equipment and stationery houses in 
the entire South. In the early years of the century The Dorsey Company 
had about 50 salesmen traveling in many states and the quality of their 
printing was recognized throughout the nation especially in banking 
circles. A fire destroyed their plant in 1902 and the Dorsey Brothers 
found it necessary to get back in business in several locations because no 
single building large enough was available. Their present plant was 
opened in January, 1903 with new equipment and a new stock of mer- 
chandise. Today, the Dorsey Company is a major factor in the Dallas 
printing and office supply industry and is under the management of 
Henry Dorsey, Jr. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
busi pi 's listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends” by thousands of satisfied customers in the 
Dallas Southwest. 





Established 


190 








The Murray Co. 
of Texas, Inc. 


Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


190 


Agricultural Implements 


190 


Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


190 


Writing Fire, Tornado, Allied Lines, 
Inland Marine, and Automobile 


1900 


John Deere 
Plow Company 


Cullum & 
Boren 





Republic Insurance 
Company 


Insurance 


Rubenstein & 
Sons, Inc. 


Gulf Princess, Ready To Fry 
Breaded Shrimp 
Lady Rita Shelled Pecans 


9 


Industrial and Commercial 
Leases and Sales 


1910 
9 


Barbecued Meats 


91 


Manufacturing 
Wholesalers 


Stewart Office 
Supply Company 


Moser Co. 


Realtors 


Red Bryan's 
Smokehouse 


Graham-Brown 
Shoe Company 





Stationers — Office Outfitters 


914 


Texas Employers 
Insurance Ass'n. 


Workmen's Compensation 


Inevronee 









BALANCE SHEET 











































































JANUARY 31, 1956 
ASSETS 
. | CURRENT 
WHAT WE'VE DONE _; Cash in Banks . $ 310,053.91 
‘ tl r | Accounts Receivable — Current Billings : 183,193.07 
pproximately one year ago the na- 
tional expansion program of Ling Electric, | — 209,671.28 
| ly fall | ee aim 12,117.00 
Inc., was inaugurated. In the early fa Stock Sub ' ne 
months the common stock of Ling Elec- | N e a 98,932.76 
tric, Inc., was offered to the public and in | otes Receivable 26,952.65 
four months approximately two thousand | Inventory at Cost 60,586.30 
new stockholders had joined forces to | Work in Progress . 185,296.02 
build our Company into one of the largest | Marketable Securities at Cou . 11,295.00 $1,098,09749 
electrical contractors of the United States. | FIXED ASSETS <5 
The current financial position of Ling | Autos and Trucks - $ 31,497.80 
Electric, Inc., with the capital and surplus | Equipment 12,065.88 
of approximately $1,650,000.00, ranks us Furniture and Fixtures ‘ 14,357.14 
in the top twenty of the largest electrical $57, 920 
contractors in the United States, also mak- | 2 saat 0.82 
ing us one of the strongest financially. Dun | less: Reserves for Depreciation 34,177.46 23,743.34 
and Bradstreet has just assigned a AAAI | INVESTMENTS 
rating to our firm, the first Texas origi- | Lingco Realty Corp. . . $ 173,560.08 | 
nated and Texas owned Electrical Con- | Grady-Ling Electric, Inc. . 75,000.00 } 
tracting firm to receive this rating. | Land — Ling Expressway Center ; 400,000.00 658, 560.08 
A substantial move and a milepost in | DEPOSITS 
the expansion program was the acquisi- | Reels and Containers * 4,312.11 
tion of the Grady Electric Company which | Plans and Specifications 756.58 
subsequently became our wholly owned Insurance . 3,452.40 
subsidiary. The Grady-Ling Electric, Inc. | Other Deposits 4713.00 13,234.03 
We believe that with = John Grady, the OTHER ASSET __— or ss 
president of Grady-Ling Electric, Inc., | . ETS eee f 
will build our California operation to that | Miscellaneous and Subsidiary’s Accounts . $ 38,214.43 
comparable to any existing contracting | Treasury Stock 1,555.75 
business. Investigations are being made | Petty Cash 500.00 
nent yams for ~ ee of ef | Prepaid Expenses 2,395.69 
trical contracting firms in the East, Mid- Foundati 18 
dle West and the Florida area. Our plans ; ae _——— = : 
are for subsidiaries operating in those | $2,203,789.70 
are “ before the end of the curre opt year. | LIABILITIES a 
At the present time, your Company has in 
excess of six million dollars (£6,000,000 ) | sae ed ae Credi 
contracts in various stages of completion. | ccounts Payable — Creditors - + + + $ 123,345.16 
This backlog of business will de finitely | Mortgages Payable . eee ee 25,000.00 
assure us of a profitable year. At the pres- | Withholding Taxes Payable 2,487.62 
ent time we are negotiating on many new | Accrued — Payroll Taxes 4,429.88 
projects, some of which are in the million | Insurance 1,188.98 
dollar category. | Commissions 14,317.13 $ 170,768.77 
Another milepost was the purchase and | MORTGAGE PAYABLE +o 
initial development of the Ling Express- | lo » wl woe 2 = = «0. aC mSee= 206,438.74 
way Center, centrally located in Dalles, | 
Texas. Plans are progressing very rapidl\ | RESERVE 
for the construction of a major office build- | Deferred Profit. ects se 03% 
ing and supporting commercial buildings | Federal Income Tax . . 100,586.03 180,605" 
on a fifteen-acre section of the site. The NET WORTH 
Ling Electric, Inc., Home Office is under Capital Stock . - $1,000,000.00 
ine oar and will be completed ap- : Surplus: ces 
proximately May Ist, 1956. This will 
enable us to expand the important esti- | — 3 - $422,619.07 
mating phase of our business. -| ppraisal — Land 98,364.25 
| Earned: 
We hope that the information contained | Net Profit for the Year 
in this report has justified your confidence Ended January 31,1956 nf 
and support. You may rest assured that I after Fed. Tax . 124,994.93 645,978.25 1,645,978. 
the Officers and Directors of this Company | ae a 1 age © 203,789.70 
are most thankful to the many stockhold- | $2,203,787" 
ers W we ne + become our partners in this : papa} 
vast undertaking. 





James J. LING 
President 


LING ELECTRIC, INC 


2219 PITTMAN e DALLAS, TEXAS 
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Tick-tock...tick-tock... 


the whiskey that | 



























didn’t watch the clocl 
CK... 
,098,097.99 
seven long years! 
23,743.36 
: Superior 
658, 54008 | from the start... 
after seven years 
13,240 | Supreme! 
420,154. 
203,787 . 
170,768.77 
206,438.74 F 
180,603.% 
ai Kentucky’ s Finest HA Straight BOURBON 
2,203, 
—— DISTRIBUTED THROUGHOUT TEXAS BY PENLAND DISTRIBUTORS, INC. 
wv C, STRAIGHT BOURBON WHISKEY © 86 PROOF © 7 YEARS OLD « OLD CHARTER DISTILLERY CO., LOUISVILLE, KY. 
LAS, TEXAS 


mance. "9 





KEEP YOUR EYE ON 


THE MERCANTILE TOWER 


WEATHER FORECASTS WHITE lights indicate 
nightly from 5 p.m. to 7 a.m. temperature changes 
direct from the United ae for warner: 


States Weather Bureau 
DOWN for cooler; 


STEADY — no change 


MUSIC (5 minutes) at 8 a.m.,, 
12 noon and 5 p.m. 


R li : fai 
CORRECT TIME from { GREEN lights: fair weather 


four giant clocks a! RED lights: foul 


Another public service of (ie 
“The Big, Friendly Bank HH 
for Everybody” - 
















VOLUME NUMBERING INCORRECT 


ON ISSUES 4 THRU 12 


OF VOLUME 35, 1956 





